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SECTION A- PROJECT OVERVIEW

BACKGROUND

American businesses are learningthe difficult high cost lesson of ignoring production and
market factors (producibility, unit product cost (UPC), marketability, etc) during the
engineering design phase of product development. Studies have shown that the
Japanese spend three times as long as Americans in the design feasibility and decision
process of new product introductions and one third the amount of time in the
implementation of those products. There is a 20 to 1 cost benefit on effort applied in the
design phase versus the production phase of the product life cycle.*

Producibility is defined as the conformance to manufacturing criteria and customer
performance requirements. Basically, it means, "Can the product be produced, as
designed, in the quantities required, at a cost that will generate enough demand to
accomplish profitability objectives"?

Innovative Products Research & Services, Inc. (IPRS),as part of this project, has defined
the process to be used during the early design stages by an inventor to assure that a
product is developed in such a way that it can be marketed and produced competitively
in a global environment.

This early stage design process includes the form[_tionof liaisons with manufacturing
engineering resources to provide both manufacturing and productivity inputs. In this way,
athorough validation of the design, manufacturing processes and parts will be completed
prior to an attempt to produce and/or market the product in volume.

From the manufacturing perspective there are basically five phases of Product Maturity:

Concept and Definition
Advanced Development
Engineering Development
Advanced Production Engineering
Production

* Willis Willoughby (Quality Assurance Expert), Business Week, April 30, 1990 and
J. Military Electronics, August 1980).
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In this program we delineate how manufacturing resources will provide input into these
phases of product maturity. Some of the factors we took into consideration during this
process are:

Process development
Producibility of invention
Marketability of invention
Supply/demand rates at various cost levels
Automation of assembly and test processes
Facility space requirements at various production rates
Assembly and support equipment requirements
Production rate ramp up requirements
Make/buy decisions
Resource (vendors, labor, material, etc) availability
Tooling and test equipment requirements
UPC (Unit Product Cost)
LCC (Life Cycle Costing)

The success rate of products that make it to the production cycle will be greatly
enhanced by the early introduction of producibility into the design process and by the
advanced planning for new technologies and processes.

lt is well known that many products fail not for lack of good design but for lack of
acceptance by customers: failure to meet real market needs and/or wants. Therefore,
we undertook to provide an early market evaluation of the product concept so that the
inventor could make adjustments to his or her product design to be more responsive to
the issues raised by prospective customers.

The market evaluation process was divided into four phases as outlined below.

Phase I - Preliminary Analysis
Objective Analysis
SubjectiveAnalysis

Phase II - Concept Positioning Development
Product Analysis Probes
Positioning Copy

Phase I!i - Qualitative Concept Research
Questionnaire Design
Research Options

Phase IV - Concept Evaluation and Recomme,ldations
Objective Evaluation
Subjective Evaluation
Recommendations
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The outputs of the marketing analysis are to provide Go/No-Go recommendations; to
provide direction for positioning and/or improvements of the product; and, to identify key
consumer needs and/or wants.

REPORT ORGANIZATION

This report is organized into four sections. This first section is an overview of the project.
The second section is a report on experiences in setting up an organization. The third
and fourth sections deal with marketing and manufacturing evaluation specifics
respectively. Appendices are included on a section-by-section basis.

The marketing and manufacturing sections each include a tutorial on the evaluation
process. Our experience in applying the process to four inventions is reviewed.

SUMMARY

The number one goal of this project was to establish an organization that has, as one of
its purposes, the providing of services responsive to the needs of independent invantors.
The number two goal was to demonstrate the value of providing marketing and
manufacturing counsel at an early stage in the product development process.

The first study goal was met by providing the materials and information necessary to
establish an evaluation team and an organization to handle such evaluations.

The second study goal was met by demonstrating the impact of early market analysis and
manufacturing considerations on product design and therefore on the description of the
invention for four different inventions. These inventions were selected at various stages
of development. Regardless of stage of development, the marketing and manufacturing
reviews resulted in significant changes in design and/or market positioning.



RECOMMENDATIONS

There are a number of possible follow-on activities that would be appropriate to
accomplish the overall goal of assisting inventors in commercializing their inventions.
Among the areas of weakness of independent inventors are the following:

ESTABLISHING MARKETINGSUPPORT

Invention marketing is filled with major cost stumbling blocks. Many of them can be
overcome by using the concept of sharing services, lt is a well established practice within
many large companies and contributes to their success. We believe that some models
for sharing sales, marketing and distribution services among inventors and/or inventions
need to be developed in the future. Some of the services which could be shared are:

Market and Sales Managers
Field Representatives
Booths at Trade Show Exhibitions
Distribution

Mail order catalog
Catalog Brokers
Retail Outlets -Invention Store

A few of these ideas have been tested such as the Invention Store and trade show
participation; however, little has been done to document the value of such efforts to
inventors.

OBTAINING DESIGN & MANUFACTURINGSUPPORT

Responses could be to develop shared design and manufacturing services. The design
services could be shared through development of software tailored to particular problems
such as materials selection, design specification criteria, costing aids, etc. These might
interface with various vendor's databases for prices, materials descriptions, etc.

Another response to the need for manufacturing support could be an alternative to the
Thomas Registerand other such listings of manufacturers and distributors. A list is
needed which focuses on job shops which specialize inworking with inventors on design
issues and doing short runs for prototypes and marketing samples. Lists of plastic
molders, sheet metal workers, foundries, electronics shops, et al. would be helpful.
Sources of sample materials for use in prototypes would also be valuable.

Linkages with manufacturers and manufacturing engineers could be made through the
Society of Manufacturing Engineers, which has chapters ali over the world. This
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connection has only recently been explored with the Inventors Association of New
England (lANE).

Linkages with industrial designers and designservices could be developed by having joint
programs with the Industrial Designers Society of America (IDSA) which has chapters
throughout the United States. A number of members of lANE are also members of IDSA.
There needs to be more interaction.

OBTAINING EARLY STAGE FINANCING

There is an ongoing need for financing the early stages of invention development. We
believe investors need a successful model that has been developed and demonstrated
to serve as a point of reference and confidence.

One approach would be to develop an investor pool for evaluated inver,tions. Given the
high return obtained from the DOE's investment inNIST-evaluated inventions, a case can
be made for a relatively low risk, high-potential gain investment in selected inventions.

Whether one uses the NIST/DOE evaluation program, an IPRSevaluation, or others, the
results should be favorable. The basis for the approach would be to demonstrate that
investments based on shared royalties from licensing is inherently less risky than a
comparable investment in establishing a new venture.

One source for members of the investor pool could be the Venture Capital Network that
is now a part of the MIT Enterprise Forum in Cambridge, Massachusetts.

EXPLORING OTHER EVALUATION MODALITIES

Given the high cost and time involved in a panel evaluation, it is worth exploring the
possibility of performing an early screen of inventions using an expert system. Unless the
invention passed the review of the expert system, it could not go on to the more costly
and time consuming evaluation by a panel of experts. One response could be to
compare the evaluations given by a panel and those done by an expert system.

Some additional experience with selecting panel members would also be a fruitful area
for further research. For example, what would be the difference in the results if a patent
attorney or a financial professional were added to the panel?



IMPLEMENTING LICENSING PLANS & STRATEGIES

There are a series of stumbling blocks for inventors. First is in determining the
appropriate strategy for a particular invention and/or inventor. Second is in obtaining
funds to develop the invention to a licensable stage. Third is the creation and execution
of a licensing plan. While a lot of information is available, it is not in a single place and
not applicable to or usable by many inventors.

Clearly, the marketing and manufacturing input developed in the present study is a
prerequisite for licensing. What are the other prerequisites? Can an IPRS-type panel
serve to advise and guide an inventor through a successful licensing placement? How
would the composition of the panel change? What would be the changes in activities, in
resources required?

One should address questions such as "what are licensable inventions" and "who are
licensable inventors?" We expect that answers to these questions could lead to a
blueprint for a center that not only does early stage evaluationsbut can assist the inventor
through the completion of licensing.
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EXPERIENCES SETTING UP AN INVENTOR SUPPORT CENTER

BACKGROUND

Independent inventors and small business people are a source of new products,
technology and information around which enterprises are formed. Such enterprises have
historically fueled the economic growth of our country by creating well-paying jobs and
have provided valuable goods and services. Despite the recognized value of the creative
efforts of inventors, there is little formal support for such individuals. IPRS, an inventor
support organization, was formed to study the new product commercialization process
and to demonstrate the application of various direct support services to inventors. IPRS
has providec_ expert counsel to inventors on ways to enhance the value of their
inventions, to adapt them to market needs or wants and efficient manufacturing
processes. The distinction between this center and other government and non-profit
organizations is that IPRSemphasizes the licensing path to commercialization, rather than
enterprise formation, lt is our contention that the majority of inventors are better served
by providing them licensing counsel rather than leading them toward in the riskier route
of new venture creation.

The services delivered by IPRSare: 1) early stage market evaluation, to supplement U.S.
Department of Energy (through NISTand NATAS)and other technical evaluation services;
and 2) early design stage manufacturing engineering input to help assure that the
products developed are ones that can be produced competitively in a global environment.

This document describes the process of establishing such a center and the process of
obtaining a tax exempt status. We also include suggestions, based upon our practical
experience, for others who might wish to do the same. Actual IPRS incorporation
documents and IRS 1023 filing information is provided in Appendix B.
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ORGANIZATION FORMATION

Form of Organization

We have determined that a support center should be incorporated as a charitable non-
profit organization with a Federal IRS 501(C)(3) tax exemption. The reason is primarily
financial- there are more sources of funding are available witln this designation.
Foundations both private and corporate require this designation as do some government
agencies. Individuals are also more likely to donate support money if they can be
assured of a tax deduction.

Legal Issues

The Internal Revenue Service (IRS)Code allows for research and education activities to
qualify for a 501(C)(3) exemption. However, it does not allow for any commercial
activities such as product testing, product engineering, prototyping, etc. A 501(c)(3) may
be allowed to provide evaluation services if they are performed under certain guidelines
providing it does not generate unreasonable revenues over costs and providing there is
open access to the services. The regulations, and their current interpretations, create
serious limitations to the activitiesof an inventionsupport center that wishes to go beyond
mere paper studies.

Most of the existing centers that provide non-profit invention support services do so in
conjunction with either a government agency (as a Small Business Development Center)
or as a university.

For colleges and universities it is relatively easy to tag on some "profitable" services
because the "primary" service meetsthe tax exempt conditions of research and education.
However, it is more difficult for a stand-alone organization, when there is possible royalty
income involved (as fees for services).

Dealing with Lawyers: A Case Study

There are many problematic issues we had to address when applying for tax exempt
status. For example, if we are to be advocates for inventors, would that be considered
lobbying and therefore not allowable? If we provide evaluation and other services
including publishing of results for a fee, could this be construed as profit-making
activities? Could our providing invention development services be considered a
commercialization activity which is not allowed under current regulations even though it
does contribute to economic development which is allowed? We set out to find the most
experienced lawyer in this area. We were referred by the licensing office of one of
Harvard's hospitals to its lawyer in the firm of Ropes & Gray, a prestigious firm in Boston.

Initial interviews with Ms. Carolyn Osteen, a partner, were positive. She seemed to be
very knowledgeable and competent. To answer some technical questions about



alternatives to formin_ both a for profit and non-profit, we were referred to a partner and
associate in the same firm who seemed equally knowledgeable.

We provided Ms. Osteen with a draft of the Articles of Incorporation and Corporate
Bylaws for a Massachusetts-based organization to review, edit and provide a finished
draft. We also asked her to assist in preparing the filings for 501(c)(3) exempt status with
the Internal Revenue Service.

Time passed. Ms. Osteen delegated most of the work to a less experienced associate.
The initial draft came to us as materials for a Maryland, not Massachusetts corporation.
This was subsequently corrected. They did not use our draft at all, but pulled up a
standard form from their word processing files. Each time material was transmitted to
us, we were charged for the partner's time, the inexperienced associate's time, and (we
subsequently learned) the word processing department's time. The bill kept increasing
and ultimately exceeded the initial estimate of $1500 to $2000. The law firm did file for
the incorporation for us which was processed by the state without further complication.

The next stage was to prepare the application for IRS. After several iterations it became
clear that they were not going to get the job done for anything less than $6000 to $8000.
So, we retrieved the materials, dismissed their services and prc_ded on our own to
complete the application and respond to the IRS reviewer ourselv_ _. We subsequently
obtained our notification of exemption. The state filings were fairly straight-forward once
the federal exemption was obtained.

We subsequently got a huge bill from the law firm. We negotiated it down to under
$5,000 (the $800 word processing charge was dropped). We let it go into collection.
After more than a year we were finally able to settle with the collection agency for $1700,
the midpoint of the original quotation range.

In retrospect, we learned a number of lessons that are worth highlighting:

1. The biggest law firm is not necessarilythe best one for you, even though their
senior people may be very competent. Redundancy of effort at several levels,
hefty overhead charges, and high hourly rates, are how large firms do business.

2. The bigger law firms are not geared towards the small client. They do not
operate efficiently. They often do not respond quickly to a small client.

3. Law firms like to use their own forms and drafts. Find one that will work with
you on yours.

4. Law firms often do not keep a running invoice. As a result you cannot monitor
how much you have expended. You need to manage them. They will not manage
your project for you.

5. Establish in written form what the costs will be and how you will proceed with
them.
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We recommend that you use the guide in Appendix B and do most of the work yourself.
Bring a lawyer in only for review, lt is also important to get a written commitment from
him/her upfront on the cost and time guidelines. Furthermore, you need an agreement
that the lawyer will work with you in the way oy.Q_U_want them work with you.

Incorporation

We recommend incorporation as a non-profit organization so that you can obtain
appropriate IRS recognition (501(c)(3) or similar exemption), which in turn enables you
to raise funds more readily. In our case, incorporation was done in the Commonwealth
of Massachusetts because that was the state of residence of the principals. _.:hilemany
for-profit organizations incorporate in the state of Delawarebecause of their advantageous
corporate laws, there appeared to be no advantage for us to do so. If we had
incorporated as a for-profit, so that we could engage more directly in invention
development projects, incorporation in Delaware would have been given more serious
consideration.

Considerations in going non-profit or for-profit include: the nature of the services you
want to provide, the people you will serve, the accessibility of your services by the general
public, and fund sources. If you expect to provide commercial services, then it may be
difficult, if not unsuitable, to choose the non-profit route. You need to decide what level
of commercial services you want to provide, how large your annual budget will be and
how you will charge for your services. If your annual budget is under $5,000, minimal
reporting is required. You need to check with your lawyer to determine how the laws in
your state might affect your operations. Use the forms provided in the Appendix as a
guide only. A lawyer experienced in one's home state should be consulted before drafts
of Bylaws and Articles of Incorporation are filed.

Upon incorporation a Federal Identification number is obtained for tax purposes. This
number will be used on ali federal and state reporting forms.

IRS Exemption Filing

In our study, the application to the Internal Revenue Service (IRS)for the 501(c)(3) status
was completed by working with a lawyer experienced in working with a major university
(the basis for the referral). Filing was complicated in our test case by our desire to justify
development activities under this status. However,after numerous discussions and drafts
of the application (and escalating legal costs), we decided that development activities
would be handled separatelyby afor-profit organization that would be funded from private
sources. The complete IRSfiling is provided in Appendix B.

State Exemption

Once you have received a Letter of Determination for exempt status from the IRS, you



can forward copies to your state requesting exemption from state taxes. Forms used in
the Commonwealth of Massachusetts are included in the Appendix.

State Registration as a Public Charity

In addition to filing with the state revenue department requesting the exempt status, a
separate filing with the state Attorney General's office is required in Massachusetts if you
are to solicit funds from the public and receive amounts over $5,000. This Solic;tation
Certificate from the Attorney General's Office costs an additional $10 over the standard
Annual Report filing which costs $25.

Forms used in the Commonwealth of Massachusetts are included in the Appendix.

Reporting Requirements

There are a number of reports you may need to file on a regular basis with the state and
federal government. If you employ people, you need to file form 941 as an employer
accounting for withholdings from employee paychecks. These filings are done on a
quarterly basis and need to be filed whether you have any employees during that quarter
or not.

Within three and a half months after the end of the calendar or fiscal year, you need to
file (with the appropriate center for handling non-profits) Form 990 - Return of
Organization Exempt from Tax with the appropriate center handling non-profits. This filing
should follow your annual meeting at which ali accounting records are reviewed and
approved.

At the state level, an Annual Report listing time of the annual meeting, the officers, their
addresses, directors and expiration date of terms of office is required by the Secretary of
State.

Also annually, ali non-profit corporations must file FORM PC -- Annual Report along with
a filing fee of $25.00. This form is usually accompanied by a copy of your federal Form
990 or 990EZ. This is filed with the division of Public Charities in the Attorney General's
Office. An application for a Solicitation Certificate may be sent at the same time along
with an additional $10.

lt will be important to check out the reporting requirements in your state of operation.
Check with the offices of the Attorney General and Secretary of State.



ORGANIZATION DEVELOPMENT

Fund Raising

To attract the support of major corporationsand wealthy donors, there are minimal
requirementsthat mustbe met. Most donorswantthe benefitof a tax deduction,which
means you need to be incorporated and have your tax exempt status allowed by the IRS.
Furthermore, most donors want to seespecific programs outlined before they will provide
support. We chose to go through the following steps before going for outside support.

Incorporation
Tax exempt allowance
Program identification
Presentation materials

Other organizations may require seed funding to pay for expenses incurred to get through
the foregoing stages of forming the organizationand identifying programs. The expenses
of the formation of the organization stage are mostly legal, secretarial and printing. The
tasks to be performed are the preparation of Articles of Incorporation and Bylaws and
filing for tax exempt status with the IRS and your state.

[

In our case, the cost to this point, if the work had not been done by volunteers, would
have been in excess of $5,000. As it was, we had only legal expenses ($2,000) and
printing costs ($200).

Although we would not discourage others from seeking donations from interested private
individuals in the formative stage of the organization, our experie_ce was that people
outside of the founding group were not willing to riJsktheir money on something so
tenuous. Our funds for this stage came from the founding board of directors who
volunteered their time and money.

The second stage of formation and fund raising is your program identification and the
development of presentation materials. The tasks include: drafting details of programs
to be undertaken; developing support materials such as flyers that explain the
organization; develop a theme or byline and logo to be used on stationery; print
stationery; and develop a presentation booklet for use in personal recruiting of advisory
board members, financial supporters, and other interested parties.

Again, because we had a dedicated and talented board of directors, these tasks were ali
done on a volunteer basis and the expenses were borne by board members. The
estimated value of these contributions is well over $8,000. Our actual out-of-pocket
expenses were under $250. Samples of the flyer, presentation book inserts and
solicitation flyer are included in Appendix A.

At the third stage of organization and fund raising you have your programs well in mind,
materials to support a professional presentation and personnel in place to deliver on a
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particular proposed program, and potential supporters identified.

We approached a number of influential individuals with our package asking for financial
support and/or network referrals. In some instancesthe feedback received was that our
objectives were great but there was no clear linkage between those objectives and
program specifics. We went "back to the drawing board" to get more focussed and to
target our donor audience.

The program identification step needs to be very specific and t:eeds to have a tangible
output. The proposed results of a program needs to be realistically obtainable with the
resources allocated. Examples of programs we proposed were:

1) A newsletter to be distributed free of charge to leaders in business,
government and education. The newsletter would highlight issues related
to invention and economic development.

2) An information resource center which would serve as a repository of articles
and statistics on the role of inventio_ in society. The resource center would
provide information for speeches and policy drafts by local and national
leaders and lawmakers.

The presentation materials should provide in a very concise way the statement of the
problem and how your organization will contribute to the solution, lt should be explicit
in outlining the amounts and type of support being requested, it should also convey an
openness to other people's creative responses (such as for doing volunteer work).

Funding Sources. Following are some funding sources, annotated for your information.

* Private individuals
Usually the fastest response but only limited amounts of money.
Strong personal persuasion required.

* Foundations
Approach must be very targeted. See the Directory of Foundations from
New York for listings of restrictions and preferences.
May take up to 1 year from initial approach to receipt of funds.

* Corporate Foundations
Best approached if an employee is already involved in your organization.
Often are limited to those areas where a facility is located.
May take up to 1 year - less if an employee recommends.



* Corporate Gift-giving Departments
Grants usually under $5,000.
Accessed mostly through an employee of the company.
May provide meeting space if an employee is involved.

* University
Approach through department heads.
Generally have no money but may provide space for meetings or projects.

* State and Federal Agencies
Try Economic Development agencies. May provide some administrative
support (as for mailings).

The small business development centers (SBDC) have no money to give
but can provide free to low cost counsel and/or arrange for space on
campus.

lt is likely to require more than a year to obtain funds from agencies.
For large amounts, it will require at least one legislative session
and/or fiscal year.

* Trade Associations
Trade associations may offer limited funds and/or administrative support
such as access to mailing lists of members and low cost space at trade
shows.

IPRS has explored most of the above sources for funding and support. The trade
association AIM (Associated Industries of Massachusetts) was supportive as was SBANE
(Smaller Business Association of New England) for support. Labor unions were not
pursued beyond an initial contact.

A copy of the Investor/Supporter Presentation8ooklet is provided in the Appendix. This
was used by board members when making personal contacts with people we approached
for their support. The initial draft was too long and too wordy, lt required over 30
minutes to present which was too long for most people. After a number of revisions it
was reduced to the number of pages shown.

Selection of Board of Directors and Advisory Board

The careful selection of officers, boards of directors and Advisory Board prevents many
future problems. A flip chart presentation booklet (referred to above as the Investor/
Supporter Presentation Booklet) was designed to provide an introduction to the purpose,
goals, and programs of IPRS. This was one of the tools used in soliciting participation



by board members. Roles we identified for board members were to:

* Provide guidance in determining strategies and priorities
* Assist in obtaining needed human and financial resources
* Attend semi-annual board meetings°

One of the roles of advisory board members is to provide personal contact with sources
of funding. This and other roles are spelled out in our presentation/solicitation document
as below:

* Provide leadership to industry, academia and government with respect to
U.S. competitiveness

* Provide wise counsel

* Provide contacts to sources of information

* Provide contact to sources of financial support

* Provide access to other resources (personnel, equipment, facilities, etc.)

* Be an advocate for programs and policies that willcontribute to the success
of U.S. manufacturers and inventors approaching these manufacturers.

O' ,"experience i_nenrolling board rr,gmbers was that, if you hope tO get very busy and
very influential people involved, you baveto have a very clear statement of objectives and
a very clear and focussed plan as to how those objectives can be met in a realistic time-
frame and for realistic funding levels.

Facilities

In our case, organization meetings with the board of directors and advisors (four people)
were usually held at a local restaurant. When the group was expanded to include the
evaluation team, we sought a larger meeting place. We met in a variety of locations
throughout the year including a local restaurant, a local university (MIT), and one of the
team member's conference room. The latter proved to work best as there were minimal
interruptions, parking was availableand refreshments were conveniently provided.

To conduct confidential discussions a private area is best. lt should allow the team to
spread out materials submitted by the inventor and/or by the team members. For
brainstorming sessions it is important to have a blackboard or flip chart available for
recording the ideas in a way that ali can see. An overhead projector with blank
transparency material and special pens also works weil.
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Meeting space in university or corporate offices can often be obtained without cost to the
organization, especially if the meetings are at off-peak hours for the facility.

Finances

Ali of the initial costs for forming and developing programs of IPRS were borne by
directors and officers of IPRS. Counsel was often provided on a volunteer basis through
regular weekly meetings. Expenditures were kept modest so that the level of activity
could be sustained over a long period of time (over two years).

Besides legal costs, the biggest expenses were printing, mailing, telephone and other
general office expenses. These costs were donated by the principals and/or their
employers. The lesson to be learned is that it pays to have board members who have
offices and office equipment that can be used.

IPRS expects to solicit funds from foundations to defray general overhead costs as well
as for specific program implementation. A number of foundations which support
economic development programs have been identified through the Directory of
Foundations, available at most public libraries.
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PROGRAMS

IPRS has identified a number of programs which fall within its charter of fostering the
commercializatior, of inventions and innovations. Two were mentioned above and others
appear in the form of recommendations in Section A. Organizations which might support
such programs have been identified. However, because of limited staff time and lack of
revenues to retain assistance, we have not presented formal proposals to these groups.

The principal program undertaken by IPRS since its inception is that defined in the
present DOE ERIP grant; namely, to perform marketing and manufacturing evaluations
in the early stages of product development. In order to perform these services we had
to build a team; develop a process for screening submissions; and develop criteria for
selecting the inventions into the program. These activities are detailed below.

Team Selection

Selection of personnel to serve on the review team was based upon personal contacts.
We drew upon professional groups such as Society of Manufacturing Engineers (SME),
American Marketing Association (AMA),and InventorsAssociation of New England (lANE)
for manufacturing and marketing and invention experience respectively.

We decided we would focus on products that could be used by consumers (and possibly
others). This focus was selected because: we had an expert in consumer marketing on
the team; we thought that the whole team could relate to the products better; and, we
could serve a greater variety of inventors without our having to have a larger team, each
with specialized industry experience. After reflecting on our experience, ali of us agreed
that the success of the effort depends upon having an appropriate mix of business,
marketing, manufacturing and technical evaluators to provide a balanced view.

Screening/Evaluation of Inventors/Inventions

The criteria for selecting inventors/inventions into the program were somewhat more
rigorous than conventional screening and evaluation procedures which emphasize the
invention rather than the inventor. We wanted to have interaction with the inventor and
wanted the inventor to be in a position to respond to the input provided by the team of
experts. These and other criteria were included in a program description document that
was part of the inventor application form included in Appendix B.

If the inventor accepted the terms of the application, we interpreted this to be an
indication of the inventor's seriousness about his/her invention and his/her willingness
to cooperate in the program.

Because of the extensive networks of the IPRSteam (including access to more than 200
members of the Inventors Association of New England)finding three to four products with
compatible technologies and/or markets was not a problem, lt was important to find
compatible products so that the expertise of our team could be best used and so the
services could be delivered economically. Other clusters of common technologies and
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markets would not change the composition of the team appreciably because the te:m
had a multi-disciplinary background. A lessdiverse team probably should bring in outside
expertise for particular clusters.

Other screening criteria were developed by the marketing and manufacturing teams as
the study progressed. These are reported in Sections C and D.

One selection criterion was that the inventor affirm that he or she had sufficient financial
and technical resources to respond to team inputs. For example, if the IPRS team
suggested a change in design to meet a consumer need, the inventor would have to be
able to make such a c_'angein a relatively short period of time. In looking back, we can
see this was the one criterion most often compromised in the selection process and the
one which caused the most problems since the inventor had no resources to carry out
th_: IPRS team directive. There needs to be either tighter screening in this regard; or
there needs to be additional resources available to the inventor, such as through an
investor linkage service.

Handling of Confidential Materials

One of the concerns of inventors was that if they were to be completely open before a
panel of experts, they wanted assurance of confidentiality. One of the concerns of the
experts on our panels was that if the ideas presented were similar to ones that they had
worked on personally or for clients, they did not want to be accused of stealing the
inventors ideas when in fact those ideas were alreadyunder development elsewhere. The
concerns of our panelists were met by accepting only ideaswhich had been well defined
as to specific embodiment. The one exception was where the submitter had a well
defined concept as to market application but did not have an invention yet. In this case,
consultants/panelists waived any rights to the invention that might come out of our
discussions.

The concerns of the inventor were met by having ali reviewers sign confidentiality
agreements. Additional precautions were to mark ali materials as confidential and
maintain records in safe places. Reports outside the group were "sanitized" to hide the
proprietary aspects of the inventions. Some compromise was made with the inventors
in being able to reveal the basic purpose of the invention without revealing the way in
which that purpose was accomplished. Many inventors would prefer to not reveal the
purpose of the invention; but, those participating in the present study had to be flexible
in this regard. In fact having this flexibility was one of the unstated selection criteria
because IPRS could not doits work without this information.

As a matter of principle, even among the team members, only those with a "Need to
Know" were given ali of the information available. This was a judgment call on the part
of the Principal Investigator.
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Process Control and Forms

lt was helpful to develop an agenda for each meeting of the team. lt made it easier to
reach agreement on what tasks remained to be done and who would be responsible for
getting them done. A report on each meeting was also written and distributed to team
members. This report assured that team members absent from a particular meeting were
kept informed and also served as a reminder of the reasons for certain tasks to be
performed.

A number of forms were developed to expedite and focus the review process. Copies
of the Application Form, Confidentiality Agreement, and Project Review Form are shown
in Appendix B.
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APPLICATION OF PROCEDURES & RESULTS

IPRS has piloted a shared services primary market research effort on product
concepts/inventions which have passed technical feasibility and novelty evaluations.
Prospective end users were approached for feedback on design, application, and
purchase intent. The details of the procedures are in the Marketing Ser_,icesSection C.
The specific feedback of consumers on particular products is confidential information.
However, we have provided general comments below which will illustrate the process.

IPRS also piloted a shared services manufacturing/design evaluation where inventions,
which have passed technical feasibility, novelty, and market evaluations, were presented
to a team of experienced manufacturing people for feedback on design, manufacturing
processes and production costs. Because of the confidential nature of the products
reviewed, specific feedback of the manufacturing team is not included in this report; but,
as with the marketing analysis, a number of general comments can be made and lessons
learned are shared. Details of the manufacturing/design review process are provided in
Section D.

Ali the products reviewed had potential in consumer markets, lt was also determined
that working prototypes could be produced for relatively low cost. Other than these
criteria, the products were rather diverse in stage of development and anticipated niches
(see figure on the following page). The inventors accepted for review are identified as RT,
DJ, SE, and EJ.

RT's Product. The product of inventor RT had to do with making recycling easier for the
homeowner. The product combines certain electromechanical functions with
containerization. The marketing assessment was that the consumer currently has many
options but each town/area handles recycling differently; therefore there is no single large
market, lt was the judgment of the marketing team that, while consumers would be
interested, there was not enough consistency in demand yet to finalize product design
and attributes. The size and price of the device were also concerns.

The manufacturing evaluation team felt that the design of RT's product was too complex
for the product to be manufactured at a reasonable price. High cost means high selling
price which means lower market demand which means a long pay-out on investment in
tooling and set-up costs, lt also means materials will cost more. The inventor was
therefore encouraged to pursue his second design which would simplify the rnechanics
and lower the cost of the device. RT was provided with detailed forms to assist him in
preparing components lists, pricing, and preferred order and method of assembly.
Samples of these forms appear in the appendix to Section D.

A close integration of marketing and manufacturing considerations was deemed critical
because flexibility of design was important in order to address many market segments.
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CHARACTERISTICS OF PRODUCTS REVIEWED
Statusas of 9/20/91

Inventor/Invention
Stage\ Characteristic RT DJ SE EJ

Concept x x x x

Patent Search x x x x

Patent Filed yes draft

Design Options Identified x x Matrix List

Working Prototype 1 x x 5/22

Revised Prototype 2+

Market Concept Test x x x OEM

Market Test Prototype Revision x

Licensee Pending OEM

Licensing Plan draft
Business Plan Outline Yes N/A

Manufacturing Initial Run 5/30

Production Scale-up

Market Niches
Consumer x x x Indirect
OEM ? Yes
Commercial x x
Industrial x x
Government x x
Other
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Yet, one needs to have commonality between the manufactured components to gain
efficiency in production. Without an efficient manufacturing operation it will not be possible to
keep costs down and to broaden the market demand (to middle income families).

DJ's Product. This product has both commercial and consumer applications in reducing
costs for maintaining the cleanliness of bathroom sinks. The inventor presented several
designs to the team along with samples of competitive products. Initial market testing
suggested that the product definitely was of interest but many users wanted the device to
have an adjustable feature. This was not in the orginal plan of the inventor and meant
significant design changes and potential increase in molds and production costs.
Nonetheless the inventor went back to the drawing board to develop a design with an
adjustable feature. Several months lapsed before a working version was produced.

Since the product was potentially injection molded, most of the interaction concerning
manufacturing was with Mr. Herbert Brown, the team specialist in manufacturing plastics. A
number of design changes were suggested, which would lower the cost of molding and
producing the product. For example, he suggested a change to two simple components
rather than a single component that would have required a complex mold with multiple side
actions (to produce holes around the circumference of a cylinder. By going to two parts, the
"holes" could be slots on one piece and a smooth surface on the facing piece. A mechanism
for fastening the two pieces together had to be developed but this was readily accomplished
through joint discussions with inventor and manufacturer Brown.

Another change directed by manufacturing considerations was to go to a fluted cylinder
rather than a solid one. By spacing the flutes, one could get the desired appearance of a
large diameter while still keeping wall thicknesses in any part of the component to less than a
quarter of an inch. The inventor was informed that if wall thickness are greater than this,
there can be distortions or imperfections in the resulting piece. The inventor agreed to the
suggested change.

Two samples of early designs were provided to team members for personal testing. One did
not understand how to install it, suggesting the need for explicit instructions to be included in
sales literature when produced.

Mr. Brown has continued to work with DJ to provide improvements on a machined prototype
prior to commiting to making a mold. Estimated costs for making the mold are from $2000
to $3500. The inventor wanted to do some further testing to optimize the device
performance before proceeding with the expense of the mold. As of September 1991, the
optimization is nearly complete and a commitment to make molds for initial production of
samples was close at hand. These samples are deemed important for the next phase of
market evaluation.

Based upon the feedback of the IPRSteam, the inventor will be filing a rather different patent
application than would have been filed without this feedback. The feedback has contributed
directly to at least one additional independent claim (for the adjustable feature) and two
dependent claims (for the two-component part and for the fluted surface).
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SE's Product. SE's invention had not been prototyped despite considerable design work.
The invention is a novel connection system that can be adapted for many applications
ranging from consumer toys to architectural structures, lt offers a number of advantages
over the conventional hub and strut systems. Initial discussions revealed a strong protective
mentality combined with a philanthropic bent and a rather naive business sense.

The inventor's strong philanthropic bent is to meet the needs for temporary and permanent
shelter in lesser-developed countries through adapting his system to maximize use of locally
produced materials. He is also caught up with the importance of keeping product designs
mathematically simple (integral numbers of basic building units) and the aesthetic lines pure
(no abrupt transition points).

SE was initially constrained in his progress by lack of money and a shop equipment. Once
shop space and equipment was secured, other factors became limiting such as materials
costs. Outside of grant time, Principal Investigator Dr. Donald Job worked with SE to
develop some plans and ended up doing some design work and building some prototypes in
his own shop. These efforts resulted in sufficient specifications for the team. However we
were still left with the problem of identifying a suitable market niche to focus on. SE could
provide a list of dozens of potential applications but would not provide a rank order of
importance. He wanted to do them all. Manufacturing could not go ahead without specific
applications and designs. Marketing could not test dozens of concepts (with the limited time
and money we had allotted per invention). This prompted some interesting questions about
our role as evaluators/designers/marketing consultants. The solution proposed was to have
the marketing team meet again with SE to try to get him to select a single market/product
that would benefit from his system and that we could provide assistance with as a team.

Team member Mr. Ed Jeghelian and Dr. Donald Job met with SE and an associate of his.
The agenda was to select a single market and product for that market which SE could
support with prototypes and the IPRSteam could manage. After considerable discussion, it
was decided that building a portable house for pets was an application that was testable,
would serve as a model for larger structures, and could produce some near-term income
which would provide for additional development of the larger housing products.

The results of the market research (See details in Section C) were that there was some
consumer interest and some suggestions made for further development. Over two months
have passed and SE has not developed the prototype recommended. His level of
commitment to our recommended approach is obviously not high.

The IPRSteam concluded that some inventors will never adopt the pragmatic mentality (build
something mundane to make your money so you can then do what you really want to do). lt
may be a disservice to them to try to persuade them that they must follow such a plan.
Rather, it may be better to encourage them in their esoteric and philanthropic pursuits by
suggesting they apply for money from government agencies or foundations which have a
charter for "doing good". This is not to say that the inventor will be more likely to raise
money in this fashion than through commercial sources. Foundations and government
agencies also tend to be pragmatic and are not generally interested in funding vaguely
defined programs. The creative person who is unable to express his ideas in concrete terms
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and who is unable to provide a realistic assessment of costs and potential returns is at a
serious disadvantage in both the for profit and non-profit sectors. Therefore, one of the
selection criteria for determining who one supports in a program such as this should be not
only the idea's merit; but the inventor's understanding of how things get done in the real
world. Is he or she willing to do whatever it takes even though it may mean "compromising
his creation?"

Some possible questions to ask to make this determination might be:

What are your goals for your invention?
What has been your job experience?
What forms of your invention are acceptable to you?
What are you willing to do to help make it happen?
How much money do you think it will take to develop your invention?
How much money do you think can be made by someone else developing your

invention?
How many people will be helped by developing your invention? What are the steps

you feel need to be taken to make this happen?
What steps have you taken to develop a working prototype?

Based on the answers given to the foregoing questions, one should be able to distinguish
between the serious vs non-serious inventors; the global (my invention is going to solve the
world's problem of ...) vs. the practical and flexible inventor.

EJ's Product. EJ's invention was at the concept level only. The general market need had
been identified by EJ through industry contacts. The expressed need was for an alternative
to aerosol spray applicators for hair and body care products. One reason for selecting this
"invention" was because of the assurances that it would be licensed by a major consumer
products company if an acceptable alternative could be developed. In other words, the
market niche would be created for the product.

The IPRSteam recommended a brainstorming/focus group session to "invent" the product.
Working with Ed Jeghelian, Don Job selected some technical and creative experts to
participate in a special session. We developed additional forms that each of the particpants
signed that waived their rights of ownership in any ideas which came out of the session in
exchange for a payment of $25 and the price of their dinner. The session was held over
dinner at a local restaurant.

The brainstorming session participants were Ed Jeghelian, Don Job, a mechanical engineer,
a chemical engineer, a toy designer and a female consumer. Marketing background
information was provided by Ed Jeghelian and Don Job provided some technical background
on current options in use. A number of good ideas were developed in the two hour session
for follow-up by EJ and his technical associates, Jeghelian indicated he would try to obtain
further definition of the need as perceived by consumers and industry. To date no
prototypes have been developed. A manufacturing review will occur after some specific
designs are proposed.
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General Comments. One of the lessons learned was that the interaction with the inventor is
probably more important that the merits of the invention itself. If we had to identify a
weakness in the process it would likely be that several of the participants, including the
principal investigator, were tempted to get caught up in the invention and discount the role of
the inventor in bringing it to fruition. There is also the opposite trap of being persuaded by
the personality of the inventor and overlooking pitfalls in the invention or its design. Either
extreme can be a cause of failure. Any group attempting to replicate the IPRS experience
should be alert to this happening.

One of the ways to protect against pitfalls in judgment is through having teams within the
larger panel. Marketing and manufacturing teams operated somewhat independently and
then came together to report their results to the whole panel. This process of independent
study by sub-groups which then report to the whole group tended to minimize potential
snowball or railroading effects. The presence of marketing, design and manufacturing people
on the panel who are not active on either the marketing or manufacturing teams, served to
provide further balance to the effort, lt may make for a larger than necessary effort; but, on
balance, served us weil.

The integration of the marketing and manufacturing/design teams with the whole panel went
weil. lt was especially valuable to have at least two members on each subgroup team.
Besides broadening the perspective, it meant that if one was not available, the other was.

The one complaint of team members was that there were too many general meetings. We
usually met at least once a month. If we were to merely provide the evaluation services, we
would not have needed to have as large a team. Neither would we have spent as many
hours in discussing the process. However, for the purposes of articulating and documenting
the process, it worked very well and would have been difficult to accomplish with fewer face-
to-face group meetings.

The minutes of the meeting were rather detailed and were probably a sufficient means of
keeping the team members informed and providing documentation for future study and
analysis.

The Product Report form was an effective but underutilized mechanism for communicating
results to the entire team. lt was used as one means of reporting results back to the
inventor.
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FUTURE OF IPRS INVENTOR SUPPORT PROGRAM

We hope that IPRS can obtain additional funding for the Inventor Support Program initiated
under the DOE grant. We will appeal to various foundations and individual donors to
sponsor the review of additional inventions/inventors. We will also ask the inventors
themselves to help defray the costs of the service. The cost for the services performed in
the present study is calculated below to be $4,196. We estimate that this amount could be
reduced to as low as $2,000 without compromising the level of service. This represents a
potential savings to the inventor of at least 50..75%compared to the cost of individually
obtaining marketing and manufacturing/design services.

Costs to Deliver Services

Reduced rates of consultants were obtained for the purposes of this grant. The hourly rates
were 30% to 75% of the going commercial rate. The data presented below are based upon
these reduced rates. If you do not have access to philanthropically minded consultants, you
will need to increase the costs accordingly. Cost estimates are based upon the time involved
times the hourly rates of each team member involved.

In our experience the time to handle each of the four inventions was as follows:

Inventor Submissions
15 minutes professional time for intial screen per application

Select about 25% for follow-up.
Time: 4 hours @ $60 each

15 minutes administration time.
Time: 4 hours @ $20 each

Cost to get 4 inventions: $320 or $80 each

Inventor Interview - 1.5 hour (9 person hours @ $60 each)
Cost for 4 inventions: $2,160 or $540 each

Team Discussion - 1 hour x 6 (6 person hours @ $60 each)
Cost for 4 inventions: $1,440 or $360 each

Verbal recommendations, request for additional information
15 minutes professional
15 minutes administration

Cost for 4 inventions: $ 80 or $ 20 each

Inventor Response - filling out cost estimating and other forms
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Follow-up with Recommendations & Report
Manufacturing - 3 hours (6 person hours)
Marketing - 3 hours (6 person hours) plus $300 expenses
Administration - 2 hours

Cost for 4 inventions: $3,340 or $835 each

Inventor Response - New prototype/design

Retest in Market
Marketing - 3 hours (6 person hours) plus $300 expenses
Team Review & Recommendations - 1 hour (6 person hours)

Cost for 4 inventions: $4,084 or $1021 each

General Administrative costs - 5 hours per invention plus $400 Expenses
Cost for 4 inventions: $ 800 or $200 each

Program Management - 16 hours per invention plus $200 expenses each
Cost for 4 inventions: $4,640 or $1160 each

TOTAL COST PER INVENTION: $4,196

Clearly, the costs add up quickly when you involve a number of professional people in the
review process. This raises a number of questions. Would the inventor perceive the value to
be commensurate with the costs? How many inventors would be able to afford such
services? How many would be willing to pay for such service? Are there less expensive
ways of provide a similar level of service? Are there sources of money which would
underwrite such costs on an on-going basis? What would be the benefit to them? Will the
return on this investment be sufficient to justify the expenditure? What will be the increased
chances of success of an inventor who uses these services? The answers to these
questions remain for another study to address.

We conclude that the panel approach to reviewing inventions is effective in providing valuable
feedback to inventors. Whether this approach is more or less effective than other models
cannot be determined. We suspect that variations of checklists as in Udell's model and that
used at the University of Wisconsin idea evaluation center do not provide the depth of
analysis and amount of specific feedback which can be obtained from a panel of experts.
We also expect that having a panel of six or more members enables one to provide more
feedback to the inventor than a "panel" of one or two as used in evaluations provided by
Affiliated Inventors Foundation. However these other services charge only $150 to $200.

We expect that there is a place for different types of services. What the place is of the larger
panel of experts as used in this study remains to be seen. If the process can be streamlined
so that costs are reduced and/or funding mechanisms are developed, then the role of the
multi-disciplinary invention review panel could be expanded to meet the needs of thousands
of inventors across the country.
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SUMMARY

Our primary objective was to demonstrate the feasibility and advisability of providing
marketing and manufacturing feedback to the inventor at the earliest stages of development
of the concept. We have shown that the details of ali inventions change as they go through
various evaluations. The changes introduced at the earliest design stages lead to significant
cost savings in preparation of the patent and substantially improved claims for patent filings;
lead to reduction of "re-works" in early manufacturing processes; reduce the overall
commercialization time and ultimately yield greater acceptance in the marketplace.

Our secondary objective was to document the IPRSprogram in such a way that we could
provide others the necessary information on how the programs piloted by IPRS can be
established in other parts of the country to serve inventors and small business innovators in
each region. This document fulfills that objective. The IPRSstaff is available to work with the
Department of Energy to produce this information in booklet form that can be reproduced for
distribution to Regional Support Offices and elsewhere.
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IRS LE'i-i'ER OF DETERMINATION



Internal Revenue Service Department of the Treasury

District P.O.Box]680,GPOBrooklyn,N.Y.11202Direct, or

.. JUL _4 1_
Innovativ,_ProductResearch and _ioyer IdentificationNumber:
Services, Inc. 22 -2958424

P.O. Box 355 Accounting Period Ending:
Lexington,MA 02173 December 31st

Foundation Status Classification:
509Ca)C1)
AdvanceRuling PeriodEnds:
December 31, 1992
Person to Contact:
Mr. J. Hay
Contact Telephone Number:
(212) 264-7258

Dear Taxpayer:

Based on information supplied, and assuming your operations will be
as stated in your application for recognition of exenmtion, we have
determined you are exempt from Federal income tax under section 501(c)(3)
of the Internal Revenue Code.

Because you are a newly created organization, we are not now making a
final determination o£ your foundation status under section 509(a) of the
Code. However, we have determined that you can reasonably be expected to be
a publicly supported organization described in section(s) 509(a)(1)
170(b)(1)(A)(vi).

Accordingly, you will be treated as a publicly supported
organSzation,and not as a private foundation, during an advance ruling
period. This advance ruling period begins on the date o£ your inceptionand
ends on the date shown above.

Within 90 days after the end of your advanceruling period,you must
submit to us information needed to determine whether you have met the
requirements of the applicable support test during the advance ruling
period. I£ you establish that you have been a publicly supported
organization,you will be classified as a section 509(a)(1) or 509(a)(2)
organization as long as you continue to meet the requirements o£ the
applicablesupporttest. I£ you do not meet the public supportrequirements
during the advance ruling period, you will be classified as a private
foundation for further periods. Also, i£ you are classified as a private
foundation,you will be treated as a private foundation from the date of
your inceptionfor purposes o£ sections 507(d)and 4940.
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(2)

Grantors and donors may rely on the determination that you are not a
private foundation until 90 days after the end of your advance ruling
period. If you submit the required information within 90 days, grantors and
donors may continue to rely on the advance determination until the Service
makes a final determination of your foundation status. However, if notice
that you will no longer be treated as a section 170(b)(1)(A)(vi)
organization is published in the Internal Revenue Bulletin, grantors and
donors may not rely on this determination after the date of such
publication. Also, a grantor or donor may not rely on this determination if
he or she was in part responsible for, or was aware of, the act or failure
to act that resulted in your loss of section 170(b)(1)(A)(vi) status, or
acquired knowledge that the Internal Revenue Service has given notice that
you would be removed from classification as a section 170(b)(1)(A)(vi)
organlzation.

If your sources of support, or your purposes, character, or method of
operation change, please let us know so we can consider the effect of the
change on your exempt status and foundation status. Also, you should inform
us of all changes in your name or address.

Beginning January l, 1984, unless specifically excepted, you must pay
taxes under the Federal Insurance Contributions Act (social security taxes)
for each employee who is paid $100 or more in a calendar year. You are not
liable for the tax imposed under the Federal Unemployment Tax Act (FUTA).

Organizations that are not private foundations are not subject to the
excise taxes under Chapter 42 of the Code. However, you are not
automatically exempt from other Federal excise taxes. If you have any
questions about excise, employment, or other Federal taxes, Dlease let us
know.

Donors may deduct contributions to you as provided in section 170 of
the Code. Bequests, legacies, devises, transfers, or gifts to you or for
your use are deductible for Federal estate and gift tax Durposes if they
meet the applicable provisions of sections 2055, 2106, and 2522 of the Code.

You are required to file Form 990, Return of Organization Exempt from
Income Tax, only if your gross receipts each year are normally more than
$10,000*, or $2S,000 for years ended on or after December 31, 1982. If a
return is required, it must be filed by the 1Sth day of the fifth month
after the end of your annual accounting period. The law imposes a penalty
of $I0 a day, up to a maximum of $5,000, when a return is filed late,
unless there is reasonable cause for the delay.
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(3)

You are not r_quired to file Federal income tax returns unless you
are subject to the lax on unrelated business income under section 511 of
the Code. If you arc:subject to this tax, you must file an income tax
return on Form 990-T. In this letter, we are not determining whether any,of
your present or proposed activities are unrelated trade or business as
defined in section 515 of the Code.

You need an employer identification number even if you have no
employees. If an employer identification number was not entered on your
application, a number will be assigned to you and you will be advised of
it. Please use that number on all returns you file and in all
correspondence with the Internal Revenue Service.

Because this letter could help resolve any questions about your
exempt status and foundation status, you should keep it in your permanent
records.

If you have any questions, please contact the person whose name and
telephone number are shown in the heading of this letter.

Sincerely yours,

District Director

CC :

Enclosure: Form 872=C.

Your tax-exempt status is predicated on the understanding that the
results of any research grants made for scientific purposes will be made
available to the public on a non-discriminatory basis.

* For tax years ending on and after December 51, 1982, organizations
whose gross receipts are not normally more than $25,000 are excused from
filing Form 990. For guidance in determining if your gross receipts are
"normally" not more than the $25,000 limit, see the instructions for the
Form 990.
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. Dei_rtment oi Ine Tmasury--lnlernalRevenueService _. OMBNo '.5.:,-_._:_'6

8 7 2--C Consent Fixing Period of Limitation Upon _,,.,.,3._:a9Form
Assessment of Tax Under Section 4940 of the To_....d.,, _o,m

(_._.M.,_:__986> Internal Revenue Code _ons.bm.,.
(See Form 1023 InItructlons tor Part IV. llne 3.) duplicate.

Ur_dersection6501(cX4) of the Internal RevenueCo0e, an0 as part of a requestfiled with Form 1023 that the
orpn_tion named below be treated as a publiclysupportedorganizationunder section170(b)(1)(A)(vi) or sect,on
509(aXZ) duringanadvancerulingperiod,

Innovative Products Research and Services,...I..n.c._

....................... Te..x.__p,',_/;oi_,'.'_)" ................ } DistrictDirector

P.O. Box 335 andthe

Lexington, I'IA 02173 of internal Revenueo........ .......,...o......,------.--, -o--'---''''-''''''' ''='°°''''''°"

(blunDer, stree:. _I), or town. stare, an_ ZIP coOe)

Consentanuagreethat tl_eperiodforassessingtax (imposedundersection4940 oftheCode)foranyof the5 ta_ years
inthe advancerulingperiodwillextend8 years,4 months,and 15 claysbeyonclthe endofthe firsttaxyear.

However,if a noticeof deficiencym taxfor anyof theseyearsissentto the organizationbeforethe periodexmres t_en
the time tor makingan assessmentwillbe further extendedbythe numberof daysthe assessmentisproh_mtecl,rous
60 days.

Endingdateoffirsttax year....D..e.c..e.m..b.c..r...3.1.¢....l.9..8.8......

Name of orIancat=on Date
/ I

Innovative Products Research and Services, Inc. // .//6"./
,_ " i ,,

Off¢or or trustee r_iwng authority to $_In

Si nature I_ /- / "-_/I, .._._.,_:../,,,_..__.,. , .,_,--.,_._',,.<.<
_/_ DateD_t.=_r_or "_ './/i . ,,

(

•

For I_uerwork Recluctlon _ Notice_/seqy'l_, 1 of the Form 1023 instructions.

L/ L/
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I PRS Innovative Products Research & Services, Inc. P.o.eox
Lexington, MA 02'_?'3
(6_7) 882-5008

November 17, 1988

Internal Revenue Service

EP/Exempt Organization Division
P.O. Box C-9050 GPO

Brooklyn, NY 11202

Dear Sir or Madam:

Enclosed is the application of Innovative Products Research &"
Services (IPRS) for Recognition of Exemption under Section

501(c)(3) of the Internal Revenue Code. We incorporated as a
non-profit organization in the Commonwealth of Massachusetts,

August llth of this year.

I believe the enclosed is all of the required materials necessary

for a determination. If there are any questions or needs for

further documentation please contact me. We are anxious to

receive a determination so that we can commence our program to

solicit grants from foundations.

Sincerely yours,

President

Enclosures

A Nor,-Prof#Organ=archtorL/r_n#.T_ienc_wanMan_n#



10 2 3 Applicationfor Recognitionof Exemption o..NoE_re=3-31-89

(R_._rch 19eS) Under Section501(c)(3) of the Internal Revenue Code Tobef,_ ,nthekeyd,str,=
_oft_Trusury for the area in which the
mum_R_ Se_= For Papar_,ork Reduction Act Notice, see page I of the instructions, o.rl_n_ationhas its pnnc:pal

off_ceorpiaceof business.ii

This application, when properly cornplete(J,constitutes the notice required under section 508(a) of the Internal Revenue Code so that an

applicant may be treateclas 0escribed in ,_¢tion 501(cX3) of the Co(le, and the notice required under section 508(b) for an organization
claiming not to be a private foundation within the meaning of section 509(a). (Road the instructions for each part carefully before
making any entries.) If required informabon, a conformed copy of.the organizing ancloperational 0ocuments, or financial clara are not
fumishe_l, the al=plicationwill not be consiciere0on its merits and the organization will be notifiedaccordingly. Do not file this application if
the applicant has no orpnizing instrument (see Part II).

l =k:nul identification

1 Full;mrneoforlpmnmbon 12 Employeri0entificatmnnuml)er

Innovative Produc_s Research and Services, Inc. I (Ifnone,seelnstructlon=)

341/u:lOrees(numberan0street) Checkhereif apply=r_un0ersection: "

P.0. ]_OX 335 [-7 501(e) _ 501(0 [-'I501(k)

3b City or town, state,antiZIP co_e _4 Nameandtelep.one numberof personto becontacted
Lexington, Massachusetts 02173 _Dr, Donald Job (b_7_ 862-5008

5 Monththeannualaccountingponoclenos (6 DatemcorporateOortorme0 7 kctivitycoOes

December I August _i, 1988 180 I 199 ]
8 Has the orpnization filed Fe0eral income tax returns or exempt organization information returns? .... _ Yes [_] No

If "Yes," state the form number(s), years file(:J,and Internal Revenueoffice where fite_.

I:,m'alli Type of Entit_ and Orl;anlzattonal Document (see instructions)

Check the applicable entity box below an(:lattach a conformed copy of the organization's organizing clocument anu bylaws as indicated
for each entity.

['_ Corporation--Articles of incorporation and bylaws. I-7 Trust_Trust indenture, ['7 Other---Constitution or articles of association

and bylaws.
i_alln Acttvltles and Operational Information

1 what are or will be the organization's sourcesof financial support? I.Jstin order of size.

See a_ached statement.

2 Describe the orpnization'3 fun0-raising program, both actual an0 plannecl, and explain to what extent R has been put into effect.
(Inclu0e 0etails of fun0-raismg activities such as selective maihngs, formation of fun0-raislng committees, use of professional fun(]
raisers,etc.) Attach representative copiesof solicitations for financial support..

See attached suauement.

I OecMlreunderthe I=enaRwsof per)urythatI lm =utrtortt=0toI_lmthe;ipphcatmnonDeha,oftheIDoveoq_n_ntmnar_lI Nevemmme(Ithe;apl)hcltmn.=rw.JucI,nlBthe
=¢componYmlimtoment_,=nOtothe_ o/myknowllK_refts true,correct,onO¢oml_ete,

-.-=.----.-.-.°...°=._.....=..o..=oo...=..°... =o°......°..°°...°.

(_lFmture) _itJe_ auffmr_oflal_ner) (Date)



F_ _0_3_. _') _,_ 2
iiiii - , |i i i i,, , ,

Activities and Operational Information (Continued)

3 G_e a detalled narrativedescriptionof the organization'spast, present.,anOproposedfutureactivities,and the purposesfor which it
wasformed.The narrativeshouldidentifythe specificbenef_Ls,services,orproductsthe organ_ationhasprovidedorwillprovide.If the
o3anizationis not fultyoperational,explainwhatstageof developmentits activitieshavereached,what furtherstepsremainfor i_to
b,_comefully operational,andwhensuchfurtherstepswilltakepiace.(Do notstate the purposesendactivltles of the orlenlzatlon
iii leneral terms or repeat the iantuage of the orgllnlzationeldocuments.)If the organ_ationis a school,hospital,or medical
n_searchorganization,includeenoughinformationin yourdescriptionto clearlyshowthat the organizationmeetsthe definitionof that
perbcuiaractivitythat iscontainedinthe instructionsforPartVi-/_

See attached statement.

4 Thememl)ershipofthe or_n .¢ation's_overn!.n_ Ix)Oym:

a Names,addresses,and tries ofofficers,directors,trustees,etc. b Annualcompensation

See attached statement.



Forrn1023(Rev.346) i Page3

Activities and Operational Information (Continued)

4 ¢ Doanyo_the abovepersonsserveas membersofthe governingbodybyreasonof beingpublicofficialsorbeing
appointedbypublicofficials?............................ ['-I Yea [_ No
If "Yes,"namethosepersonsandexplainthe basisof theirselectionorappointment.

d Areanymembersof the organization'sgoverningbody"disqualifiedpersons"with respectto the organization
(otherthan by reasonof beinga memberof the govemir_ boOy)or do any of the membershave either a
businessorfamilyrelabonshipwith"disqualifiedpersons?"(Seethe Specificinstructionsfor line4d.) .... [-7 Yes _ No
If "Yes,"explain.

e Ha_eanymembersof the organization'sgoverningbodyassignedincomeorassetsto the organization,or isit
anticipatedthat any currentor future member of the governingtx)0ywill assign incomeor assetsto the
organization?.................... ' ......... _'] Yes _ No

If "Yes,"attacha completeexplanationstatingwhichappliesandincludingcopiesof anyassignmentsplusa list

ofitemsassigned. See a_1:ached s1:a1:emen1:.

5 Doesthe orpnization controlor is itcontrolledbyanyotherorganization? ............ [_ Yes _ No
ts the orpnization the outwowthof anotherorpnization, or 0des it havea specialrelationshipto another
organizatiorlbyreasonof interlockingdirectoratesorotherfactors? .............. _ Yes [_ No
If eitherof thesequestionsisanswered"Yes," explain.

See a_:_.acheds1:a1:emen_:.

6 Istheorpn=ation financiallyaccountableto anyotherorganization?..... . [_ Yes [_ No
If =Yes,"explainand identifytheotherorlran_ation.Inclu0edetailsconcerningaccountabilityorattachcopiesof
reportsif anyhavebeensubmitted,

See a1:1:acheds1:a1:ement:.

7 a WhatassetsOoeslt_ orpnizatmnhavethat are usedinthe performanceof Rsexempttun_on?(Donot inciuOepropertyproducing
investmentincome.)If any assetsare notfullyoperational,explaintheirstatus,whatadditionalsteps remainto be completed,and
whensuchfinal stepswillbetaken.

See a_:1:acheds1:at:emen1:.

b To what extent haveyouused,ordoyouplanto use,contributionsasan endowmentfund, i.e., holdcontributionsto pro0uceincome
forthesupportof yourexemptactivities?

See a_t:ached s1:a_emen1:.

8 Will any of the organization'sfacilit,esbe managedby anotherorganizationor indiviOualunOera contractual
agreement?................ ...... ["7 Yes _J No
If "Yes,"attacha copyof eachcontractande_piainthe relationshipbetweenthe applicantandeachofthe other
perbes.



FormZOZ.I(Re,.3.86) _Se4
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Ac_Ivltles and Operational Information (Continued)

9 a" Havethe recipientsbeenrequiredor willthey be requiredto pay for the or_nizatio,_'sbenefits,services,or
products? ................................ _ Yes _ No
If "Yes,"explainanc:lshowhowthechargesaredetermined.

See attached statement.

b Doesor willthe organizationlimi_itsbenefits,services,orproductstospecificcJassesof individuals?.... _ Yes _ No
If "Yes,"explainhowthe recipientsorbeneficiariesare orwillbeselected.

See atr:ached s_a_ement.

10 Isthe organizationa membershiporranization? ................. _ Yes _ No
If "Yes,"completethe following:

a Describethe organization'smembershiprequirementsan¢_attacha scheduleof membershipfeesand 0ues.

b Describeyourpresentand proposedeffortstoattractmembers,and attacha copyof anydescriptiveliterature
orpromotionalmaterialusedforthispurpose.

¢ Arebenefits,services,or productslimitedto members? .................. _ Yes _ No
If "No,"explain.

11 Does orwill the orpnization enBagein activitiestendingto influencelelpslationor intervenein any way in
POtRirdllcampailpls?.............................. [_ Yes _ NO
If "Yes," explain. (Note: You may wish to file Form 5768, ElectionRevocation of Election by an Eli_,ibleSection 501(c)(3)
OrBIniz_tionto MakeExpendituresto influence Legislabon.)

See al:t:ached st:atemen1:.

12 Doestheorpnizetionhavea pensionplanforemployoes?. ,See,sr, l:ached sl:at:emen¢. .... [_ Yes _ No

13 a Areyoufiling Form1023 within15 monthsfromthe endof the month inwhch youwerecreatedorformedas
rKluirlKIbysection508(a) endthe elate0 regulations?(SeeGeneralInstructions.).......... _ Yes ['-] No

b If youanswer=No,*to 13a and youclaimthat youfit an exceptionto the noticerequirementsundersection
508(a), attachanexplanationofyourbasisforthe claimedexception.

¢ If you answer "No," to 13,1 anu section 508(a) doesapply to you, you may be eliipblefor relief under
rq_uletionssection1.9100 fromthe applicet_onof section508(a). Doyouwishto requestrelief?. ..... [_ Yes _ No

d Hyouanswer"Yes,"to 13c, attacha detailedstatementthat satisfiesthe requirementsof Rev.Pr(x:.79-63.
e If youanswer"No," to both 13aan(::l13candsection508(a) doesapplytoyou, youraualificationasa section

501(¢)(3) oqpmizationcan be reco_ized onlyfrom the date this applicationis filed withyour key District
Director.Therefore,11oyd, wantusto consideryourapplicationas• _luest forrecol_ttionof_ixomptionas a
secOon501(cX3) orientation fromthe (:latethe applicationis receivedand notretroactivelyto the date you
wereformed(seeinstruct,ons)?........................ _ Yes _. No

iii , ,,,

Statement as to Private Foundation Status (see instructions)

1 Ltthe organizationa privatefoundation?........................ _ Yes [_ No
2 If youanswer"Yes," to question1 andthe organizationclaimsto bea privateoperatingfoundation,check

here I_ _ endcompletePartVII.
3 If you answer"No," to guestion1, indicatethe type of rulingyouare requestingregardingthe orlpmization's

slzltusundersection509 b.ycheckingthe box(es)belowthatapply:

a Definitiverulingundersection 509(aX1), (2), (3), or(4) I_ [_ CompletePartVI.
b Advancerulingun0er I_ L-_ sections509(aX1) and 170(bXZXAXvt)or I_ I"-] section509(aX2)--see instructions.

(Note: Ifyou wantanadvance rulir_, you must com/Neteandattach twoForms872.C to the application.)
i ill=



INNOVATIVE PRODUCTS RESEARCH & SERVICES, INC.

Attachment to Form 1023

Part III - Activities and Operational Information

I. It is anticipated that Innovative Products Research &
Services, Inc. ("IPRS") will have as its primary source of
support contributions received from individuals, governmental
entities, corporations and charitable organizations.

2. IPRS anticipates that it will conduct fund-raising
activities to support its operations and tax exempt purposes.
IPRS plans to solicit contributions from individuals, corpora-
,ions, trade groups and governmental entities by means of selec-
tive mailings, grant proposals and other forms of charitable
solicitation.

a. Initial contacts have been made with the Energy-Related
Invention Program of the U.S. Department of Energy and a letter
of interest received. Funding of a proposal is pending.

b. Some trade and professional associations and certain non-
profits have been approached regarding philosophical support of
IPRS's mission and potential support in cash contributions, in-
kind services and/or grants for carrying out specific exempt
research. Copies of letters of introduction and endorsements
received are attached.

c. Foundations known to be supportive of IPRS's goals will
be given proposals once our 501(c)(3) status is approved.

d. Other aspects of the fund-raising program are still in
the planniag stages.

e. IPRS does not anticipate the use of professional fund-
raising counsel.

f. Founders, board members, employees of and consultants to
IPRS will be involved in various aspects of seeking grants and
contributions and in carrying out the tasks associated with a
particular research or educational project.

3. IPRS was organized as a Massachusetts charitable
organization on August II, 1988, i_ order to study and improve
the scientific/technological invention and innovation processes.
Among the incorporators are scientists and educators who, through
their individual and group professional endeavors, have come to
recognize an issue of great concern to the scientific community,
in specific, and to the greater society, in general; namely, the
failure to consistently and reliably convert technology and
innovation into forms which will benefit society.

IPRS was organized to establish through study, collegial
dialogue, educational workshops and the writing of related
research papers a coherent framework for understanding the
invention and innnovation processes in the scientific and
technological domains.

IPRS 1023 Suppl. - 5



Technology transfer from federal laboratories and agencies has
recently received increasing attention. IPRS expects to provide

assistance in such efforts through its research into the process

and throu_;h the development of writings and workshops which will

educate government officials tasked with technology transfer.

The Ne_; England scientific community has been especially

effective in obtaining government support for research but has
not been Jarticularly effective in converting those research

findings into useful forms for societal benefit. IPRS expects to

work closely with local technology centers including state-

sponsored agencies, universities, hospitals and independent
researchers to provide assistance in such matters.

One of the factors leading to the formation of IPRS was the

recognition that existing non-profit organizations such as the

Inventors Association of New England (and similar support organi-

zations throughout the country) and government programs such as

the U.S. Department of Energy sponsored National Innovation

Workshops do not go far enough in closing the gap between the

inventor/innovator and the business community. To this end, IPRS

plans to provide training and conduct or sponsor workshops aimed
at educating inventors and other scientists about the invention

and innovation processes. Topics might include discussion of

such concerns as the methodologies for evaluating inventions, the

patent process, prototyping resources, risk management, licensing

strategies and management and organizational factors.

An important function of IPRS will be to support an Invention
Resources Data Bank and Innovation Information Exchange. Both

paper-based and electronic media libraries will be supported for
ease of use by persons and organizations interested in invention

and innovation. In order to provide this database/library

service, IPRS may contract for the services of Innovative

Products Development Center, Inc. (the "Development Center"), a

Massachusetts business corporation, being created by Donald Job
and other officers of IPRS. The Development Center has a number

of proprietary files consisting of names of inventors, vendors,
manufacturers and technical resources. An electronic database is

expected to be constructed for use by IPRS and its constituency.
Such a database would enable researchers and other users to find

vital sources of information and/or resources to facilitate their

research. References to the patent process, prototyping,

engineering, materials, regulations, marketing, licensing,

product management, consultants, government policy, state and

federal support agencies, et al. would be retrievable.

IPRS plans to establish laboratory facilities for the active

engagement in basic research in the fields of computer science,
electronics, medicine and other scientific disciplines. IPRS

plans to obtain support from foundations, private individuals,

_overnment agencies and from other charitable and scientific

orManizations for carryin_ out basic research in the fields of
medicine, science, economic development and technology transfer.

A_on_ the federal agencies to be approached for grants in support

IPRS 1023 Suppl. - 6



of their objectives are Economic Development Administration,
National Institutes of Health, National Science Foundation,

Department of Energy, Department of Commerce, Congress' Office of

Technology Assessment, NASA, and Department of Defense.

The stage of organizational development is the completed

incorporation within the Commonwealth of Massachusetts, the

drafting of an over-ali plan, the identification of key officers

and the submittal of a $10,000 proposal to the Department of

Energy. We have also obtained letters of endorsement from some

organizations and have outlined some proposals for targetted

funding sources. A permanent location for offices has not yet

been selected and laboratory facilities currently reside in

officers' and consultants' homes or businesses pending funding
for consolidation.

We plan to add to our Board of Directors so that the majority

will not be employed or associated with the Development Center.

In addition, a number of prospects for serving on the Advisory
Boards have been identified and will be approached in the near
future.

4(a) and (b). Attached is a list of the Board of Directors of

IPRS. Directors may be compensated for quarterly meeting atten-
dance at a rate to be determined by the board of directors but

not to exceed $2,000 per year. Such compensation will be

contingent upon availability of undesignated operating funds.

Officers may be compensated in proportion to time spent in

serving IPRS's exempt purposes and/or according to their

contribution to sponsored programs for which a set fee-for-

service as been agreed upon.

4(e). To date, no officers or directors have assigned any

assets to IPRS. lt is possible that future Officers or Directors

may contribute modest amounts in support of IPRS' charitable and
scientific activities.

5. IPRS was created on August II, 1988 in an effort to

address the problems confronting modern innovators, educators,

and the general public caused by the increasingly complex and

poorly understood invention/innovation process. Dr. Donald Job

and certain other officers of IPRS currently plan to organize a

separate and distinct business corporation, the Development
Center, which will not control or be controlled by IPRS.

The for-profit Development Center whose purpose is to provide

product development services will benefit from IPRS's research

just as any other organization might. IPRS should benefit from
an association with the Development Center in having access to

its expertise and resources. In order to assure no conflict of

interest or appearance of same, IPRS will add to its Board of

Directors so that the majority of directors will not be employed

by or associated with the Development Center.

IPRS 1023 Suppl. - 7



6. IPRS will not be financially accountable to any other

corporation or association. As a public charity, IPRS is

required to make annual filings with the Division of Public

Charities of the Department of the Attorney General of the

Commonwealth of Massachusetts. These filings are also open to

the general public for inspection.

7(a). IPRS currently has no tangible assets. IPRS may at
some future time obtain assets which will be used to further its

educational, scientific and charitable purposes. Assets in the

form of research equipment, furnishings and equipment may be

acquired as funding becomes available or may be received as
donations.

7(b). IPRS does not currently plan to use contributions as
an endowment fund.

9(a). Users of the Invention Resources Data Bank and

Innovation Information Exchange may be charged a nominal fee to

cover the costs of such services. Fees for workshops or other
educational endeavors will be established to cover costs or will

be reduced in accordance with sponsor's directives. Charges will

be determined based upon actual costs plus an allocation of

appropriate overhead.

9(b). IPRS is organized to benefit the scientific community

specifically and the public generally by assisting scien_ists to
develop new technology which will increase opportunities for the

public in general.

II. IPRS does not intend to engage in activities tending to

influence legislation or intervene in any way in political

campaigns. However, if any pending legislation adversely affects

the conduct of its operations, IPRS might, either individually or

in association with other organizations, communicate its postion.

IPRS intends to pursue a policy of strict neutrality in all

political campaigns and will not endorse any candidate for public
office.

12. Currently, IPRS doe_ not have any employees. Even when

ones are hired, no pension plan is anticipated in the first few

years of operation.

PART V. - FINANCIAL DATA

See Attached Cash Flow Pro Formas from present through ]gQI and

Pro Forma Balance Sheets through 1990.

IPRS 1023 Suppl. - 8



INNOVATIVE PRODUCTS RESEARCH & SERVICES, INC.

BOARD OF DIRECTORS
November, 1988

NAME RESIDENCE POST OFFICE ADDRESS
m --moWmmmm_mm--

Donald D. Job 24 Oxbow Road P.O. Box 335

President & Treasurer Lexington, MA 02173 Lexington, MA 02173

Harry C. King 406 Great Elm Way P.O. Box 335
Clerk Acton, MA 01720 Lexington, MA 02173

James Lyddy 122 Claremont Ave. P.O. Box 335
Arlington, MA 02174 Lexington, MA 02173

Carl D. Hardy 113 Wood End Lane P.O. Box 335
Medfield, MA 02052 Lexington, MA 02173

OFFICERS

Donald D. Job, PRESIDENT AND TREASURER

Harry C. King, CLERK

IPRS 1023 Suppl. - 9



INNOVATIVE PRODUCrS RESEARCH & SERVICES, INC.
YEAR- 1988

JAN'88 FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTAL

SOURCE OF FUNDS

DEFr OF ENERGY(U.S.) 0 0 0 0 0 0 0 0 0 0 1 0 !
FOUNDATION-1 0 0 0 0 0 0 0 0 0 0 0 I I
CORPORATESPONSORS-1 0 0 0 0 0 0 0 0 0 0 0 I 1
CONTRACTS 0 0 0 0 0 0 0 0 0 0 0 0 0

CASH ON HAND 0 1000 1000
REVENUES $10OOO DOE O 0 O 0 0 0 0 0 0 0 IO000 0 IO000

$25OOO/FNDN O 0 O 0 0 0 O 0 0 0 0 25000 25000
$25OOO/CORP 0 0 O 0 O 0 0 0 0 0 0 25000 25000
CONTRACTS 0 0 O 0 0 0 0 0 0 0 0 0 O

TOTAL REVENLIE 0 0 O 0 O 0 0 0 0 0 IOOOO 50000 60000

OPERATING EXPENSES

GENERAL bgCrGEXP.
PUBLIC RELATIONS (.010) 0 0 O 0 0 O O 0 0 0 IO0 500 600
PROMOTIONAL MATER, (.010) 0 0 O 0 0 O O O O O IO0 500 600
TRAVF.L& ENTER. (.O05) 0 0 0 0 0 0 0 0 0 0 50 250 300

TOTAL HKTG EXP. 0 0 0 0 0 0 0 0 0 0 250 1250 1500

PERSONNEL

PRES./EXEC. DIR ./R&D 0 0 0 0 0 O 0 0 0 0 2000 2000 4000
DIRECTOR OF MARKETING 0 0 0 O 0 O 0 0 0 0 500 500 IOOO
MARKETING COF_JNICATIONS/RES. 0 0 0 0 0 O "0 0 0 0 500 500 IOOO
FINANCIAL ANALYST O 0 O 0 0 O 0 0 0 0 250 250 500
LICENSING CONSULTANT 0 0 0 0 0 0 0 0 0 0 0 I000 IOOO
ADMINISTRATOR 0 O O 0 0 0 0 0 0 0 O 8OO 800
OFFICE HELP 0 0 0 0 0 0 0 0 0 0 500 500 I000
SR.MECH. ENG. 0 0 O 0 0 O 0 0 0 0 0 500 500
SR.F,A,EC_ONICSENG. 0 0 0 O 0 O O 0 O 0 500 500 IO(O
HTRLS/HFRG SPEC. 0 0 0 0 0 0 0 0 0 0 0 500 500
DESIGNER/ GRAPHICS 0 0 0 0 O 0 O 0 0 0 0 500 500
TECHNICIAN 0 0 0 0 0 0 0 0 0 0 0 500 500

BENEFITS @36% 0 0 O 0 0 O 0 0 0 0 1530 2898 4428

TOTAL SALARIES 0 0 0 0 0 0 0 0 0 0 5780 10948 16728

OI'HEREXPENSE
FACILITIES 0 0 0 0 0 O O 0 400 400 400 400 1600
TELEPHONE 0 0 O O 0 20 20 20 50 50 50 50 260
UTILITIES 0 0 O 0 0 0 0 0 0 50 50 50 150
INSURANCE 0 0 0 0 0 0 O 0 50 50 50 50 200
DATA PROC. 0 0 0 0 0 50 50 50 50 50 50 50 350
LEGAL COUNSF,_ 0 0 0 0 0 0 0 200 200 5490 I000 1000 2900
OUTSIDE SHOP SERVICES 0 0 O O 0 0 0 0 0 0 I000 1OOO 2000
PATENTS (SEARCH & REV) 0 0 O 0 0 0 0 0 0 0 50 500 550
OFFICE SUPPLIES 0 0 O 0 0 0 20 20 20 20 20 20 120

TOTAL OTHER EIIP. 0 0 O O 0 70 90 290 770 1120 2670 3120 8130

TOTAL OPERATING F,J[P. 0 0 0 0 0 70 90 290 770 I120 8700 15318 26358

OPERATING INCOME (LOSS) 0 0 O O 0 -70 -90 -290 -770 -1120 1300 34682 33642

ACCUPRJLA_Y,DCASH FLOW O 0 0 O IOOO 93U 1840 1550 780 -340 960 35642 29642

CAPITAL EXPENSES 0 O O 0 0 0 0 0 0 0 O 3000 3000

IPRS 1023 Part V - I0



INNOVATIVE PRODUCTS RESEARCH & SERVICES, INC.
YEAR - 19_9

JAN ' 89 FEB HAR AFR MAY JUN JUL AUC SEP OCT NOV DEC TOTAL

SOURCE OF FUNDS

DEFT OF ENERGY(U.S.) 0 0 O 0 O 0 0 0 0 O I 0 I
FOUNDATION- I 0 0 1 0 O 1 0 0 I 0 0 0 3
CORPORATE SPONSORS-I 0 I 0 0 0 0 I 0 0 0 I 0 3
CONTRACTS 0 0 0 0 0 0 0 1 0 1 0 0 2

CASH ON HAND 26642
REVENUES $1(XXX) DOE 0 0 0 0 O O 0 0 0 0 1OOO0 0 1OOO0

$25(XX)/FNDN 0 0 25000 0 0 25000 0 0 25000 0 0 0 75000
$25000/CORP 0 25000 0 0 0 0 2.5000 0 0 0 25000 0 75000
CONTRACTS 0 0 0 0 0 0 0 50000 0 50000 0 0 I00000
ROYALTY 0 0 O 0 0 0 0 0 0 0 0 500 500

TOTAL REVENUE 0 25000 25(X)0 0 0 25000 25000 50000 25000 50000 35000 500 260500

OPERATING EXPENSES

GENERAL MKTGEXP.
PUBLIC RELATIONS (.010) 0 250 250 0 0 250 250 500 250 500 350 5 2605
PROMOTIONAL HATER.(.010) 0 250 250 0 0 250 250 500 250 500 350 5 2605
TRAVEL & ENTER. (.005) 0 125 125 0 0 125 125 250 125 250 175 2 1302

TOTAL Hk'rG EXP. 0 625 625 0 0 625 625 1250 625 1250 875 12 6512

PERSONNEL

PRES./EXEC. DIR./R&D 2000 2000 2000 2000 2500 2500 2500 2500 2500 2500 2500 3000 28500
DIRECTOR OF MARKETING 500 500 500 1OO0 10OO 1OOO 10OO 1000 1OO0 1OO0 1000 1000 10500
MARKETING COMMUNICATIONS_S. 500 500 500 IOO0 1000 IOOO 1000 IOO0 IOO0 IOOO IOO0 1000 10500
FINANCIAL ANALYST 250 500 500 500 500 500 500 500 500 500 500 I000 6250
LICKNSI_C CONSULTANT 500 500 500 500 500 500 500 500 500 500 500 500 6000
ADMINIStrATOR 800 1500 1500 1500 1500 1500 1500 1500 1500 1500 1500 1500 17300
OFFICE HELP 500 500 500 500 500 500 500 500 500 500 500 500 6000
SR.HECH. ENG. 500 600 600 600 600 600 600 600 600 600 600 600 7100
SR.KLECTRONICS ENG. 500 600 600 600 600 600 600 600 600 600 600 600 7100
MTRLS/MFRG SPEC. 500 500 500 500 500 500 500 500 500 500 500 500 6000
DESIGNER/ GRAPHICS 500 750 750 750 750 750 750 750 750 750 750 750 8750
TECHNICIAN 500 500 500 2000 2000 2000 2000 2000 2000 2000 2000 2000 19500

BF,NEFITS @36% 2718 3222 3222 4122 4302 4302 4502 4302 4302 4302 4302 4562 48060

TOTAL SAI.JkRIES 10268 12172 12172 15572 16252 16252 16252 16252 16252 16252 16252 17612 181560

OTHER EXPENSE

FACILITIES 400 400 IOO0 I000 IOO0 IOOO IO00 1000 IOO0 IOOO IOOO IO00 10800
TELEPHONE 50 300 300 300 300 300 300 300 300 300 300 300 3350
UTILITIES 50 200 200 200 200 200 200 200 200 200 200 200 2250
INSURANCE 50 100 IO0 IOO IOO I00 IO0 I00 100 IO0 IO0 I00 I150
DATA PRO(]. 50 50 50 50 50 50 50 50 50 50 50 50 600
AUTO LEASE 0 0 0 0 500 500 500 500 500 500 500 500 4000
LEGAL COUNSEL 0 0 200 500 0 0 500 200 200 0 0 200 1800
OUTSIDE SHOP SERVICES 0 0 200 200 I000 I000 I000 I000 I000 I000 200 200 6800
PRODUCT DESIGN/ENG. CONS 50 500 500 500 500 500 500 500 500 500 500 500 5550
PATENTS (SEARCH& PEV) 500 500 500 500 500 500 500 500 500 500 500 500 6000
OFFICE SUPPLIES 20 100 100 I00 100 100 200 200 200 200 200 200 1720

TOTAL OTHER KIP. 1170 2150 3150 3450 4250 4250 4850 4550 4550 4350 3550 3750 44020

TOTAL OPERATING EXP. 11438 14947 15947 19022 20502 21127 21727 22052 21427 21852 20677 21374 232092

OPERATING INCOME (LOSS) -11438 10053 9053 -19022 -20502 3873 3273 27948 3573 28148 14323 -20874 28408

ACCUPR]_,,ATEDCASH FLOW 15204 25257 34310 15288 -5214 -1341 1932 29880 32453 61601 75924 55050 45050

CAPITAL F-J,PENSES 0 0 5000 0 0 0 0 0 0 0 5000 0 I0000
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INNOVATIVE PRODUCTS RESEARCH & SERVICES, INC.
YEAR - 1990

JAN'90 FEB MAR APR HAY JUN JUL AUG SEP OCT NOV DEC TOTAL

SOURCE OF FUNDS
U.S. AGENCIES (RES.) I 0 0 0 0 0 I 0 O 0 I 0 3
FOUNDATION-I 0 0 I O O I 0 0 I 0 O 0 3
CORPORATESPONSORS-I 0 I 0 1 0 0 0 0 0 0 0 1 3
CONTRACTS 0 0 0 0 0 0 0 I 0 i " 0 0 2

CASH ON HAND 45050
REVENUES $30000/FEDERAL GRANT 30000 0 0 0 0 0 30000 0 0 0 30000 0 90000

$25000/FNDN 0 0 25000 O 0 25000 0 0 25000 0 0 0 75000
$25OO0/CORP 0 25000 0 25000 O 0 0 0 0 0 O 25000 75000
CONTRACTS 0 0 0 0 0 0 0 50000 0 50000 0 0 IOOOO0
ROYALTY 500 500 500 500 500 500 500 I000 I000 1000 I000 lOO0 8500

TOTAL REVENUE 30500 25500 25500 25500 500 25500 30500 51000 26000 51000 31000 26000 348500

OPERATING EXPENSES

GENERAL MKTG EXP.

PUBLIC RELATIONS (.010) 305 255 255 255 5 255 305 510 260 510 310 260 3485
PROMOTIONAL MATER. (.O10) 305 255 255 255 5 255 305 510 260 510 310 260 3485
TRAVEl,& ENTER. (.005) 152 127 127 127 2 127 152 255 130 255 155 130 1739

TOTAL HKTGEXP. 762 637 637 637 12 637 762 1275 650 1275 775 650 8709

PERSONNEL

PRES./EXEC. DIR./R&D 3000 3OCo 3000 3000 3000 3000 3000 3000 3000 3000 3000 3000 36000
DIRECTOR OF MARKETING IOOO IOOO IOOO IOOO IOOO IOO0 IOO0 IO00 I000 IOOO I000 IOOO 12000
MARKETING COMMUNICATIONS/RES. 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 24000
FINANCIAL ANALYST I000 IOO0 IOOO I000 IOOO IOOO IOO0 IOOO I000 I000 500 I000 11500
LICENSING CONSULTANT 800 800 800 800 800 800 800 800 800 800 800 800 9600
ADMINI STRATOR 1500 1500 1500 1500 1500 1500 1500 1500 1500 1500 1500 1500 18000
OFFICE HELP 750 750 750 750 750 750 750 750 750 750 750 750 9000
SR.MECH. ENG. 600 600 600 600 600 600 600 600 600 600 600 600 7200
SR.ELF_ONICS ENG. 12OO 1200 12OO 1200 12OO 12OO 1200 12OO 12OO 12OO 1200 12OO 14400
MTRLS/MFRG SPEC. 500 500 500 500 500 500 500 500 500 500 500 500 6000
DESIGNER/ GRAPHICS 750 750 750 750 750 750 750 750 750 750 750 750 9000
TECHNICIAN 2200 2200 2200 2200 2200 2200 2200 2200 2200 2200 2200 2200 26400

BENEFITS @36Z 5508 5508 5508 5508 5!d38 5508 5508 5508 5508 5508 5328 5508 65916

TOTAL SALARIES 20808 20808 20808 20808 20808 20808 20808 20808 20808 20808 20128 20808 249016

OTHER EXPENSE
FACILITIES I000 I000 IOO0 I000 I000 IOO0 I000 I000 I000 I000 I000 I000 12000
TELEPHONE 300 300 300 300 300 300 300 300 300 300 300 300 3600
UTILITIES 200 200 200 200 200 200 200 200 200 200 200 200 2400
INSURANCE 100 100 1OO lO0 1OO lOO 100 100 lO0 100 100 100 1200
DATA PROC. 75 75 75 75 75 75 75 75 75 75 75 75 900
Ab"roLEASE 500 500 500 500 500 500 500 500 500 500 500 500 6000
LEGAL COUNSEL 200 200 200 500 500 500 500 200 200 200 200 200 3600
OUTSIDE SHOP SERVICES 200 200 200 200 IOOO IOOO IOOO I000 IOOO I000 IOOO IOOO 8800
PRODUCT DESIGN/ENG. CONS 500 500 500 500 500 500 500 500 500 500 500 500 6000
PATENTS (SEARCH & REV) 500 500 500 500 500 500 500 500 500 500 500 500 6000
OFFICE SUPPLIES 200 200 200 200 200 200 200 200 200 200 200 200 2400

TOTAL OTHER EXP. 3775 3775 3775 4075 4875 4875 4875 4575 4575 4575 4575 4575 52900

TOTAL OPERATING EXP. 25345 25220 25220 25520 25695 26320 26445 26658 26033 26658 25478 26033 310625

OPERATING INCOME (LOSS) 5155 280 280 -20 -25195 -820 4055 24342 -33 24342 5522 -33 37875

ACCU_TED CASH FLOW 50205 50485 50765 50745 25550 24730 28785 53127 53094 77436 82958 82925 62925

CAPITAL EXPENSES 0 0 5000 0 0 0 0 0 0 0 15000 0 20000
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INNOVATIVE PRODUCTS R F.SEARCH& SERVICES, INC.
YEAR - 1991

JAN'91 FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTAL

SOURCE OF FUNES
U.S. ACENCIES (RES.) 1 0 O 0 1 0 1 O 0 O 1 O 4
FOUNDAI ION-I 0 0 I 0 0 I 0 0 I 0 0 0 3
CORPOR.JTE SPONSORS--1 O 1 O 1 0 O 0 0 0 O 0 1 3
CONTRACTS 0 0 O 0 0 0 0 1 0 1 0 O 2

CASH ON HAND 62925
REVENUES $3OOO0/FEDERAL GRANT 30000 O 0 O 30000 O 30000 0 0 0 30000 0 120000

$25OOO/FNDN 0 O 25000 O 0 25000 O 0 25000 0 0 0 75000
$25000/CORP 0 25000 0 25000 0 0 0 0 0 0 0 25000 75000
CONTRACTS 0 0 0 0 0 0 0 50000 0 50000 0 0 10OOOO
ROYALTY 500 1000 I000 1000 lO00 I000 I000 I000 I000 I000 I000 I000 11500

TOTAL REVF.NUE 30500 26000 26000 26000 31000 26000 31000 51000 26000 51000 31000 26000 381500

OPERATING EXPENSES

GENERAL HICrG EXP.
PUBLIC RELATIONS (.010) 305 260 260 260 310 260 310 510 260 510 310 260 3815
PROMOTIONALMATER.(.010) 305 260 260 260 310 260 310 510 260 510 310 260 3815
TRAVEL & ENTER. (.O05) 152 130 130 130 155 130 155 255 130 255 155 130 1907

TOTAL MKTG EXP. 762 650 650 650 775 650 775 1275 650 1275 775 650 9537

PERSONNEL
PRES./EXEC. DIR./R&D 3000 4000 4000 4000 4000 4000 4000 4000 4{900 4000 4000 4000 47000
DIRECTOR OF MARKETING IOOO IOO0 IOO0 IOOO IOO0 I000 IOO0 IOO0 IOO0 I000 IO00 I000 12000
MARKETING COMMUNICATIONS/RES. 2500 2500 2500 2500 2500 2500 2500 2500 2500 2500 2500 2500 30000
FINANCIAL ANALYST IOOO I(XX) IOOO IOOO 1000 I000 I000 1000 IOO0 IOO0 500 I000 11500
LICENSING CONSULTANT 800 800 800 800 800 800 8OO 800 800 800 800 8OO 9600
ADMINISTRATOR 1500 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 23500
OFFICE HELP 1000 1000 1OOO 10OO 1000 1OOO IOOO IOO0 1OO0 1OO0 IOOO 10OO 12000
SR.MECH. ENG. 600 600 600 600 600 600 600 600 600 600 600 600 7200
SR.ELECTRONICS ENG. 3000 3000 3000 3000 3000 3000 3000 3000 3{900 3000 3000 3000 36000
HTRLS/HFRG SPEC. 500 500 500 500 500 500 500 500 500 500 500 500 6000
DESIGNER/ GRAPHICS 750 750 750 750 750 750 750 750 750 750 750 750 9000
MEDICAL CONSULTANT 2500 2500 2500 2500 2500 2500 2500 2500 2500 2500 2500 2500
TECHNICIAN 2200 2200 2200 2200 2200 2200 2200 2200 2200 2200 2200 2200 26400

BENEFITS @36% 7326 7866 7866 7866 7866 7866 7866 7866 7866 7866 7686 7866 93672

TOTAL SALARIES 27676 29716 29716 29716 29716 29716 29716 29716 29716 29716 29036 29716 353872

_R EXPENSE
FACILITIES IOO0 I000 IOOO IOOO IO00 I000 IOOO I000 1OO0 I000 1OOO I000 12000
TELEPHONE 300 300 300 300 300 300 300 300 300 300 300 300 3600
UTILITIES 200 200 200 200 200 200 200 200 200 200 200 200 2400
INSURANCE I00 100 IO0 1OO 100 100 I00 100 I00 100 100 100 1200
DATA PROC. 75 75 75 75 75 75 75 75 75 75 75 75 900
AUTO 12,ASE 500 500 500 500 500 500 500 500 500 500 500 500 6000
LF,GAL COUNSEL 200 200 200 500 500 500 500 200 200 200 200 200 3600
OUTSIDE SHOP SERVICES 200 200 200 200 I000 1000 IOO0 10OO IOOO IOOO IOO0 IOOO 8800
PRODUCT DESIGN/ENG. CONS 500 500 500 500 500 500 500 500 500 500 500 500 6000
PATENTS (SEARCH & PEV) 500 500 500 500 500 500 500 500 500 500 500 500 6000
OFFICE SUPPLIES 200 200 200 200 200 200 200 200 200 200 200 200 2400

TOTAL OTRER F,J{,P. 3775 3775 3775 4075 4875 4875 4875 4575 4575 4575 4575 4575 52900

TOTAL OPERATING EXP. 32213 34141 34141 34441 35366 35241 35366 35566 34941 35566 34386 34941 416309

OPERATING INCOME (IOSS) -1713 -8141 -8141 -8441 -4366 -9241 -4366 15434 -8941 15434 -3386 -8941 -34809

ACCUPR/LAIT:J)CASH Flow 61212 53071 44930 36489 32123 22882 18516 33950 25009 40443 37C57 28116 8116

CAPITAL EXPENSES 0 0 5000 0 0 0 0 0 0 0 15000 0 20000
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IPRS

PRO FORMA BALANCE SHEET

Year Ending
December 31, 1988

ASSETS

Cash 28,642

Interest Bearing Account Receipts 1,000
Accounts Receivable -O-

Total Current Assets 29,642

Equipment @ Cost less accumulated depreciation 2,000

Fixtures & Furnishings 1,000

TOTAL ASSETS: 32,642

LIABILITIES & NET WORTH

Current Liabilities

Accounts Payable 13,000
Grant Commitments 12,642

Total Current Liabilities 25,642

Long-Term Debt

TOTAL LIABILITIES: $ 25,642

Fund Balances or Net Worth 7,000

TOTAL LIABILITIES AND NET WORTH _32,642
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PRO FORMA BALANCE SHEET

December 31, 1989

ASSETS

Cash 43,050

Interest Bearing Account Receipts 2,000
Accounts Receivable 25,000

Total Current Assets 70,050

Equipment @ Cost less accumulated depreciation q,O00

Fixtures & Furnishings 2,000

Goodwill and Patents 5,000

TOTAL ASSETS: 86,050

LIABILITIES & NET WORTH

Current Liabilities

Accounts Payable 25,000
Grant Commitments 39,000

Total Current Liabilities 64,000

Long-Term Debt

TOTAL LIABILITIES: _ 64,000

Fund Balances or Net Worth _ 22,050

TOTAL LIABILITIES AND NET WORTH _ 86,050
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PRO FORMA BALANCE SHEET

December 31, 1990

ASSETS

Cash 59,925

Interest Bearing Account Receipts 3,000
Accounts Receivable 45,000

Total Current Assets 107,925

Equipment @ Cost less accumulated depreciation 26,000

Fixtures & Furnishings 4,000

Goodwill and Patents 15,000

TOTAL ASSETS: 152,925

LIABILITIES & NET WORTH

Current Liabilities

Accounts Payable 45,000
Grant Commitments 79,q25

Total Current Liabilities 124,925

Long-Term Debt

TOTAL LIABILITIES: ¢124,925

Fund Balances or Net Worth $ 28,000

TOTAL LIABILITIES AND NET WORTH _152,925
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SAMPLES OF CORRESPONDENCE

AND

LETTERS OF ENDORSEMENT

I. Request Boston University Prof. Lund for support of
concept.

2. Request Prof. Leone to serve on Board of Directors

3. Request support in form of computer equipment and
operating funds from Digital Equipment Corp.

4. Request individual and/or corporate contribution for
a specific project.

5. Letter of Support from U.S. Department of Energy.

6. Letter of Support from Inventors Association of New
England.

IPRS ]023 Suppl. - ]7



I PRS innova'_iveProducts Research & Services, inc. _.o.sox_,_
Lexington,MA 02173
(6171 862-5D08

November 14, Iq88

Professor Robert Leone

Dept. of Operations Management
Boston University
Commonwealth Avenue
Boston, MA 021q9

Dear Professor Leone:

Your input and counsel during the formative stages of our organi-
zation has been most helpful. Your current association with
Boston University and with a thriving consulting business provide
you with a perspective which would be valuable to IPRS on an on-
going basis. Based on this, we would like to invite you to serve
on our Board of Directors.

Board Members will be responsible for meeting up to four times
per year including the annual meeting the second Wednesday in
March at 7:00 PM. Expenses will be reimbursed and a stipend will
be established by the board based on guidelines in the corporate
charter.

If you decide to accept as I hope you will, a copy of the
business plan will be forwarded to you along with the Articles of
Incorporation and Bylaws if you so request. A draft of a letter
of acceptance is enclosed for your convemience.

Sincerely yours,
• i • • /

I/ (i ,

Donald D. _ob, Ph.D.
President

Enclosure

A Nor,-Pmftt Orgar_z=_n tor Jjnking _ w_ tVmn_ng



T Innovative Products Research & Services, inc. P.o.sox.
Lexin_on, MA 02_73
(617) 862-5008

November 1_, 1988

Prof. Robert T. Lund

Cen_er for Technology and Policy
Boston University
lO0 Cumming_on S_ree_
Boston, MA 02215

Dear Professor Lund:

Per our communica:ion some months ago, we are interested in
exploring ways to work wi_h your s_aff on developing a central
resource for isforma_ioa on isnova:ion and technology transfer.

ianova_ive Products Research & Services, Inc. (IPRS) has bee£'

formed _o s:udy, document and promulgate information which will
especially assis: persons who may he gifted as scientists and
teachers bu: no: as entrepreneurs. Using _he Inven:ion Resource
_etwork of IPRS, such individuals can learn how to license
technology rather than building businesses.

One par: of our operacioos is the maintenance of a network
between universities, manufacturers, trade groups and independent
inventors. Such a he:work will be complementary _o that being
funded by Massachusetts Centers of Excellence for a Skills-Based
Automation Documenta:ion Cen:er which we discussed previously. I
would like to meet wi:h you and others at Boston University _o
explore areas of mutual interest.

In any event, it would be helpful in our fund-raising efforts if
you would provide me a letter indicating your agreement that an
Invention Resource Network being developed by IPRS could be a
val,able asset to your faculty and to the public at large.

Sincerely yours,

Donald D. Job, Ph.D.
President

A Non,.Prof#_bon mrLml_ng&_r_ w#nI_ut_ng



I PRS Innovative Products Research & Services, Inc. p.o.xs
Lexington,MA 02173
(617)8_-5008

November 14, 1988

Mr. Kenneth Olsea, President
Digital Equipment Corporation
129 Parker Street
Maynard, MA 01754

Dear Mr. Olsen:

You have done much to elevate the status of inventors in this

country through your success in building Digital Equipment
Corporation to be the major technological leader it is. Our
organization has been formed to study and document the factors
involved in successful innovation and in particular the processes
whereby innovations can be brought to the public.

We are building a database of resources and information on inven-
tion, innovation and technology uransfer and would like to make
this valuable information available to inventors and entrepre-
neurs in the New England area. Since your company is the leader
in networking and database management, and since Digital's VAX's
are pre-eminent in the university and research environments, we
would like to use your hardwaresoftware.

We are seeking cash grants for operating funds as well as
computer equipment (such as a VAX 11/780 with electronic
communications software). A complete specification is attached
for your consideration.

I am sure that the technical and marketing people at Digital
could benefit from the resource center we are building and I am
equally sure that researchers in universities, government
laboratories and small indepedent research companies will benefit
from a single local repository of a databank on innovation.

]

Please refer us to the appropriate people within Digital to
implement our requests formally.

Sincerely yours,

Donald D. Job, Ph.D.
President

A Non-ProfitOrganization#brLinking$cmnce_ Manufacluring



I PR S Innovative Products Research & Services, Inc. P.o.aox
Lexington, MA 02173
(617} 862-5008

November 21, 1988

Mr. William Rosenberg, Founder
Dunkin Donuts of America

N. Randolph Inudstrial Park
Randolph, MA 02368

Dear Mr. Rosenber8:

As a successful entrepreneur, you are doubtless aware of the
challenges of building a business and at the same time both the
personal rewards and the benefits to our communities.

The role of new product creation and business formation in the U.S.
economy is a major focus of Innovative Products Research & Services
(IPRS). We believe that educators at all levels and government policy
makers need to be better informed about the important contributions
entrepreneurship and innovation play in assuring a healthy economy.
To tbat end we are undertaking several programs to develop suitable
reference materials documenting the contributions and processes of
successful entrepreneurship.

Our initial program is to prepare and distribute an Annotated
Bibliography on Entrepreneurship, Innovation ----andInvention - Its Role
inn Society. Initial distribution will be to 500 leading educators,
libraries and government policy-makers.

We are looking for up to I0 sponsors to underwrite the _35,000 cost
for this program. Sponsors of course, will receive copies of the
resulting booklet.

I hope that we can look forward to receiving your personal support and
that of the Dunkin Donuts organization.

Enclosed is a flyer describing our organization. If you would like
more details on the Bibliography project please call to request a
proposal outline.

IPRS was incorporated as a non-profit organization in the Commonwealth
of Massachusetts, August 11th of this year. We are in the process of
applying for an IRS tax exemption under Section 501(c)(3) so that
deductions will be tax deductible.

Si,ncerel[ yours, 7

President A No_P_O_r#zRthon _rUnkin_¢iencewl_MB'lufaclunn_



ARGONNENATIONAL.LABORATORY
9700_ C_sAv_ _ 11]_ 604_

October 12, 1987

Dr. Donald D. Job, President
Enbede Co.

24 Oxbow Road

Lexington, MA 02173

Dear Dr. Job:

I have just read with great interest your proposal for a Massachusetts Product
Develpomenc Center _:hac you sen_ me. I find the idea quice worthy and
innova rive.

As you Know, in che project we are doing for the U.S. DOE Energy Related
Invenclons Program, 1 have been studying the different organizations and

programs throughout the country chat assist the indepenaenc inventor. While
chere are many incubators for small businesses which could benefit an inventor

trying co manufacture and sell his or her invenclon, I have found none focused

on the invencor during the stages of the Invencing as your proposed incubator

would. Thus I chink lc would be a grand experlmenc, and if sucessful, as it

seems it should be from your plans, will be a boon co inventors and the
Commonweal ch.

Our projecr here has a small amount of funding co asslsc inventor

organizaclons do innovative activities° Your proposal certainly falls into

our area of inceresco At the polnc when you feel you have lined up sufficient

funding and ocher resources thac che probability of actually setcing uv the

incubator is high, my DOE sponsors, you, and I should discuss how one of our

grants could be used to both further your and our goals. Our goal would be co

evaluate your succeess and learn if lt is possible and worthwhile to transfer

che concept co other places in the US.

In the meantime, please keep us informed of your progress. Ali I can offer at
the present is moral support, which you have. Wishing you one best of luck in

your endeavor.

Sincerely,
•

£nergy and Environmeacal Systems Division



Inventors Association of New England

I II II

113 Wood End Lane
Hedfield, MA 02052
Augus= 8, 1985

Donald D. Job, Executive Director
Innovative Produc_s Research & Services, Inc.
P.O. Box 335
Lexlng_on, MA 02173

Dear Dr. Job:

This le_er is to confirm _he ac:ion of _he Executive Board of .

I.A.N.E. _o express its wholehearted support of _he concep_ and
mission of IPES. The con_ribu:ions of :he independen_ inventor
to _he economic health of our na:ion has been often overlooked
and your efforts uo document and publicize =hose contributions
should be helpful for all inventors.

The process of invention development from concept to commercial
success is a very complex one and often hs poorly executed. By
conducting research in _his area and making ¢ha_ information
available _o inventors and manufacturers and uhe public alike
_here is great potential _o lower uhe risks and therefore
increase _he invesumen¢ in new technologies and products so tha_
_he U.S. will recapture it's leadership role in marketin_
competitive produc:s ¢hroughou_ uhe world.

Sincerely yours,

' / _ =

Presiden_ '.



Depor_mentot me Trelsury_lmemll RevenueSerwce

_ 87 2-C Consent Fixing Period of Limitation Upon _o,,.33,.
Assessmentof Tax UnderSection 4940 of the Tob....d.Jth_o,m

(R.._._",9_) Internal RevenueCode ;on s.bm0t,.
(See Form 1023 ln_s fm' Part IV, line 3.) duplicate.

Un0er section 6501(cX4) of the Internal RevenueCode, anclas part of a request filed with Form 1023 that the
organizationnamecl below be treated as a publiclysupportedorganizationunder section 170(b)(1)(A)(vi) or section
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....................... _.__._; _}__). ................. t District Director
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60 clays,

Endingclateof first tax year.... .]_..c..e.z_...e..r...3.1¢..1.9..8.8......

i ,,,

Name ot orpn,_mtmn Date

Innovative Products Research and Services, Inc.
Off_cer or trustee nawng authority to s_n

Si=nature I_
• i i

Durtnct D_mctor Date

By i1,,
IHI

For Paperwork Recluction Ac_ NoUcs. see page 1 of the Form 1023 mstrucbons.
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(Ray. 9-82) (For use by employers and ethers as explained in the InMructlons.
De_rtment of the Treasury Ptelse reid the InstructkDns before completing this form.)
Internal Ibemn_eService OMB h+ 1545-0003 Expires 9-30-85

I INane ('rrue name and net tricle name. II plrtner_hip, see pige 4.) 2 Social security _., ii .ii proprietor 3 Ending month oi accounting

Innovative Products Research & Services, Inc. "" December
4 TroOe heme, if an)', of bus, hess (tr different from item 1) 5 General I_rtner'l name, if ixlrt,erli_i;; prinCil_ll eNiper'i name, tl

¢orpolion: Oklranl_'i nle. ii irulll. __

. _ona_u Di _OOi r_eslaen_
6 Address of pnnclpal piace of business (Number an(J street) 7 Mailing address, if different

22 Oxbo_ Road P.O. Box 335, Lexlngton_ MA 02173
$ City, State, led ZIP co(le 9 County oi principal business location

Lexington, MA 02173 Middlesex

10 .rype of orlin,zetion [_ InO,viOull L..-] Trust _-] Partnership L._ Other (soeciiy) 11 Dite you Icquire0vO_r_Stirted this
,businesti (M_. ay_
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(Ii none, enter "0") li,. _ "0" "'0" material use(:,
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Your Letterhead

July 12, 1989

Dr. Donald D. Job

President

Innovative Products Research & Services, Inc.
P.O. Box 335

Lexington, MA 02173

Dear Dr. Job:

I have reviewed the material you provided on IPRS and understand

and endorse its mission to support strong manufacturing capabilities

in America through research, education and communication of the

factors cno processes involved in effective technology transfer from
laboratory to marketplace.

I believe your goals are worthy and attainable and will be of

considerable public benefit. I am therefore pleased to accept

your invitation to become a member of your Advisory Board.

lou may use my name and/or a copy of this letter in your efforts
to obtain support for your organization.

In keeping with my role as advisor I will forward information on

events in my industry to you as it comes to my attention and shall

look forward to receiving materials which IPRS develops.

Sincerely yours,

Lxecutive



July 12, 1989

General Sponsors

Associated Industries of Nass.

boston, MA

Inventors Association of N.E.

burlington, MA

Performance Concepts

Industrial Designers &

Space Planners
Nedfiel_, NA

5nbede Co.

Product Developers

Lexington, MA

..&Name&

..esponsor&

..Dear &Name&

You are part of a very select group to which a similar letter is

being sent; so your response is most important to us. Wouldn't

you like to have your company's name appearing among those

who support innovation in meeting critical national needs

for manufacturing competitiveness?

For a fraction of your current advertising budget you can

receive regional and national publicity as a contributor to

providing leadership in this important area.

As a General Sponsor, your company's name will appear on our

letter head which will accompany news releases to regional and

national media. It will also appear on information sheets

provided to the trade and the public. Your sponsorship

money will Eo towards defraying the costs of operations,
communications (newsletters and information sheets) with

manufacturers, innovators, educators, 8overnment officials

and the public, writing associated publicity and promotional

pieces, and preparing information for policy makers.

ouggested minimum sponsorship fee is $5,000.

We discourage sponsorship by directly competing companies;

so, you are encoura@ed to respond with your commitment at the

earliest possible date (before your competitor does).

Sincerely yours,



INNOVATIVE PRODUCTS RESEARCH & SERVICES, INC.

ADVISORY BOARD

CERTIFICATE OF PARTICIPATION

Is recognized for leadership in his profession and industry and

his commitment to building a stronger manufacturing base in America

through innovation and greater technology utilization.

Advisory Board members are in a position to provide counsel, contacts
and referrals, industry specific information pertinent to IPRS

oojectives; and, to be advocates for programs and policies which will
contribute to the success of U.S. manufacturers.

Members are entitled to receive the publications and reports of IPRS

without charge.

Date :

Donald D. Job, Ph.D.
President
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FORM CD 180Re,'.4-84.°..O.ki-809_I '_ '_

Office of the Secretary of State
One Ashburton Piace, Boston, MA 02108

Michael Joseph Connolly, Secretary

ARTICLES OF ORGANIZATION
(Under G.L. Ch. 180)

Incorporators
NAME RESIDENCE

Include given name in full in case of natural persons: in case of a corporation, give state of incorporation.

Donald D. Job 24 Oxbow Road

Lexington, MA 02173

Harry C. King 406 Great Elm Way

Acton, MA 01720

The above-named incorporator(s) do hereby associate (themselves) with the intention of forming a corporation under the
provisions of General Laws, Chapter 180 and hereby state(s):

1. The name by which the corporation shall be known is:
Name

Approved Innovative Products Research & Services, Inc.

2. The purposes for which the corporation is formed is as follows:

See page 2A attached hereto and made a part hereof.

c D
p 1-1
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P.C. singlesheetsolongaseacharticlerequiringeachsuchadditionisclearlyindicated.



2. The corporation is organized for the following
educational, scientific and charitable purposes:

(a) to study and encourage the understanding of
invention/innovation processes; and

(b) to conduct and encourage study, conferences,
lectures and educational courses;

(c) to sponsor, develop and promote services and
programs which address in an effective and
efficient manner the needs of the scientific

community;

(d) to promote and expand human knowledge in the field
of science by directly en_aging in the continuous
active conduct of scientific and technological
research by means of investigations, experiments,
and studies within the associated disciplines
spanning the sciences to discover, develop, verify
or clarify scientific knowledge and understanding;

(e) to engage generally in any business which may
lawfully be carried on by a corporation formed
under Chapter 180 of the General Laws of
Massachusetts and which is not inconsistent with

the corporation's qualification as an organization
described in section 501(c) (3) of the Internal
Revenue Code of 1986, as amended.
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3. Ifthecorporationhasmorethanoneclassofmembers,thedesignationofsuchclasses,themannerofelectionor
appointment,thedurationofmembershipandtheq,talificationandrigh_,includingvotingrights,ofthemembersofeach
class,areasfollows:-

Not applicable

*4. Otherlawfulprovisions,ifany,fortheconductandregulationofthebusinessandaffairsofthecorporation,forits
voluntarydissolution,orforlimiting,defining,orregulatingthepowerso/'thecorporation,orofitsdirectorsormembers,
or of any class of members, are as follows:-

See pages 4A through 4G attached hereto and

made a part hereof.

*If them m_ no provi_iom state "None".

r



4. The corporation shall have the following powers in

furtherance of its corporate purposes:

(a) The corporation shall have perpetual succession in

its corporate name.

(b) The corporation may sue and be sued.

(c) The corporation may have a corporate seal which it

may alter at pleasure.

(d) The corporation may elect or appoint directors,

officers, employees and other agents, fix their compensation

and define their duties and obligations.

(e) The corporation may purchase, receive or take by

grant, gift, devise, bequest or otherwise, lease, or

otherwise acquire, own, hold, improve, employ, use and

otherwise deal in and with, real or personal property, or

any interest therein, wherever situated, in an unlimited
amount.

(f) The corporation may solicit and receive

contributions from any and all sources and may receive and

hold, in trust or otherwise, funds received by gift or

bequest.

(g) The corporation may sell, convey, lease, exchange,

transfer or otherwise dispose of, or mortgage, pledge,

encumber or create a security interest in, all or any of its

property, or any interest therein, wherever situated.

(h) The corporation may purchase, take, receive,

subscribe for, or otherwise acquire, own, hold, vote,

employ, sell, lend, lease, exchange, transfer, or otherwise

dispose of, mortgage, pledge, use and otherwise deal in and
with, bonds and other obligations, shares, or other

securities or interests issued by others, whether engaged in
similar or different business, governmental, or other
activities.

(i) The corporation may make contracts, give guarantees
and incur liabilities, borrow money at such rates of

interest as the corporation may determine, issue its notes,
bonds and other obligations, and secure any of its

obligations by mortgage, pledge or encumbrance of, or

security interest in, all or any of its property or any
interest therein, wherever situated.
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(j) The corporation may lend money, invest and reinvest

its funds, and take and hold real and personal property as

security for the payment of funds so loaned or invested.

(k) The corporation may do business, carry on its

operations, and have offices and exercise the powers granted

by Massachusetts General Laws, Chapter 180, in any

jurisdiction within or without the United States, although

the corporation shall not be operated for the primary

purpose of carrying on for profit a trade or business

unrelated to its tax exempt purposes.

(1) The corporation may pay pensions, establish and
carry out pension, savings, thrift and other retirement and

benefit plans, trusts and provisions for any or all of its

directors, officers and employees.

(m) The corporation may make donations in such amounts

as the members or directors shall determine, irrespective of

corporate benefit, for the public welfare or for community

fund, hospital, charitable, religious, educational,

scientific, civic or similar purposes, and in time of war or

other national emergency in aid thereof; provided that, as

long as the corporation is entitled to exemption from

federal income tax under Section 501(c)(3) of the Internal
Revenue Code, it shall make no contribution for other than

religious, charitable, scientific, testing for public

safety, literary, or educational purpos_rs or for the

prevention of cruelty to children or animals.

(n) The corporation may be an incorporator of other

corporations of any type or kind.

(o) The corporation may be a partner in any business

enterprise which it would have power to conduct by itself.

(p) The directors may make, amend or repeal the by-laws

in whole or in part, except with respect to any provision

thereof which by law or the by-laws requires action by the
members.

(q) Meetings of the members may be held anywhere in the
United States.

(r) The corporation shall, to the extent legally
permissible and only to the extent that the status of the

corporation as an organization exempt under Section

501(c)(3) of the Internal Revenue Code is not affected

thereby, indemnify each of its directors and officers

(including persons who serve at its request as directors,
officers or trustees of another organization in which it has

an interest) against all liabilities and expenses, including
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amounts paid in satisfaction of judgments, in compromise or

as fines and penalties, and counsel fees, reasonably
incurred by him in connection with the defense or

disposition of any action, suit or other proceedlng, whether

civil or criminal, in which he may be involved or with which

he may be threatened, while in office or thereafter, by

reason of his being or having been such a director or

officer, except with respect to any matter as to which he

shall have been adjudicated in any proceeding not to have
acted in good faith in the reasonable belief that his action

was in the best interests of the corporation; provided,

however, that as to any matter disposed of by a compromise

payment by such director or officer, pursuant to a consent
decree or otherwise, no indemnification either for said

payment or for any other expenses shall be provided unless

such compromise shall be approved as in the best interests

of the corporation, after notice that it involves such

indemnification: (a) by a disinterested majority of the

directors then in office; or (b) by a majority of the

disinterested directors then in office, provided that there

has been obtained an opinion in writing of independent legal

counsel to the effect that such director or officer appears
to have acted in good faith in the reasonable belief that

his action was in the best interests of the corporation; or
(c) by a majority of the disinterested members entitled to

vote, voting as a single class. Expenses, including counsel
fees, reasonably incurred by any such director or officer in

connection with the defense or disposition of any such

action, suit or other proceeding may be paid from time to

time by the corporation in advance of the final disposition

thereof upon receipt of an undertaking by such director or

officer to repay the amounts so paid to the corporation if
it is ultimately determined that indemnification is not

authorized hereunder. The right of indemnification hereby

provided shall not be exclusive of or affect any other
rights to which any director or officer may be entitled.

Nothing contained herein shall affect any rights to

indemnification to which corporate personnel other than

directors or officers may be entitled by contract or

otherwise under law. As used in this paragraph, the terms

"directors" and "officers" include their respective heirs,
executors and administrators, and an "interested" director

or member is one against whom in such capacity the

proceeding in question or another proceeding on the same or

similar grounds is then pending.

No director or officer of this corporation shall be

liable to the corporation or its member or members for

monetary damages for breach of fiduciary duty as a director

or officer, except to the extent such exemption from

liability or limitation thereof is not permitted under the
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Massachusetts General Laws as the same exist or may
hereafter be amended.

(s) No person shall be disqualified from holding any

office by reason of any interest. In the absence of fraud,

any director, officer, or member of this corporation

individually, or any individual having any interest in any

concern in which any such directors, officers, members, or

individuals have any interest, may be a party to, or may be

pecuniarily or otherwise interested in, any contract,

transaction, or other act of this corporation, and

(I) such contract, transaction, or act shall not

be in any way invalidated or otherwise affected by that

fact;

(2) no such director, officer, member, or
individual shall be liable to account to this

corporation for any profit or benefit realized through

any such contract, transaction, or act; and

(3) any such director of this corporation may be
counted in determining the existence of a quorum at any

meeting of the directors or of any committee thereof

which shall authorize any such contract, transaction, or

act, and may vote to authorize the same;

provided, however, that any contract, transaction or act in

which any director or officer of this corporation is so

interested individually or as a director, officer, trustee

or member of any concern which is not a subsidiary or

affiliate of this corporation, or in which any directors or

officers are so interested as holders, collectively, of a

majority of shares of capital stock or other beneficial
interest at the time outstanding in any concern which is not

a subsidiary or affiliate of this corporation, shall be duly
authorized or ratified by a majority of the directors who
are not so interested and to whom the nature of such

interest has been disclosed and who have made any findings

required by law:

the term "interest" including personal interest and
interest as a director, officer, stockholder,

shareholder, trustee, member or beneficiary of any
concern;

the term "concern" meaning any corporation,

association, trust, partnership, firm, person or

other entity other than this corporation; and

the phrase "subsidiary or affiliate" meaning a

concern in which a majority of the directors,

-4D-



trustees, partners or controlling persons is

elected or appointed by the directors of this

corporation, or is constituted of the directors or

officers of this corporation.

To the extent permitted by law, the authorizing or ratifying

vote of a majority of each class of members of this

corporation entitled to vote for directors at any annual

meeting or a special meeting duly called for the purpose

(whether such vote is passed before or after judgment

rendered in a suit with respect to such contract,

transaction or act) shall validate any contract, transaction

or act of this corporation, or of the board of directors or

any committee thereof, with regard to all members of this

corporation, whether or not members at the time of such

vote, and with regard to all creditors and other claimants

under this corporation; provided, however, that

A. with respect to the authorization or ratification

of contracts, transactions or acts in which any of
the directors, officers or members of this

corporation have an interest, the nature of such
contracts, transactions or acts and the interest of

any director, officer or r_.en_er therein shall be

summarized in the notice of any such annual or

special meeting, or in a statement or letter

accompanying such notice, and shall be fully

disclosed at any such meeting;

B. the members so voting shall have made any findings

required by law;

C. members so interested may vote at any such meeting

except to the extent otherwise provided by law; and

D. any failure of the members to authorize or ratify
such contract, transaction or act shall not be

deemed in any way to invalidate the same or to

deprive this corporation, or its directors,

officers or employees of its or their right to

proceed with such contract, transaction or act.

No contract, transaction or act shall be avoided by reason

of any provision or provisions of this paragraph (s) which

would be valid but for such provision or provisions.

(t) No part of the assets of the corporation and no

part of any net earnings of the corporation shall be divided

among or inure to the benefit of any officer or director of

the corporation or any private individual or be appropriated

for any purposes other than the purposes of the corporation
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as herein set forth; and no substantial part of the

activities of the corporation shall be the carrying on of

propaganda, or otherwise attempting, to influence

legislation except to the extent that the corporation makes

expenditures for purposes of influencing legislation in

conformity with the requirements of Section 501(h) of the

Internal Revenue Code; and the corporation shall not

participate in, or intervene in (including the publishing or

distributing of statements), any political campaign on

behalf of any candidate for public office. It is intended

that the corporation shall be entitled to exemption from

federal income tax under Section 501(c)(3) of the Internal

Revenue Code and shall not be a private foundation under

Section 509(a) of the Internal Revenue Code.

(u) Upon the liquidation or dissolution of the

corporation, after payment of all of the liabilities of the

corporation or due provision therefor, all of the assets of

the corporation shall be disposed of to one or more

organizations exempt from federal income tax under Section

501(c)(3) of the Internal Revenue Code.

(v) In the event that the corporation is a private
foundation as that term is defined in Section 509 of the

Internal Revenue Code, then notwithstanding any other

provisions of the articles of organization or the by-laws of

the corporation, the following provisions shall apply:

The directors shall distribute the income for each

taxable year at such time and in such manner as not

to become subject to the tax on undistributed

income imposed by Section 4942 of the Internal
Revenue Code.

The directors shall not engage in any act of self
dealing as defined in Section 4941(d) of the

Internal Revenue Code; nor retain any excess

business holdings as defined in Section 4943(c) of

the Internal Revenue Code; nor make any investments

in such manner as to incur tax liability under
Section 494_ of the Internal Revenue Code; nor make

any taxable expenditures as defined in Section

4945(d) of the Internal Revenue Code.

(w) The corporation shall have and may exercise all

powers necessary or convenient to effect any or all of the

purposes for which the corporation is formed; provided,

however, that no such power shall be exercised in a manner

inconsistent with Massachusetts General Laws, Chapter 180 or

any other chapter of the General Laws of The Commonwealth of

Massachusetts; and provided, further, that the corporation

shall not engage in any activity or exercise any power which

-4F-



would deprive it of any exemption from federal income tax

which the corporation may receive under Section 501(c)(3) of
the Internal Revenue Code.

(x) All references herein: (i) to the Internal Revenue
Code shall be deemed to refer to the Internal Revenue Code

of 1986, as now in force or hereafter amended; (ii) to the

General Laws of The Commonwealth of Massachusetts, or any
chapter thereof, shall be deemed to refer to said General

Laws or chapter as now in force or hereafter amended; and

(iii) to particular sections of the Internal Revenue Code or
the General Laws of The Commonwealth of Massachusetts shall

be deemed to refer to similar or successor provisions
hereafter adopted.
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5. By-laws of the corporation have been duly adopted and the initial directors, president, tret_suref=ahi_:_--r_r=o1_
presiding, financial or recording officers whose names are set out below, have been duly elected.

6. The effective date oforganization ofthe corporation shall be the date offiling with the Secretary ofthe Commonwealth or
if later date is desired, specify date, (not more than 30 days after date of filing).

'7. The following information shall not for any purpose be treated asa permanent pan ofthe Articles of Organization ofthe
corporation.

a. The post office address of the initial principal office of the corporation in Massachusetts is:

P.O. Box 335, Lexington, Massachusetts 02173

b. The name, residence, and post office address ofeach of the initial directors and following officers ofthe corporation
are as follows:

NAME RESIDENCE POST OFFICE ADDRESS

Resident: Donald D, Job 24 Oxbow Rd. P.O. Box 335
Lexington, MA Lexington, MA
02173 02173

Treasurer: Donald D. Job 24 Oxbow Rd. P.O. Box 335

Lexington, MA Lexington, MA
02173 02173

Clerk: Harry C. King 406 Great Elm Way
Acton, MA 01720

Directors: (or officers having the powers of directors)

Donald D. Job, Harry C. King

Carl Hardy 113 Wood End Lane P.O. Box 335
Medfield, MA 02052 Lexington, MA

02173

James E. Lyddy 122 Claremont Avenue P.O. Box 335

Arlington, NA 0217h Lexington, MA 02173

c..The date initially adopted on which the corporation's fiscal year ends is:

December 31

d. The date initially fixed in the by-laws for the annual meeting of members of the corporation is:

the second Wednesday in March

e. The name and business address of the resident agent, if any, of the corporation is:

N/A
IN WITNESS WHEREOF, and under th_ penalties of perjury the INCORPORATOP4S) sign(s) these Articles of

Organization this ,//.Z_ day of _ _,_ ,19 _"_'

I/We the below signed INCORPORATORS do hereby certify under the pains and penalties of perjury that l/We have not
been cor_victedof any crimes relating to alcohol or gaming within the past ten years: l/We do hereby furthercertify that to the best

of my/our knowledge t_bov_inamed principal officers have not been similarly convicted. If so convicted, explain.
I / V/i

...........................................................................iiiii ..........................................................................
.°..°.....°......° ........._°.°.._.._°........._...._....°_°_._.°._.._..._._...°_._._°.°..°°_._._.._

The signatureOfeachincorporatorwhichisnota naturalpersonmustbebyanindividualwhoshallshowthecapacityinwhichhe
actsandby signingshallrepresentunderthepenaltiesof perjurythathe isduly authorizedonitsbehalfto signtheseArticlesof
Organization,



THE COMMONWEALTH OF MASSACHUSETTS

ARTICLES OF ORGANIZATION

GENERAL LAWS, CHAPTER 180

..,, :., ,

1 hereby certify that, upon an examination of the
within-written articles of organization, duly submitted
to me, it appears that the provisions of the General
Laws relative to the organization of corporations have
beencomplied with, and I herebyapprovesaid anicles',
and the filing fee in the amount of $30.00 having been
paid, said articles are deemed.to have been filed with
me this day of 19

Effective date

f
, . ° , t

MICHAEL JOSEPH CONNOLLY

Secretary of State

TO BE FILLED IN BY CORPORATION
PHOTO COPY OF ARTICLES OF ORGANIZATION TO BE SENT

TO:

Carolyn M. Osteen, Esq.

.......Ropes.,&.,G_ay ...................................
225 Franklin Street

............. ..... ............ . .............. . ...... ..... .,.,,

Boston, MA 02110
.,....°. ..... ..... ............ . ......... . ....... °..,........,.

Telephone.... (6.1 Z!.. 4.2 3-.6 _ 0.0 ...........................

Filing Fee $30.00 Copy Mailed



CORPORATE BYLAWS



BY- LAWS

OF

INNOVATIVE PRODUCTS RESEARCH & SERVICES, INC.

Section I. NAME, PURPOSES, LOCATION,
CORPORATE SEAL AND FISCAL YEAR

I.I. Name and Purposes. The name and purposes of the

corporation shall be as set forth in the articles of

organization.

1.2. Location. The principal office of the corporation

in The Commonwealth of Massachusetts shall initially be
located at the place set forth in the articles of

organization of the corporation. The directors may change
the location of the principal office in The Commonwealth of

Massachusetts effective upon filing a certificate with the

Secretary of the Commonwealth.

1.3o Corporate Seal. The directors may adopt and alter
the seal of the corporation.

1.4. Fiscal Year. The fiscal year of the corporation

shall, unless otherwise decided by the directors, end on
December 31 in each year.

Section 2. MEMBERS

2.1. Number, Election and Qualification. The

incorporator(s) at their initial meeting and thereafter the

members annually at their annual meeting shall fix the
number of members and shall elect the nu_er of members so

fixed. At any special or regular meeting the members may
increase the number of members and elect new members to

complete the number so fixed by a vote of a majority of the

members then in office; or they may decrease the number of

members, but only to eliminate vacancies caused by the
death, resignation, removal or disqualification of one or

more members. Unless the members otherwise designate, there

shall be no qualifications for members. No such designation

shall disqualify a member in office when the designation is
made.

2.2. Tenure. Each member shall hold office until the

next annual meeting of members and until his successor is

elected and qualified, or until he sooner dies, resigns, is

removed or becomes disqualified.



2.3. Powers and Riqhts. In addition to the right to

elect directors as provided in Section 4.1 and such other

powers and rights as are vested in them by law, the articles

of organization or these by-laws, the members shall have

such other powers and rights as the directors may designate.

2.4. Suspension or Removal. A member may be suspended or

removed with or without cause by vote of a majority of the
members then in office. A member may be removed for cause

only after reasonable notice and opportunity to be heard.

2.5. Resignation. A member may resign by delivering his
written resignation to the president, treasurer or clerk of

the corporation, to a meeting of the members or directors or

to the corporation at its principal office. Such
resignation shall be effective upon receipt (unless

specified to be effective at some other time), and

acceptance thereof shall not be necessary to make it
effective unless it so states.

2.6. Vacancies. Any vacancy in the membership, except

a vacancy resulting from enlargement (which must be filled
in accordance with Section 2.1), may be filled by the

members. Each successor shall hold office for the unexpired

term or until he sooner dies, resigns, is removed or becomes

disqualified. The members shall have and may exercise all

their powers notwithstanding the existence of one or more
vacancies in their number.

2.7. Annual Meeting. The annual meeting of the members

shall be held at 7:00 p.m. on the second Wednesday in March

each year or if that date is a legal holiday in the place

where the meeting is to be held, then at the same hour on

the next succeeding day not a legal holiday. The annual

meeting may be held at the principal office of the

corporation or at such other place within the United States

as the president, members or directors shall determine. No
change in the date fixed in these by-laws for the annual

meeting shall be made within sixty days before the date
stated herein. Notice of any change of the date fixed in

these by-laws for the annual meeting shall be given to all
members at least twenty days before the new date fixed for

such meeting.

If an annual meeting is not held as herein provided, a

special meeting of the members may be held in place thereof
with the same force and effect as the annual meeting, and in

such case all references in these by-laws, except in this

Section 2.7, to the annual meeting of the members shall be

deemed to refer to such special meeting. Any such special

meeting shall be called and notice shall be given as

provided in Sections 2.9 and 2.10.
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2.8. Regular Meetings. Regular meetings of the members

may be held at such places within the United States and at

such times as the members may determine.

2.9. Special Meetings. Special meetings of the members

may be held at any time and at any place within the United

States. Special meetings of the members may be called by

the president or by the directors, and shall be called by

the clerk, or in the case of the death, absence, incapacity

or refusal of the clerk, by any other officer, upon written

application of three or more members.

2.10. Call and Notice.

(a) Annual and Regular Meetings. No call or notice
shall be required for annual or regular meetings of members,

provided that reasonable notice (i) of the first regular

meeting following the determination by the members of the

times and places for regular meetings shall be given to

absent members, (ii) of an annual meeting not held at the

principal office of the corporation shall be given to each

member, (iii) specifying the purpose of an annual or regular

meeting shall be given to each member if there is to be

considered at the meeting contracts or transactions of the

corporation with interested persons, amendments to these

by-laws (as adopted by the directors or otherwise) or

removal or suspension of a member or director and (iv) shall

be given as otherwise required by la_'. the articles of

organization or these by-laws (includlng Section 2.7).

(b) Special Meetings. Reasonable notice of the time
and place of special meetings of the members shall be given

to each member. Such notice need not specify the purposes

of a meeting, unless otherwise required by law, the articles

of organization or these by-laws or unless there is to be

considered at the meeting (i) contracts or transactions of

the corporation with interested persons, (ii) amendments to

these by-laws (as adopted by the directors or otherwise),

(iii) an increase or decrease in the number of members or

directors, or (iv) removal or suspension of a member or
director.

(c) Sufficient Notice. Except as otherwise expressly

provided, it shall be sufficient notice to a member to send

notice by mail at least five business days before the
meeting addressed to him at his usual or last known business

or residence address or to give notice to him in person or

by telephone at least twenty-four hours before the meeting.

(d) Waiver of Notice. Whenever notice of a meetirg is

required, such notice need not be given to any member if a

written waiver of notice, executed by him (or his attorney
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thereunto authorized) before or after the meeting, is filed

with the records of the meeting. A waiver of notice need

not specify the purposes of the meeting unless such purposes

were required to be _pecified in the notice of such meeting.

2.11. Quorum. At any meeting of the members a majority

of the members then in office (whether present in person or

duly represented) shall constitute a quorum. Any meeting

may be adjourned to such date or dates not more than 90 days

after the first session of the meeting by a majority of the

votes cast upon the question, whether or not a quorum is

present, and the meeting may be held as adjourned without
further notice°

2.12. Action by Vote. Each member shall have one vote.
When a quorum is present at any meeting, a majority of the

votes properly cast by members present in person or duly

represented shall decide any question, including election to

any office, unless otherwise provided by law, the articles

of organization or these by-laws.

2.13. Action by Writing. Any action required or
permitted to be taken at any meeting of the members may be

taken without a meeting if all members entitled to vote on

the matter consent to the action in writing and the written

consents are filed with the records of the meetings of the

members. Such consents shall be treated for all purposes as

a vote at a meeting.

2.1_. Presence ThrouLgh Communications

Equipmen t . Unless otherwise provided by law or the articles
of organization, the members may participate in a meeting of

the members by means of a conference telephone or similar

communications equipment by means of which all persons

participating in the meeting can hear each other at the same

time and participation by such means shall constitute

presence in person at a meeting.

2.15. Proxies. Members may vote either in person or by

written proxy dated not more than six months before the
meeting named therein, which proxies shall be filed before

being voted with the clerk or other person responsible for

recording the proceedings of the meeting. Unless otherwise

specifically limited by their terms, such proxies shall
entitle the holders thereof to vote at any adjournment of

the meeting but the proxy shall terminate after the final

adjournment of such meeting.

2.16. Compensation. Members shall be entitled to
receive for their services such amount, if any, as the

directors may determine, which may include expenses of

attendance at meetings. Members shall not be precluded from
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serving the corporation in any other capacity and receiving

compensation for any such services.

Section 3. SPONSORS, BENEFACTORS, CONTRIBUTORS,

ADVISERS, FRIENDS OF THE CORPORATION

The directors may designate certain persons or groups of

persons as sponsors, benefactors, contributors, advisers or

friends of the corporation or such other title as they deem

appropriate. Such persons shall serve in an honorary

capacity and, except as the directors shall otherwise

designate, shall in such capacity have no right to notice of

or to vote at any meeting, shall not be considered for

purposes of establishing a quorum, and shall have no other

rights or responsibilities.

Section 4. BOARD OF DIRECTORS

4.1. Number and Election. The members annually at

their annual meeting shall fix the number of directors and

shall elect the number of directors so fixed. At any

special or regular meeting the members or directors may
increase the number of directors and elect new directors to

complete the number so fixed by a vote of a majority of the

members or directors then in office, as the case may be; or

they may decrease the number of directors, but only to

eliminate vacancies existing by reason of the death,

resignation, removal or disqualification of one or more

directors. A director may but need not be a member.

4.2. Tenure. Each director shall hold office until the

next annual meeting of members and until his successor is

elected and qualified, or until he sooner dies, resigns, is

removed or becomes disqualified.

4.3. Powers. The affairs of the corporation shall be

managed by the directors who shall have and may exercise all

the powers of the corporation, except those powers reserved

to the members by law, the articles of organization or these

by-laws.

4.4. Committees. The directors may elect or appoint

one or more committees and may delegate to any such

committee or committees any or all of their powers. Any

committee to which the powers of the directors are delegated

shall consist solely of directors. Unless the directors

otherwise designate, committees shall conduct their affairs

in the same manner as is provided in these by-laws for the

directors. The members of any committee shall remain in

office at the pleasure of the directors.
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4.5. Suspension or Removal. A director may be

suspended or removed (a) with or without cause by vote of a

majority of the members then in office or (b) with cause by

vote of a majority of the directors then in office. A

director may be removed with cause only after reasonable

notice and opportunity to be heard.

4.6. Resignation. A director may resign by delivering
his written resignation to the president, treasurer or clerk

of the corporation, to a meeting of the members or directors

or to the corporation at its principal office. Such

resignation shall be effective upon receipt (unless

specified to be effective at some other time) and acceptance
thereof shall not be necessary to make it effective unless
it so states.

4.7. Vacancies. Any vacancy in the board of directors,

except a vacancy resulting from enlargement (which must be

filled in accordance with Section 4.1), may be filled by the
members or directors. Each successor shall hold office for

the unexpired term or until he sooner dies, resigns, is

removed or becomes disqualified. The directors shall have

and may exercise all their powers notwithstanding the
existence of one or more vacancies in their number.

4.8. Regular Meetings. Regular meetings of the

directors may be held at such places and at such times as

the directors may determine.

4.9. Special Meetings. Special meetings of the

directors may be held at any time and at any place when

called by the chairman of the board of directors (or if

there be no such chairman, the president) or by two or more
directors.

4.10. Call and Notice.

(a) Regular Meetings. No call or notice shall be

required for regular meetings of directors, provided that
reasonable notice (i) of the first regular meeting following

the determination by the directors of the times and places

for regular meetings shall be given to absent menders, (ii)

specifying the purpose of a regular meeting shall be given
to each director if there are to be considered at the

meeting contracts or transactions of the corporation with

interested persons, amendments to these by-laws or removal

or suspension of a director and (iii) shall be given as

otherwise required by law, the articles of organization or

these by-laws.

(b) Special Meetings. Reasonable notice of the time
and place of special meetings of the directors shall be
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given to each director. Such notice need not specify the

purposes of a meeting, unless otherwise required by law, the

articles of organization or these by-laws or unless there is

to be considered at the meeting (i) contracts or

transactions of the corporation with interested persons,

(ii) amendments to these by-laws, (iii) an increase or

decrease in the number of directors, or (iv) removal or

suspension of a director.

(c) Sufficient Notice. Except as otherwise expressly

provided, it shall be sufficient notice to a director to

send notice by mail at least forty-eight hours or by

telegram at least twenty-four hours before the meeting
addressed to him at his usual or last known business or

residence address or to give notice to him in person or by

telephone at least twenty-four hours before the meeting.

(d) Waiver of Notice. Whenever notice of a meeting is

required, such notice need not be given to any director if a

written waiver of notice, executed by him (or his attorney

thereunto authorized) before or after the meeting, is filed

with the records of the meeting, or to any director who

attends the meeting without protesting prior thereto or at
its commencement the lack of notice to him. A waiver of

notice need not specify the purposes of the meeting unless

such purposes were required to be specified in the notice of

such meeting.

4.11. Quorum. At any meeting of the directors a

majority of the directors then in office shall constitute a

quorum. Any meeting may be adjourned by a majority of the

votes cast upon the question, whether or not a quorum is

present, and the meeting may be held as adjourned without
further notice.

4.12. Action by Vote. When a quorum is present at any

meeting, a majority of the directors present and voting

shall decide any question, including election of officers,

unless otherwise provided by law, the articles of

organization, or these by-laws.

4.13. Action by Writing. Any action required or

permitted to be taken at any meeting of the directors may be
taken without a meeting if all the directors consent to the

action in writing and the written consents are filed with

the records of the meetings of the directors. Such consents

shall be treated for all purposes as a vote at a meeting.

4.14. Presence Through Communications
Equipment. Unless otherwis_ provided by law or the articles

of organization, members of the board of directors may

participate in a meeting of such board by means of a
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conference telephone or similar communications equipment by

means of which all persons participating in the meeting can

hear each other at the same time and participation by such

means shall constitute presence in person at a meeting.

4.15. Compensation. Directors shall be entitled to
receive for their services such amount, if any, as the

directors may from time to time determine, which may include

expenses of attendance at meetings. Directors shall not be

precluded from serving the corporation in any other capacity

and receiving compensation for any such services.

Section 5. OFFICERS AND AGENTS

5.1. Number and Qualification. The officers of the

corporation shall be a president, treasurer, clerk and such

other officers, if any, as the directors may determine. The

corporation may also have such agents, if any, as the

directors may appoint. An officer may but need not be a
director or member. The clerk shall be a resident of

Massachusetts unless the corporation has a resident agent

duly appointed for the purpose of service of process. A

person may hold more than one office at the same time. If

required by the directors, any officer shall give the

corporation a bond for the faithful performance of his

duties in such amount and with such surety or sureties as

shall be satisfactory to the directors.

5.2. Election. The president, treasurer and clerk

shall be elected annually by the directors at their first

meeting following the annual meeting of the members. Other

officers, if any, may be elected by the directors at any
time.

5.3. Tenure. The president, treasurer and clerk shall

each hold Office until the first meeting of the directors

following the next annual meeting of the members and until

his successor is chosen and qualified, and each other
officer shall hold office until the first meeting of the

directors following the next annual meeting of the members

unless a shorter period shall have been specified by the

terms of his election or appointment, or in each case until

he sooner dies, resigns, is removed or becomes disqualified.

Each agent shall retain his authority at the pleasure of the
directors.

5.4. Chairman of the Board of Directors. If a chairman

of the board of directors is elected, he shall preside at

all meetings of the directors, except as the directors shall

otherwise determine, and shall have such other powers and

duties as may be determined by the directors.
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5.5. President and Vice Presidents. The president

shall be the chief executive officer of the corporation and,

subject to the control of the directors, shall have general

charge and supervision of the affairs of the corporation.

The president shall preside at all meetings of the members

and, if no chairman of the board of directors is elected, at

ali meetings of the directors, except as the members or
directors otherwise determine.

The vice president or vice presidents, if any, shall
have such duties and powers as the directors shall

determine. The vice president, or first vice president if

there are more than one, shall have and may exercise all the
powers and duties of the president during the absence of the

president or in the event of his inability to act.

5.6. Treasurer. The treasurer shall be the chief

financial officer and the chief accounting officer of the

corporation. He shall be in charge of its financial

affairs, funds, securities and valuable papers and shall

keep full and accurate records thereof. He shall have such

other duties and powers as designated by the directors or

the president. He shall also be in charge of its books of

account and accounting records, and of its accounting

procedures.

5.7. Clerk. The clerk shall record and maintain

records of all proceedings of the members and directors in a

book or series of books kept for that purpose, which book or

books shall be kept within the Commonwealth at the principal
office of the corporation or at the office of its clerk or

of its resident agent and shall be open at all reasonable

times to the inspection of any member. Such book or books

shall also contain records of all meetings of incorporators
and the original, or attested copies, of the articles of

organization and by-laws and names of all members and
directors and the address of each. If the clerk is absent

from any meeting of members or directors, a temporary clerk
chosen at the meeting shall exercise the duties of the clerk

at the meeting.

5.8. Suspension or Removal. An officer may be

suspended or removed with or without cause by vote of a

majority of directors then in office. An officer may be

removed with cause only after reasonable notice and

opportunity to be heard.

5.9. Resignation. An officer may resign by delivering
his written resignation to the president, treasurer or clerk

of the corporation, to a meeting of the members or

directors, or to the corporation at its principal office.

Such resignation shall be effective upon receipt (unless
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specified to be effective at some other time), and

acceptance thereof shall not be necessary to make it
effective unless it so states.

5.10. Vacancies. If the office of any officer becomes

vacant, the directors may elect a successor. Each such
successor shall hold office for the unexpired term, and in

the case of the president, treasurer and clerk until his

successor is elected and qualified, or in each case until he

sooner dies, resigns, is removed or becomes disqualified.

Section 6. EXECUTION OF PAPERS

Except as the directors may generally or in particular
cases authorize the execution thereof in some other manner,

all deeds, leases, transfers, contracts, bonds, notes,

checks, drafts and other obligations made, accepted or

endorsed by the corporation shall be signed by the president

or by the treasurer.

Any recordable instrument purporting to affect an
interest in real estate, executed in the name of the

corporation by two of its officers, of whom one is the

president or a vice president and the other is the treasurer
or an assistant treasurer, shall be binding on the

corporation in favor of a purchaser or other person relying

in good faith on such instrument notwithstanding any

inconsistent provisions of the articles of organization,

by-laws, resolutions or votes of the corporation.

Section 7. PERSONAL LIABILITY

The members, directors and officers of the corporation

shall not be personally liable for any debt, liability or
obligation of the corporation. All persons,-corporations or

other entities extending credit to, contracting with, or

having any claim against, the corporation, may look only to
the funds and property of the corporation for the payment of

any such contract or claim, or for the payment of any debt,

damages, judgment or decree, or of any money that may
otherwise become due or payable to them from the

corporation.

Section 8. AMENDMENTS

These by-laws may be altered, amended or repealed in

whole or in part by vote of a majority of the directors then

in office, except with respect to any provision thereof

which by law, the articles of organization or these by-laws

requires action by the members. Not later than the time of

giving notice of the meeting of members next following the

amending or repealing by the directors of any by-laws,
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notice thereof stating the substance of such change shall be

given to all members. The members may alter, amend or

repeal any by-laws adopted by the directors or otherwise, or

adopt, alter, amend or repeal any provision which by law,

the articles of organization or these by-laws requires

action by the members.
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Innovative Products Research and Services, Inc.

Action By Consent of Incorporator

The undersigned, Donald D. Job and Harry C. King,
intending to act as incorporators and to form a corporation
under Chapter 180 of the Massachusetts General Laws (the
"Corporation"), hereby consent to the following action and
adopt the following votes, in lieu of the first meeting of
incorporators:

VOTED: That the bylaws attached hereto be and hereby are
adopted as the bylaws of the corporation.

VOTED: That the number of members and directors of the

corporation until changed in accordance with the
bylaws, be and hereby is fixed at three, and that
the following named persons be and hereby are
elected directors of the corporation to hold office
in accordance with the bylaws:

Donald D. Job

Harry C. King
Carl Hardy

James E. Lyddy
VOTED: That the following named persons be and hereby are

elected to the office set forth opposite their

respective names to hold office in accordance with
the bylaws:

President Donald D. Job
Treasurer Donald D. Job
Clerk Harry C. King

VOTED: That the post office address of the initial
principal office of the Corporation in the
Commonwealth of Massachusetts, until changed in
accordance with the bylaws, be and hereby is
designated as P.O. Box 335, Lexington,
Massachusetts 02173.

VOTED: That the articles of organization of the
Corporation attached hereto be and hereby are
adopted as the articles of organization of the
Corporation, and that the articles of organization
be submitted to the Secretary of the Commonwealth
of Massachusetts for his approval and filing.



IN WITNESS WHEREOF, this consent has been executed and
filed with the records of the Corporation, and shall be
treated for all purposes as votes taken at a meeting.

g.--_._._ S---_IDated:

Dated: _-- _- /Y Ha_ry c/ King_ /
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STATE EXEMPTION



.iuuova_ive Produc_s Research DA-': Oc-.ober_3,,,1989

A/%d Sem'iaea, i:_a. 22293842_
P. O. l_oz335 FID: ........

Lexingnon, MA 02173 0RGANIZ_.'IONDA_K: Augus: 12, 1988

El : APPROVAl.

Dear _.axl_ayer :

Our re=oras Ln_cate that the above-named corporate.on was orSar.Lze_

pu-s_an: co Massacnusecns General Laws, Chapter 180 as a non-pro._i:,

domes:_: corporat _or,.

The above-named corpora:'..on has been a_pzove_ no De extrap: _rom

Massa_nusec:s corpora=e ex:_me _az unaer the provisions of Massacnuse:ns

Genera: Laws, C_ap_e: E3, Se=:_on 30, s_bsect_on 1, an#. is _here_ore

no: resulted to _ie Form 2_A, Domestic 3_sLness o: _amu._accurinl

Corpora:ion Z=aLse Km=uftr.

Very _tmly yours,
De_et'm£tm:ion bureau
NonoPro:L= Corpo:_:Xo= _nL:
(617)725-2501 or (617) 727-2523

Form N_--4



CHARITABLE FUND RAISER APPLICATION





P

.SCHEDVLE A

Application for Solicitation

Certificate

(TO BE COMPLETED BY 3RGANIZATIONS WHO ANSWER "YES" TO EITHER QUESTION 19

OR QUESTION 20 UNLESS CLAIMING EXEMPTION UNDER QUESTION 21.

ORGANIZATIONS COMPLETING SCHEDULE A MUST PAY THE $10.00 FILING FEE FOR

THE SOLICITATION CERTIFICATE IN ADDITION TO THE $25.00 FILING FEE DUE

WITH THE ANNUAL REPORT.)

I. Describe the methods to be used by the organization in soliciting funds:
e.g., "coin collection containers," "sale of merchandise, ....benefits," or
"concerts," etc.

2. If the organization will use a different name than the official name

listed on Page 1 in connection with its solicitation, OR if it will use

the name of any other organization in addition to its own name, list all
such names:

3A. Did your organization retain a professional fund-raising counsel or

professional solicitor during the fiscal year covered by this Form PC?
/__/YES //NO

3B. Will your organization retain a professional fund--raising counsel or

professional solicitor during the coming fiscal y_r?
//YES /__/NO

3C. If you answered "YES" to either 3A or 3B, please provide the following
information about each fund-raiser. (Attach schedule if more than one

fund-raiser retained.)

NAME AND ADDRESS DATE RETAINED DATE TERMINATED FUND-RAISER

I HANDLES RECEIPTS

....... ....

_ _ f._ / YES /____/ NO

|{OTE: ALL PROFESSIONAL FUND-RAISERS MUST BE REGISTERED WITH THE DIVISION OF

PUBLIC CHARITIES PRIOR TO COMMENCING FUND-RAISING ACTIVITIES.

4. Did your organization solicit contributions during the fiscal year

covered by this Form PC by means of telepho'ne operators whose principal duty
was to solicit contributions?

/____/ YES /____/ NO

If YES, were the telephone operators paid for their service?
Z___/ YES /___/ NO

5. Was a portion of expenses for wages, salaries, and fringe benefits

allocated to the fund-raising function for the fiscal year covered by
this Form PC?

Z___/ YES Zm/ NO

If NO, please explain

6. State the cost of any programs (for example, education) whose costs were

incurred during the fiscal year covered by this Form PC and have not been

allocated to fund-raising expense, but which include an appeal for
contributions. $ . L.......,_ ....

7. Did your organization hold a raffle, bazaar, Las Vegas Night, Deano,

bingo, or similar gambling activity during the fiscal/calendar year?
Lm/ YES /___./ NO

If YES, please attach a statement. (See instructions).

8. Has your organization entered into any commercial ventures with other

parties to raise funds? Zm/ YES L.._/ NO
If Y_,please explain:



SOLICITATION BOOKLET & NARRATIVE
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IPRS NARRATIVE FOR SOLICITING SUPPORT
Version8/16/91

Note: This narrativeis used in conjunctionwitha flip chartpresentation, lt shouldbe
edited to meet the a_dience interest and limited to less than 20 minutes.

Hello, I (we) asked for this opportunity to see you because of your position of
leadership in your field. As you know, American manufacturers are facing serious
competition from foreign firms and there are many aspects to the problem.

Is this a concern of yours?

lt is a concern of ours too. The particular aspect we are focussing upon is new
product development.

Do you feel that American industry should be more aggressive in the development of
new products? "Yes"

Alternate View #1 > Hospitals and universities are facing extreme cost pressures and
there are many aspects to the problem.

Technology developed in your organization could bring financial relief if properly
transferred to commercial ventures. Do you agree?

If there were information and support in licensing your technology would this be of
interest to you?

This is one of the purposes of IPRSas we will explain shortly.

Alternate View #2 > Small businesses are at a serious disadvantage in underwriting
the costs of research and development to build new products. Don't you agree?

If there were a way you could access new technology without having to pay for the
research would you be interested?

This is one of the services of IPRSas we will explain shortly.

There are no quick or easy solutions; but, we believe that America can resume the
leadership role it once held in commercializing innovative technologies. As you no
doubt are aware, innovations in price and performance in automobiles, steel,
consumer electronics and other areas have come from the Far East in recent



decades. The solution to the problem is going to take some real leadership and that
is why I am (we are) here.

View #1 - What this country needs...

Do you agree that greater leadership is needed?

We are here today because we believe you are such a leader. But just being an
innovative, competent and committed leader is not enough...

View #2 - What do you need...

Perhaps you can indicate other resources that are needed to support you in being a
spokesperson for innovation in ... manufacturing operations or ...

Where do these resources come from?

View #3 - The Role of IPRS is...

Who is IPRS?

View #4 -IPRS

View #5 -IPRS is ...

Furthermore, IPRS is expanding information about innovation through...

View #6 - Collect resources...

Would such resources and information gathering activities be useful to you in your
organization?

in more tangible ways, IPRSfocuses on the process of developing and commercial-
izing innovative products.

View #7 - IPRS and Product Development.

If we are to be competitive against foreign companies in U.S. markets as well as
global markets, we need to do a better job of utilizing our technology resources. We
have identified 4 areas where we believe there is significant under-utilization ..

View #8- Under-utilized ..

Would you agree that these categories represent significant opportunities for obtaining
new technologies and products?



You might be asking yourself, aren't others already doing this kind of thing? The
answer is, only in part.

View #9 - How IPRS differs..

IPRSdiffers in the following ways..

View #10 - IPRS doesn't just ...

Some of the organizations which are concerned about technology commercialization
are:

View #11 - Chart

Notice that IPRS cuts across many areas and fills significant voids. Especially with
respect to practical implementation knowledge (through our sponsored research
programs) and networks with independent inventors.

Perhaps you are involved in professional or industry organizations which are also
concerned about technology transfer issues and your connections would provide an
added link?

We believe that to make a significant difference, a broad network is important to make
a significant impact. Wouldn't you agree?

View #12 - Arrows to/from IPRS

You could fit in here ...

The Benefits of being a (corporate, govt, univ...) sponsor are:

View #13 - Benefits to ...

View #14 - Benefits to ... small business

Do you see these as important benefits to you? Your organization?

Besides being a benefit to you and your organization, there will be important society
benefits.

View #15 - Micro Results...

There are different roles an individual can play in furthering our objectives of
strengthening American industries.



One of the more active roles would be as a board member.

View #16 - Role of Board members...

Another very important role is as an Advisory Board Member

View #17 - Role of ..,

Finally, ali of these programs are going to require an investment of dollars in addition
to time commitments. The Benefits to financial sponsors are ...

View #18 - Benefits/Role of Financial Supporters

Which program is right for you?

View #19- Which ...

As a Board Member you will be asked to attend semi-annual meetings, be involved in
planning our over-ali program and setting priorities, and share responsibility for our
success.

As an Advisory Board Member you will be asked to meet regularly, provide a liaison
role with your own networks, be available for presentations...

As a sponsor you will be asked to respond to specific proposals and assist in their
financing.

Some programs for which we are currently seeking funding are shown in the following
pages.

Which of the topics appeal most to you?

View #20 - Topics list.

We can provide further information on that in the near future.

May we count on your support as a ...
Board member
Advisor
Sponsor of

Alternative #1. Thank you, as a board member ... you will receive our meeting reports,
status updates on various programs, will be working with other leaders in making a



difference and you will receive a certificate of participation. How would you like that
made out?

Should we send that to your work address or home?

Alternative #2. Thank you, as an advisory board member ... you will receive our
special meeting reports, status updates on various programs, will be working with
other leaders in making a difference and you will receive a certificate of participation.
How would you like that made out?

Should we send that to your work address or home?

Alternative #3. Thank you, as a program sponsor ... you will receive our status
updates on the sponsored programs, and will have the opportunity to meet with
program participants. You will also receive a certificate of sponsorship. How would
you like that made out?

Should we send that to your work address or home?



FORMS & FLYERS DEVELOPED



APPENDIX B

|PRS INVENTION DEVELOPMENT PROGRAM AND APPLICATION

Background

Innovative Products Research Services, Inc. (IPRS) of Lexington, MA, has received a
grant from the U.S. Department of Energy to pilot an innovative approach to invention
development. The program addresses the need for evaluation and feedback during
the design and development process from marketing and manufacturing perspectives.
Design modifications to make the product more responsive to the needs of potential
users and more economical to produce than the original are expected to result from
this evaluation process. In most cases, therefore, this feedback should be provided
before an invention is patented so modifications can be incorporated into the patent
claims.

IPRS has established a marketing panel and a manufacturing panel to review concepts
and prototypes and to provide suggestions for improvement, lt is anticipated that the
inventors to participate in this program will have the resources necessary to implement
the suggestions made and that modifications in prototypes will be made for
subsequent re-testing and evaluation.

Selection of Inventors/Inventions

The inventors to be selected for participation in this program shall covenant that they
have sufficient resources to provide prototypes and modifications thereto through to
initial manufacturing run. They further agree to provide documentation of the changes
in the design and specifications as a result of participating in the program and agree
to allow this data to be published as part of the reports required under the DOE
contract. Inventors agree to indemnify and hold harmless IPRS, its employees and
consultants and DOE of any untimely release of information or of any potential or
actual infringement actions for patents, trademarks, copyrights, trade secrets or any
other legal actions. IPRSassumes no responsibility for patenting or patentability of the
concepts it chooses to review.

Once an inventor is accepted into the program, his/her invention will be subject to the
following criteria:

1) Potentially patentable as determined by a preliminary patent search at a Federal
Depository Library or in the U.S. Patent Office in Arlington, VA.

2) Technically feasible based upon known principles and experience;

3) Can be prototyped using readily available resources for a price of less than
$25,000;



4) Can be manufactured with existing machinery and methodologies; and

5) The product utility should be apparent to the general pcpulation (though not
necessarily used by everyone).

To facilitate efficient market research, groups of products will be selected which can
be tested with the same demographic type of users.

To facilitate efficient manufacturing review, groups of inventions will be selected which
use similar manufacturing processes (such as plastics injection molding or electronics
boards, etc.)

Specific criteria applied subsequent to the initial review are shown in the detailed
Market Research and Manufacturing evaluation processes described below (due to the
cost constraints of this program we will emphasize only the first two steps).

The Seven Step Market/Product Evaluation Process

1. Opportunity Evaluation
... scanning the areas of opportunity

2. Conceptual Development and Evaluation
.... developing, screening, evaluating and refining the ideas

3. Desirability Evaluation
... measuring the level of need and further refining

4. Value Perception and Evaluation
... measuring desirability against value

5. Validation
... measuring qualitative results against quantitative

6. Creative Development and Evaluation
...developing and evaluating final positionings

7. Marketing Strategy
... developing and recommending introductory strategy

Design for Manufacturing Evaluation

Products which have passed the tests above and for which pricing and design
requirements have been developed will be subject to a review by a panel of experts on
manufacturing.



From the manufacturer's perspective there are five basic phases of Product Maturity:

Conceptual and Definition
Advanced Development
Engineering Development
Advanced Production Engineering
Production

The scope of the present study will be to focus on the first two phases and to show
how manufacturing inputs alter the basic concept and invention for its betterment.
Criteria used in evaluations will include:

Process development
Producibility of invention
Marketability of invention
Supply/demand rates at various cost levels
Automation of assembly and test processes
Facility space requirements at various production rates
Assembly, and support equipment requirements
Production rate ramp up requirements
Make/buy decisions
Resource (vendors, labor, material, etc) availability
Tooling and test equipment requirements
UPC (Unit Product Cost)
LCC (Life Cycle Costing)

Under the cost constraints of the program, detailed analysis will not be made of the
foregoing; rather the combined judgment of experts will be documented in qualitative
ways.

Note to Inventors

The inventor should understand that the recommendations of the reviewers is not a
substitute for judgments which ultimately must be made by the inventor and the
inventor in submitting to the review process agrees to bear ali responsibility for any
consequences of exercising such judgments.

Reviewers have ali signed confidentiality agreements with IPRS as part of their
participation in this program. IPRS does not however warrant that there will be no
inadvertent disclosures to others and inventor agrees to hold IPRS and its officers
harmless for any real or potential damages arising out oiFits involvement with the
inventor.

, ?1 iI1[i



INVENTOR APPLICATION FOR REVIEW

Inventor

Name Referred by

Address

City State Zip

Telephone ( ) FAX

Invention

Name

Function

Benefits and to whom

Development stage

Prototypes

Patent Status Disclosures

Resources allocated/available/expended

Resources needed

Preliminary market evaluation

Preliminary cost analysis

Principal Materials & Processes

Other

Acceptance of Terms & Conditions

Date
Inventor



P;NOVATIVE PRODUCTS RESEARCH& SERVICES, INC.
P.O. Box335

Lexington,MA 02173

CONSULTING AGREEMENT

AGREEMENTmade this day of January,1991 byand between
whose residenceis at in the town and state of

, ("CONSULTANT"),and InnovativeProductsResearch& Services,Inc., a
Massachusettsnon-profitcorporationbasedin Lexington,Massachusetts("IPRS").

IN CONSIDERATIONof the mutualpromisesset forthbelow,the partiesagree as follows:

1. The term of thisAgreementwill commenceon January2, 1991,and will remain in effectfor
one year unlessterminated by actionsprovidedfor elsewhereherein.

2. Duringthe termof thisAgreement,CONSULTANTwillprovideservicesto IPRS inthe nature
of .e_valuatin0inventionsan(;Jsuaae_tionimprovementsintheirdeslanand/or marketacceptability
and generallyassistingin meetingthe objectivesof IPRSto evaluate,design,developand documentthe
Departmentof Energy (DOE), ERIP DE-FG02-90CE15983grantto IPRS.

3. CONSULTANTagrees to make a best effortto beavailableas needed for implementingIPRS
programsand to give adequatenoticeto IPRS of potentialscheduleconflictsso as not to jeopardizethe
meelingof IPRS program milestones°Unlessotherwiseauthorizedin writingCONSULTANTshallnot be
reimbursedfor time spentwhichis notchargeableto currentlyapprovedprojectsor task assignmentsas
identified in DOE contract.

4. CONSULTANTwill be paid for services satisfactorily rendered, based upon receipt by IPRS of
an invoice showing hours spent working directly on the tasks requested. Payment shall be made net
thirty (30) days from dat_ of receipt of invoice except that in the event that IPRS has not yet received
reimbursement from the Dept. of Energy, in which case CONSULTANTwill be paid within 10 working
days from receipt of funds by IPRSfrom DOE.

5. CONSULTANTwill be reimbursedat cost for any authorized expenses necessarily Incurred for
the performance of the services contracted for hereunder, Including but not limited to travel, living
expenses,telephone and other telecommunications charges, printing and reproduction charges, and
such like expenses on the same payment terms as are set forth in Paragraph 4 above and upon invoices
accompanied by valid copies of receipts evidencingali such expenses.

6. CONSULTANTwill be paid a; the rate of _ per hour as per DOE contract specifications.

7. CONSULTANThereby warra,lts that it has full power to make this Agreement and agrees to
grant IPRS ali right, title, and interest In ali tangible property developed by CONSULTANT in the
performance of the Agreement if and when such tangible property is developed.

8. Ali inventions, discoveriesand developments which have been or are in the future made by
CONSULTANT,solely or jointly with others, during the period of consulting for IPRS and for one year
following the termination thereof, arising out of the assignedtasks under the consulting contract and
related to the particular inventions being managed by IPR,$are and shall be the property of IPRS or
those under contract to IPRS. CONSULTANTagrees to discloseto IPRSali such inventions, discoveries=

and Improvements in a timely manner.
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10. CONSULTANT agrees to hold confidential and not use any trade secret, formula, process,
method of manufacture or any confidential record, data or information of IPRSor of those inventors being
reviewed by IPRS. Material not subject to this agreement includes material which:

a. Was properly in the CONSULTANT'spossession prior to working with IPRS as
evidenced by written documentation in the possession of the CONSULTANT;

b. Is part of the public domain through no fault or negligence on the part of the
CONSULTANT;or

c. Is received without restrictionby the CONSULTANT from a third party properly in
possession of same.

Ali drawings,papers and recordsof any kind relatingto the products managed by IPRS, whether
or not made by CONSULTANT,are and shallbe the propertyof IPRS, and CONSULTANTwill handle
such proprietarymaterialaccordinglyand returnit to IPRS uponterminationof the Agreementor upon
requestby IPRS.

11. Thisagreement shall also apply in the event that this consultingassignmentshall at any time
or for any period be by any corporation,companyor businesswhich is an affiliateor successorof IPRS
and shall be retroactiveto the date of CONSULTANT'Sfirstworkingfor IPRS.

12. Termination.

A. For Cause: IPRS shall havethe right to terminatethis Agreement without further obligation
to CONSULTANTif CONSULTANTneglectsor fallsto performor observeany of
CONSULTANT'Sobligationshereunderand a cure is not effected by CONSULTANTwithinthirty
(30) days next followingits receiptof a cure notice issuedby the IPRS.

B. Returnof Property: Upon termination,CONSULTANTs,,all immediatelyreturnto IPRS
withoutlimitationsali documents,drawings,tools,and itemsof any naturewhateversuppliedto
CONSULTANTby IPRS or developedby CONSULTANTpursuantto this Agreement.

C. CONSULTANTand IPRS may mutuallyagree to terminatethisAgreementat any time.

13. Any notice required to be given under the terms of this Agreementshall be in writing and
sent by registeredor certifiedmail,postageprepaid,returnreceiptrequested,to the addressas set forth
above, or suchother addressas a party fromtime to time may havedesignatedby writtennoticeto the
other and shallbe deemed to have been givenwhen received.

14. This Agreementis for the personalservicesof the CONSULTANTandthereforenot
assignablebythe CONSULTANT.

15. Under this Agreement,the CONSULTANTis retainedas an Independent contractorand no
performancesby CONSULTANTshallbe construedas creatingeither an agency or employmentby
IPRS.
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16. This Agreement, which shall be construed in accordance with the laws of the Commonwealth
of Massachusetts, sets forth the entire Agreement and understanding between the parties as to its
subject matter and merges ali prior discussions between them. In the event any provision of this
Agreement is found to be legally unenforceable, such unenforceability shall not prevent enforcement of
any other provision of the Agreement.

IN WITNESS WHEREOF, the parties have affixedtheir signaturesas of the day and year first above
written.

INNOVATIVEPRODUCTSRESEARCH Consultant
& SERVICES, INC.

Donald D. Job, President

Date: Date:

Witness:



INVENTOR PRODUCT REPORT

Inventor

Name Referred by

Address

City State M_.AZip

Telephone (617) 326-6568 FAX617 call

Invention

Name Non-Aerosol Applica.t.or

Function May be used.,with personal care products ....

Benefits and to whom Market is the male consumer in the U.S. and both sexes i.n
meny other countries where personalcare productsare extensivelyused.

Development stage Concept stagewithseveralapproachesto prototypesbeing
_onsideredcurrently. Patent search in process.

Prototypes No.

Patent Status Search In Process Disclosures

Resources allocated/available/expended

Resources needed Designand productionsamplesfor testing.

Preliminarymarket evaluation Major personal care productscompany interested.

Preliminary cost analysis Less than $.75

Principal Materials & Processes plastic in!ection moldingor blowmold

Date
Report Author



Inventor Product Reportp. 2
INITIAL PRESENTATION

The original concept was for a simple applicator for deodorants which was non-
aerosol and which was easier than the pump spray and which provided a spray to the
underarm in a uniform way.

The concept was based upon an expressed need of the marketing department of a
major personal care products company. The need was for "something new" and for
an alternative to aerosol sprays - something which would play well to those with
environmental concerns.

A patent search was conducted by D. Job at the local Federal Patent Depository
Library. A number of patents were identified which addressed the issue of spray
applicators and of applicators for deodorants in particular. Only a few related directly
to the specifications. None were in direct conflict with the inventors concept.

INITIAL DESIGN REVIEW

The inventor worked with a product designer/developer to provide some alternatives
for designs and functionality. Several technical aspects were considered. One
questions was whether a warm air stream could be used to deliver the deodorant such
that the sensation during application was one of both warmth and dryness.

INITIAL MARKETING REVIEW

A drawing of the concept will be made and a concept statement developed for
presentation to several consumers.

INITIAL MANUFACTURING REVIEW

Prototypes of the various concepts are being developed for testing.

TESTS & EVALUATIONS

Performance tests have yet to be conducted on the various designs. This work
continues throughout the design phase.

IMPLEMENTATION

The inventor is currently having his developer document the process, review patents
and other resource material and ...



IPRS Innovative Products Research & Services, Inc.
P.O, Box 335

Lexington, MA 02173
(617) 862-5008

ACKNOWLEDGMENT OF CONTRIBUTION

The following has provided a grant of money toward the
non-profit work of Innovative Products Research & Services, Inc., a Massachusetts based
tax exempt corporation. IPRS is chartered under Internal Revenue Services as a
501(c)(3) tax exempt organization qualifying contributors to a tax deduction. Our tax
number is: 22-2938424.

The specific project supported is:

Amount of grant/contribution received:

Received By:
Donald D. Job, President

Date Received:



AMERICANS UNITE:

HELP U.S. MANUFACTURERS FIGHT BACK

THROUGH INNOVATION!

INNOVATIVE PRODUCTS RESEARCH & SERVICES NEEDS YOUR HELP.

Innovative Products Research & Services (IPRS) is a non-profit
Massachussetts corporation which works to preserve and strengthen

U.S.-based manufacturing by:

1) Educatingpublic,academicand company leadersas to the
importance of manufacturingto the U.S. economyand
well-beingof its citizens.

2) Communicatingthe role of new productsand patented
inventions in reducinginternationaltrade deficits.

2) Providinga resourcecenteron innovation,productdevelopment
and manufacturingprocesses.

3) Assisting hospitals,universitiesand governmentlaboratories
in transferringtheir technologyto manufacturers.

4) Conductingresearchin promisingareasof technologyincluding
medical, robotics,and automation.

IPRSneedsyour support indeveloping,publishing,and distributingthe factson innovationand
manufacturingstrength. U.S. manufacturerscan competeeffectivelyat homeand abroad if given
the tools, the will and the supportof its people and government.

Your contributionwill help defraythe costsof carrying out our programsfor keeping
manufacturingjobs in America.

Yes! I want to invest in America's future. Sign me up as a member
of the support team. I understand that with a contribution of at least $25

you will send me regular reports on your activities - the "IPRS Update".

Enlcosed is a check made payable to IPRS in the amount of $

InnovativeProducts Research& Services
P.O. Box 335 Lexington,MA 02173

(617) 862-5008







FINAL REPORT

SECTION C- SHARED MARKETING RESEARCH SERVICES

Prepared By

Innovative Products Research & Services, Inc,
Lexington, Massachusetts

Under the Support of U.S. Dept. of Energy
ERIPGRANT #DE-FG02-90CE15983
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SHARED MARKETING RESEARCH SERVICES

BACKGROUND

The primary marketing team consisted of Ed Jeghelian, the team leader, and Donald Job,
the Principal Investigator. Additional representatives of marketing disciplines were on the
IPRS panel: Harry King (a business broker and manufacturer's representative), David
Tompkins (an institutional fund raiser) and Barbara Tepperman (a corporate
communications specialist).

Determining the marketability of an invention is a complex and uncertain process.
Corporations spend billions of dollars a year on market research and testing of new
product concepts; academicians and practitionerswrite article after article expounding the
virtues of various approaches and methods. The process used in the IPRS study is an
approach refined through more than 20 years of experience with a wide range of
consumer products by Mr. Ed Jeghelian. We chose to emphasize one aspect of market
research - that of early stage concept evaluation and consumer feedback. The process
used does not provide quantitative estimates of market potential, details on pricing
sensitivity, consumer demographics or any number of other parameters of interest to
market professionals in large companies. However it does provide immediate feedback
from potential customers on design features which can impact the design approach of
an inventor and it provides this at a reasonable cost.

The market evaluation process may be divided into four phases as outlined below.

Phase I - Preliminary Analysis
Objective Analysis
Subjective Analysis

Phase II - Concept Positioning Development
Product Analysis Probes
Positioning Copy

Phase III - Qualitative Concept Research
Questionnaire Design
Research Options

Personal Interview
Mail Research
Telephone Survey

Phase IV - Concept Evaluation and Recommendations
Objective Evaluation
Subjective Evaluation
Recommendations



These four phases are discussed in greater detail in the Appendix. The approaches can
be further elaborated upon for corporate clients with large budgets for market research.
The corporate process is also provided in the Appendix as a point of reference for those
aspects which we chose to emphasize in the present study with inventors.

The research option used in Phase III was that of personal interviews, often at shopping
malls or other gathering places of appropriate prospects.

PROCESS

The new product development process as applied to individual inventors with patents or
product prototypes is similar to that outlined above and in the Appendix. However, for
our purposes we chose to emphasize only the early stages which impact product design
the most. Our thought process included the following considerations.

1) Innovation Analysis Phase
Determine whether the product idea is new and unique.
Consider whether it solves a problem or satisfies an inherent need.
Determine whether its use and benefits are simple to communicate.

2) Preliminary Marketing Analysis Phase
Determine where and how such a product will be marketed.
Determine the products' target buying group and its potential size.
Consider which companies or investors might be interested, if any.

3) Feasibility Analysis Phase
Determinewhetherproductioncan be executed through current technology.
Consider the potentialsellingcost and whether it sounds reasonable.
Consider investmentrequirementsand developmentalcosts.

4) Concept Development & Positioning Phase
Make sure the idea and its benefits communicate clearly and simply.
Communicate its uniqueness.
Make sure its most desirable benefit is communicated.

5) Qualitative Research Phase
Determine whether a product is seen as superior to alternative ways to deal
with or solve the problem.
Determine whether it is considered unique and highly desirable. Determine
whether its performance advantage provides an economic reason to buy.

6) Confirmation Research Phase
Refine product design and benefits as needed and fine-tune concept.
Determine target group and potential market opportunity.
Determine strength of product prototype, and purchase intent.



SEQUENCE OF ACTIVITY FOLLOWINGINITIAL PRESENTATION
OF INVENTIONOR NEW PRODUCT

PHASE I - PRELIMINARYANALYSIS

Objective Analysis:

1. Determine if there is a similar or related product on the market.
2. If so, is the new produce an improvement, is it superior, more convenient or far

less expensive?
3. If not truly new nor an improvement, recommend stopping further investment
4. Determine if general technology exists for development.
5. Determine if the idea is too complex or too difficult to communicate.
6. Determine if the idea has been tried before, or in another form, and evaluate

reasons for success or failure.
7. Estimate the potential selling cost and the target group size and sales potential.
8. Evaluate past successes in the category or in related categories.
9. Evaluate potential competition and potential obstacles to market entry.

Subjective Analysis:

1. Evaluate (judgmentally) merit of idea or invention based on prior experience in
category or with potential target buyers.

2. Evaluate the appeal of the product benefits or of problem solution (strong or
weak).

3. Evaluate product complexity and potential product value.
4. Recommend, where necessary, product improvements, changes in marketing or

positioning approach to strengthen product appeal.
5. Review risks and potential product problems - usage/developmental/marketing.
6. Overall, subjectively analyze the invention or new product with the following

probes:
a) Does it fill a need created by lifestyle or demographic changes?
b) Is it truly a product improvement?
c) Does it satisfy an inherent need?
d) Does it solve a problem better than current approaches?
e) Is it truly unique and different?

7. Evaluate whether the invention deals with a technological breakthrough in search
of a problem.

8. Finally, based on prior experience with thousands of new products, determine
whether this particular idea is personally "exciting". (Although highly subjective, the
"excitement" criterion is often a very good success indicator, if the consultant
involved has strong creative developmental and research expertise within
category).



PHASE II- CONCEPT POSITIONINGDEVELOPMENT

Product Analysis Probes:

1. What is the primary purposeof the product?
2. Who is it for? Who willuse it? Who reallyneeds it? Where? How often?
3. What is its primary benefit?
4. Why is better than whatyou haveor do now?
5. Why is it necessary?
6. What are its secondary benefits?
7. What makes it different?
8. How rr,_uchwill it cost?
9. Why is it worth buying?

Positioning Copy:

1, Develop a concept layout(likea roughmagazinead) consistingof the following:
a) Mini-headlineat the top ... i.e. "A breakthroughin..." followedby...
b) The primary headline ,.. describing the product and its benefit

synergistically.
c) The product name along with any descriptive associated with the name.
d) A drawing, sketch or photo that clearly illustrates the product.
e) A sub-headline under the drawing - that reemphasizes the primary benefit

in more precise terms and adds a related secondary benefit or advantage.
f) Body copy or Bulleted copy - describing the product in more detail: how

it looks, how it works, how it's used, tastes, feels, applied, etc. and any
other benefits, uses or advantages it can provide.

2. The headline or body copy should communicate "uniqueness".

3. The primary benefit should be featured in the major headline with a clear product
description. The less complex the headline and the briefer it is, the stronger the
idea is more likely to be; the better the interviews; and, the more accurate the
research.

4. Including secondary benefits and alternative applications or uses in the concept
ad can provide excellent insights for concept repositioning and design and product
refinements.





PHASE III - QUALITATIVECONCEPT RESEARCH

Questionnaire Design:

1. Define target group to be screened and interviewed.
2. Develop short and simple one page open-ended questionnaire - with blank spaces

for recording verbatim reactions.
3. Include demographic input questions: Age/Sex/Income Level/Current Products.
4. Show respondents concept board and have them read it from top to bottom.
5. Ask for their initial reaction - record verbatim. Underline if response is enthusiastic.
6. Probe for interest level- from Very Interested to Not Very Interested - and reasons.
7. Ask what they like about the idea and what they dislike about it. Record reasons
8. Ask if they think the product is different or unique. And why?
9. Ask respondents to rate idea on scale of 1 to 10.
10. Ask if they would buy the product. Why or why not? At what price would they

buy?
11. Ask them to rate their own personal need for such a product on a scale of 1 to 5.

PHASE IV - CONCEPT EVALUATIONAND RECOMMENDATIONS

Objective Evaluation:

(According to "success" criteria established by each researcher or research service)

1. "Buying Intent" strength.
2. "Uniqueness" strength.
3. "Concept Interest" strength
4. "Need" rating
5. "Concept" rating
6. Summary and objective evaluation of the product potential based on numbers.

Subjective Evaluation:

(Where strong expertise and research involvement on the specific new product exists)

1. "Enthusiasm" level for the product
2. Reasons given for interest and purchase.
3. Reasons given for lack of interest.
3. First reaction analysis as a cross check.
4. Surr,lmary responses for clues to help improve and strengthen the concept and the

product and subjective evaluation of the product potential based on qualitative
verbatims.



Recommendations:

1. Offer "Go/No Go" recommendation based on Objective and Subjective research
analysis and cost/risk ratio involving possible product changes and further testing.

2. If "Go," recommend positioning changes, design changes, product improvements,
etc. based on subjective analysis and evaluations - to strengthen positive
responses in follow-up research and to insure future success.

3. Where changes required are major, recommend further qualitative research. If
changes are minor and responses strong in preliminary quantitative research,
recommend quantitative confirmation research, a follow-up product use test and
finally a trade research program if appropriate.



TEAM SELECTION

Based upon the interactionbetweenteam membersit was concludedthat there should
be at leasttwo membersto the marketingteam and theyshouldrepresenttwo majorskill
sets:

1) Market researchandconceptdevelopmentorientation;and

2) Marketing implementationexperience includingstrategies, niches, trade
relations,manufacturinginterfaces,etc.

These skillsare difficultto find in the same individualand even if such were the case,
thereare other advantagesto havingtwopeoplewithdifferentexperiences. Not onlywill
therebe a broader experiencebase,butthere willbe interactionbetweenthe two which
willhave a synergisticeffect.

We also addressed the need for other criticalcontributorsto the overallsuccessof the
inventioncommercialization.Theseother necessarycontributorsare as follows:

A.__=.THE NEW PRODUCT CHAMPIONS

The Inventor - has a new invention(highlymotivated& personallycommitted)
(or) Corporate Management - makes the company'sNew ProductCommitments
(or) The New Product Manager - executescommitmentfor marketingnew products

B_._. THE MARKET ANALYSTS

The Marketing Director - analyzesand reviewsopportunitiesand potential
(or) The New Product Manager - reviewsfeasibility,opportunitiesand potential
(or) The New Product Consultant. analyzesmarket,the concept and aliphases

C_=. THE CONCEPTUALIZERS

The Ad Copywriter - writes product description and positioning as requested
(or) The New Product Manager - writes rough concept copy for market research
(or) The New Product Consultant - develops concepts, new ideas and marketing

D__.=.THE MARKET RESEARCHERS

Internal Company Research Dept. - conductsresearchwith internalstaff
(or) Outside Market Research Service - conductslessbiasedexternalresearch
(or) Innovation & Research Consultant -innovates and conductscreative research



AlthoughThe Market Analyst,The Conceptualizer andThe Market Researcher involve
the servicesof threedifferentsourcesand involvethreedifferentdisciplines,singlesource
New Product Consultants are available with expertise in ali three areas providing
multi-levelservicesfrom creatinga newproductto marketingexecution(e.g. the Venture
MarketingCo.).

APPLICATION OF PROCESS AND RESULTS

The foregoing process was applied to three of the four inventions reviewed. Concept
statements were developed for each of the three and the statements were presented to
prospective customers for their reactions. An example of one such work-up is shown on
the following figures for the invention of SE (Figures SE-I through SE-4). A name was
selected and some catchy copy was created which described the product and some of
its potential benefits. These sheets were then shown to prospects, they read them and
then were asked questions about what they saw as the advantages and disadvantages
of the new product. The comments were written down immediately after the interview.
Then another person was qualified as a prospect (in this case by asking whether he was
a pet owner) and then presented with the concept and interviewed.

Creative Input for Improving DesignFeatures. There were a number of issues mentioned
by the consumers which hand an impact on the design as well as the implementation of
the product commercialization.

1. Since clear visualization is essential for consumer products, the connectors
should be clearly defined and depicted (before and after assembly) - so that
there will be no visual confusion as to how the products work. (Need
design)

2. Although not a design feature, it is important to provide design specs of the
products themselves such as: is the material paintable? How much weight
can a table take? What is the product weight and how does this compare
in relationship to product strength? As a stand up unit, will the legs be
sturdy? What proof is there that it won't sway?

Similar market research materials were generated for the inventions of RT and DJ. The
materials are available for review under confidential conditions since patents have not yet
issued. We can say however that for RT's invention some of the issues raised were:

1. Cost of the product - more than a dishwasher?
2. Safety
3. Amount of space it takes up in the house
4. Limited capacity despite its size

Some feedback regarding product positioning was also obtained such as: Feature
portability, state-of-the-art features, and flexibility.



Figure SE-1
Illustration of Concept Statement Used in Market Research

CREATE A DOG HOUSE

IN MINUTES

WITH THE REVOLUTIONARY NEW

PET CRAFTS

DOG HOUSE KITS

Sturdy, tubular wood kits...
Instantly CONNECT together...

with snap on connectors
so you can

CREATE YOUR OWN DOG HOUSE
any size...any shape...any design

that's right for your dog

* Super versatile-lets you build a house as large or as small as you
like for your dog....

* Super creative - make any style, size or shape to fit your dog's
needs for summer or winter indoorsor out

* Super quick and easy. No special tools needed. Assembles
quickly. No nails. No hammers. No screws. Just new, patented
connectors.

* Superior low cost alternativeto buying complex, hard to assemble
pre-built units



Figure SE-2
Ulustrationof Concept Statement Used in Market Research

Introducing ... the First

Design Your Own

Catbana TM

Cat Litter Box Enclosures

NEW ... EASYTO ASSEMBLE,
REALWOOD BUILDING TUBES

THAT SNAP TOGETHER IN
SECONDS

INTO AN ATTRACTIVE
LITTER BOX ENCLOSURE

* Make lt As Big or As Small As You Like

* Reduces Litter Box Odor

* Reduces Tracking

* Decorative

* Easy to Assemble - No tools necessary

* Locks securely in piace
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Figure SE-3a
Illustration of Market Research Report

CONFIDENTIAL NoticeProvidedfor IllustrationPurposes

Qualitative Research Analysis
Universal Structures

"CATBANA" Litter Box Enclosure
and

"PET PROJECTS" Dog House, Etc.

General Summary

Preliminary qualitative screening among dog and cat owners suggests a positive interest
for a pet product concept offering creativity, exceptional ease of assembly and versatility.
However, because of the uniqueness of the product ideas described, the positive
reactions were often couched with qualifications, concerns and questions about the
products' durability, strength, appearance and the exact nature of the connector or
locking assembly.

Because of the limited number of exploratory interviews in this directional phase of new
product screening, no serious projections can be made, at this time, as to the market
viability and overall appeal of the specific products concepts probed. To determine
marketing viability, the following interview variables must be factored into the research
design: Urban vs Suburban Living. Living in Homes vs Apartments or Condos. Number
of Pets. Years Owned. Indoor or Outdoor Pets. Location of Litter Box. Need Level.
Current Solutions. Reasons for Not Buying Dog House or Cat Box Enclosures in the
past. Buying Interest Levels. Retail Price Influences. Children at home. Age. Sex.
Income, etc.

Perceived Product Advantages

Cat LitterBOXEnclosure:
1. Design may be better than current enclosures being sold - (they look

unattractive and bulky). The Need exists - customers don't like current
choices.

2. Like the idea if it would help reduce litter box odor
3. Sounds easy to put together
4. Could look neat -litter box in bathroom

C-11



Figure SE-3b
Illustration of Market Research Report

Dog House:
1. Like that it's simple, snaps together
2. Like that it can be made for my small dog
3. Like that it can made big for large dog/two dogs
4. Like idea for indoors as weil/also for an indoor condo - sleeping basket

beds
5. Like single "dog house kit" idea - ali you need to build a dog house

Both ConceDts:
1. Creative - that you made it yourself. Better than pre-built/pre-fabs
2. Don't need any skills - easy - like Lincoln Logs
3. Don't have to be a carpenter- no nails/no hammer/no measuring/no glue
4. Like no sharp corners or edges
5. Also great idea for kids playhouses, forts - also, coffee tables, cocktail

tables
6. Versatile/flexible - great Mail Order idea - multi-purpose products and uses
7. Can be a wicker substitute for beach house units
8. Like idea for bird houses, planters, flower boxes

Perceived Product Disadvantages
1. Have to see one first - See how it works - How it goes together
2. Durability - Will it last long? Is it sturdy/strong enough?
3. Don't know how it will look? Is it attractive? Can it be spray painted? Does

it come in colors?
4. For outdoor dog house - Is it water resistant? Water proof when it rains?

Cold resistant in winter? Warm enough for dog?
5. How much will it cost? How much cheaper than one you can buy pre-

made?
6. Will the bamboo stop litter box odors?
7. Is it washable?
8. Currently have a dog house / Don't need / Have an indoor dog
9. Don't need cat box enclosure / Not a problem / Cat box in basement Utility

room / Cat goes outside
10. Easier to Buy Pre-Built.
11. Don't believe:

... that it will stand up just with connectors without screws,
nails, adhesives, etc. (over time)
o..that it can be better and cheaper than similar products on the
market now
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Figure SE-3c
Illustration of Market Research Report

Creative Input for Strengthening Concept Appeal

Both Concepts:
1. Unlike traditional new product concepts where positioning copy can communicate

concepts relatively easily, the visual uniqueness of the Universal Structures'
products themselves and the questions they generate suggest that photographic
visual positionings will be necessary in ali phases of product presentation and
product marketing. For example in packaging, photographic presentation of what
the finished product or products will look like will be essential on the front panel
of the package, as well as a clear visualization,on the back of the package, of how
the connectors work and how the pieces fit together. Concept research of any
consumer product will most effective by the presentation of a tight finished
composition of the product itself or better still, with an actual photograph.

2. The importance of super .s.i.mplicityand ease of assembly (compared to complex
step-by-step assembly of unassembled products currently packaged on the
market) is particularly appealing to women - and can be a key and an effective
selling feature of Universal Structure products.

3. Creativity appears to have strong positioning appeal among those into "crafts"
and/or those who like the idea of simple "do-it-yourself" projects.
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Figure SE-4
Illustration of

MARKETING & NEW PRODUCT RESEARCH REPORT

MARKETING TEAM

Name: Ed Jeghelian
Address: Venture Marketing, Box 444

Westwood, MA Zip: 02090
Telephone: (617) 326-6568

INVENTION

Name: Universal Structures (Dog House- Litter Box Enclosure Applications)

ACTIVITY PHASE

Phase3 - Follow-up Exploratory Qualitative ResearchActivity

PROCESS

A. Developmentof concept boards - two concepts
B. Developmentof follow-upexploratoryresearchdesign

1. Verbatim reaction to product concepts
2. Product likes/dislikes - advantages/disadvantages
3 Product interest/desirability/need
4. Product changes/improvements/suggestions

B. Conduct one-on-one consumer survey among women 25-54 (traditional marketing
target group)

C. Summarize results for team review

Status: Completed- 7/19/91

NEXT ACTIVITY PHASES

a) Review findings with IPRS DOE Team
b) Review input and implement concept and design refinement where

appropriate
c) Develop pricing strategy and feasibility standards for further

consumer evaluation and "purchase intent" ratings
d) Include product .visualin clear application form for next phase

testing
e) Develop revised product positioning concept name and product

attribute "need/satisfaction" comparative scale
Report Author Date
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_CreativeInput for Improving D.esignFeatures. For DJ's aid to cleaning bathroom sinks
the major issue raised was for an adjustable feature. Those surveyed also expressed
interest in a water saving setting and in a power clean mode. Consumers came up
with some additional benefits and applications which had not been previously
identified. Some recommendations for positioning the product were also made, such
as featuring the water saving aspect or multiple uses.

Focus Group Session. The EJ invention was handled differently because it was only in
the concept stage and because the industrial client had already specified the need.
Rather than do consumer research at this stage, we spent the equivalent effort on a
brainstorming session among potential technical contributors. Some of the criteria for
selecting participants in that session were:

Higher than average intelligence
Experience with new products
Articulate in expressing ideas
Open and flexible in a group
Not abrasive
Well developed sense of humor
Appropriate technical expertise
Having a record of inventiveness

The objective in technical expertise was to get a combination of disciplines and of
work experiences that may be relevant to the task. For personal care product
applicators we selected the following:

Mechanical engineer - experience in pumps,etc.
Chemical engineer - experience in aerosols and polymers
Biophysicist/Medical- experience in regulated products
Creative marketing - experience in personal care products
Toys & games developer - for introducing the non-obvious
Consumer/User - to do reality checks on use patterns

The session was led by Ed Jeghelian and Don Job. lt was set up over dinner to
provide a relaxed atmosphere with modest interruptions to allow for tangential thinking.
The problem was outlined and then some background material was given which
covered existing products and solutions so that we would not spend a lot of time re-
inventing present technology.

The form used to cover the confidentiality and ownership issues is included in
Appendix C as the Focus Group Release Form.

The results of the session were that some novel approaches were identified. The
chemical engineer and the toys and games developer came up with the two most
interesting approaches. The proceedings of the session were written up and given to
EJ for followup and further development.
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INTEGRATION

Interaction with other team members and manufacturing proved to be effective, lt was
primarily accomplished through meeting with the entire IPRS panel and giving the
marketing report and hearing the manufacturing team report. The minutes of past
meetings and project report forms were also used as a means of keeping others
informed and receiving comments back from them.

The manufacturing team requested specific information from us prior to their making
their analysis. We were able to respond in a general way in almost ali instances and
in some instances in a specific way.

SUMMARY

We were able to test a number of concepts (often two or more per invention) for a
reasonable cost since we did several at the same time with the same consumer. This
sharing of "mind-space" with the consumer was a cost-effective way of getting input on
a number of concepts in a relatively short period of time and for little cost. lt did not
seem to present a problem to the person being interviewed to be able to switch from
one topic to another.

RECOMMENDATIONS

The present study focused on only one aspect of market research, that of early stage
concept testing. We were unable to provide in a formal way concrete numbers of
market potential and hence of sales volume forecasts, lt would have been very helpful
to the manufacturing team were we able to provide this information. In future studies it
may be worthwhile having a library-based market researcher as part of the team to
develop such numbers based on sales of similar or related products.
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SECTION C APPENDIX

SHARED MARKETING RESEARCH SERVICES
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APPENDIX C-1
TEN-PHASE NEW PRODUCT DEVELOPMENT PROCESS

FOR CORPORATE CLIENTS

1) Market Analysis and Review Phase
Determine areas of opportunity within current business categories.
Determinewhere innovationor productimprovementis desired.
Determinewhere productgaps exist.

2) Innovation and Idea Generation Phase
Look for needs createdby lifestyletrends and demographicchanges.
Look for new ideas or product improvementsthat satisfyinherentneeds.
If an inventionexistsor is considered, make sure itsolves a problem.

3) Concept Development & Positioning Phase
Make sure the product idea is newand uniqueand presented as such.
Make sure the idea is suchthat it can be presentedsimplyand clearly.
Make sure a desirablebenefitor improvementis communicated.

4) Corporate Strategy & Category Review Phase
Determinewhetherthe productfitswithinthe companycharter.
Make sure competitivedisadvantagesare minimalor non-existent.
Make sure the product has strongcorporatesupportand commitment.

5) Feasibility Analysis and Revlew Phase
Determinewhether it can be done throughcurrenttechnology.
Determinewhetherthe basictechnicalskillsexistwithinthe company.
Determinewhetherthe companyhas the manufacturingcapabilities.

6) Qualitative Research Phase
Determinewhether the new productis seen as superiorto alternativewaysto
deal with the problem.
Determinewhetherit is consideredunique,desirableand reasonablypriced.
Determinewhether its performanceadvantage providesan economicincentive
to buy.

7) Re-positioning Phase or Phases
Refine productdesignand benefitsas needed and fine-tuneconcept
Eliminateali unnecessarydesign elementsand weak product appeals.
Incorporateproduct improvementinsightsprovidedby feedback.

8) Research Validation Phase
Determinetargetgroup and potentialmarketsize.
Determinestrengthof purchaseintentat an optimalpricingpoint. Determineif
product deliversas promisedin a final "productuse"test.

9) Profitability Projection Phase
Determinecash flow availabilityfor productdevelopment.
Determinewhetherprofitswillbe realizedat the optimalpricingpoint.
Determineif potentialmarket is largeenoughfor longrange profitgrowth.

10) Test Market Phase
Determinewhetherconsumerswillbuy the productat optimal price.
Determinewhetherthey willbuy enough to be profitablefor the company.
Determinewhetherconsu=,lerswillrepurchaseafterproducttrial.
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APPENDIX C-2
DETAILS OF DEVELOPMENT PHASES

THREE-PHASE "SUBJECTIVE" PRELIMINARY ANALYSIS PROCESS

1) Innovation Analysis Phase
Determine whether the product idea is new and unique.
Consider whether it solves a problem or satisfies an inherent need.
Determine whether its use and benefits are simple to communicate.

2) Preliminary Marketing Analysis Phase
Determine where and how such a product will be marketed.
Determine the products' target buying group and its potential size.
Consider which companies or investors might be interested, if any.

3) Feasibility Analysis Phase
Determine whether it can be executed through current technology.
Consider the potential selling cost and whether it sounds reasonable.
Consider investment requirements and developmental costs.

THREE-PHASE CONCEPT DEVELOPMENT AND PRODUCT RESEARCH

1) Concept Development & Positioning Phase
Make sure the idea and its benefitscommunicateclearlyand simply.
Communicateits uniqueness.
Make sure its mostdesirablebenefitis communicated.

2) Qualitative Research Phase
Determinewhetherit is seen as superiorto alternativeways to deal with
or solvethe problem.
Determinewhetherit is considereduniqueand highlydesirable.
Determinewhetherits performanceadvantageprovidesan economic
reasonto buy.

3) Confirmation Research Phase
Refine product design and benefits as needed and fine-tune concept.
Determine target group and potential market opportunity.
Determine strength of product prototype and purchase intent.
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Development Phases, Page 2 of 2

TWO-PHASE MARKETING PLANNING

1) Business Plan Development Phase
Summarize product advantages, uniqueness and appeal.
Summarize positive research results and product market potential.
Summarize product objectives and investment opportunities.

2) Investment Development Phase
Determine how invention is to be funded.
Determinehow much equity can be sacrificedfor start up cash flow.
Determineultimateproduct salesor licensinggoals for R.O.I.
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APPENDIX C-3
MARKET RESEARCH OPTIONS

1. Personal Interviews - face-to-face interviews - mali intercepts, one-on-ones,
focus groups, trade interviews,user area interviews,etc.

2. Mailed Questionnaires - random or from acquired target mail list

3. Telephone Interviews- random screening or from acquired target group list

THE PERSONAL iNTERVIEW

Positives:
The most effective method for invention and new product analysis, lt is flexible and
permits thorough exploration of the product and its benefits. Also allows for
exploration of unexpected issues. Permits creative probing. Lets respondents touch
and react to prototypes. Face to face encounters permit interviewer to read body
language.

Negatives:
lt is expensive, lt has the risk of "personal bias", lt requires skilled interviewers, lt
lacks flexibilityof changingquestionnairesand conceptboards duringtesting.

MAIL RESEARCH

Positives:
Permits contacting a large number of people at less cost. Can target potential
customersmore efficiently.Can test multiplepositionings.

Negatives:
Can take a very long time to get full returns and results, lt has the risk of "response
bias" - the total response is usuallya small biased fractionof those who are sampled.

TELEPHONE SURVEY

Positives:
Possible to contact a large number of people at a reasonable cost. Telephone permits
some personalizationcompared to the impersonalapproachof mail research.

Negatives:
Can get only a limited amount of information. Respondent can't see product and
react to it. Descriptionsof new and uniqueproductsoften are very difficultto
communicate.
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APPENDIX C-4

FOCUS GROUP RELEASE FORM

I, agree to participate in a focus group session for the
purpose of developing innovative concepts in application of health and beauty aids. I
have a background in inventing and/or product development and am participating in
this session for the sole compensation of $25 and/or other comparable value
consideration (dinner). I understand that I will have no title or share in revenues which
may come from the development of ideas, concepts or inventions discussed in this
focus group session.

This session will be led by Ed Jeghelian and/or Don Job on the evening of September
1lth, 1991 as one of the activities associated with a Department of Energy grant
received by Innovative Products Research & Services, Inc.

I affirm that I have no conflict with my present employment in participating in this
activity.

I further agree that the novel ideas and discussions held during the focus group will be
held in confidence for at least four years from the date of the session or until such
concepts cease to be confidential through public disclosure, whichever occurs first.

Date:

Signature:
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SHARED MANUFACTURING AND DESIGN SERVICES

BACKGROUND

The manufacturing review team was led by Ms. Carol Rosa, manufacturing consultant
from the firm Consulting Results in Waltham, MA. Ms. Rosa was joined by Professor
Sammy Shina, of the manufacturing engineering department at the University of Lowell.
Mr. Shina is also author of a recently published book on Concurrent Engineering. The
approach of the manufacturing team was a blend of the practitioner and the academic
(who was albeit a former practitioner). The core team of two was supplemented on the
overall IPRSpanel with an industrial designer, Mr. Carl Hardy, and a plastics molder, Mr.
Herbert Brown.

The manufacturing and design review process evolved in response to issues raised in
working with the inventors and with particular inventions. There was considerable
diversity in manufacturing processes represented by the four inventions, lt became
apparent after working with RT's invention that it would be best to focus our limited time
and resources on that one. One reason for this choice was that it was the most complex
of the four and any processes developed for it would likely carryover to others. Another
reason was that the prototype was most advanced of any of the four.

The team did however address some broader questions as to how to approach various
situations. In particular the response of the team was conditioned in part on the market
development stage of the product being reviewed, lt was also conditioned upon whether
the product was evolutionary or revolutionary. These distinctions are elaborated upon
below.

Stage of.Development. The inventor should be aware of the market development stage
in which his invention will be used. An invention will not be successfully implemented if
the market conditions do not match the perceived value of the innovation caused by the
invention. In addition, the type and level of detail required to perform a manufacturing
evaluation on an invention depends on the stage of market development, as shown in
Table 1.

The definitions of the four stages of market development and the relation of product
development in the manufacturing process are outlined as follows:

Startup Stage - the first stage of a product's life cycle. Emphasis is on the
performance of the product. Product development is marked by the intense drive to get
to the market as early as possible. Acceptance of the product technology or use is a key
issue at this stage. There isminimum product development concern about manufacturing
cost. Quality and reliability are achieved through inspection, test, and rework.

Growth Stage - the second stage of a product's life cycle. Emphasis is on the
differentiating aspects of the manufacturers. Cost of ownership of the product (such as
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field support or quality costs), the commitment of the manufacturers to this business
segment, the growth of related products and services supporting the product, and the
confidence of the customer in the product are key. There is a significant product
development emphasis on manufacturing as a strategic weapon to emphasize low cost
and high quality and also on suppliers to improve delivery schedules, reduce costs and
improve quality.

Maturity Stage - the third stage of a product's life cycle. A dominant
technology,or technique for the product design emerges, while at the same time the
market growth slows. The competitive emphasis is on reduced price and improved
quality, since the basic design is fixed. Emphasis for product development is primarily
on continued improvement in the manufacturing process.

Commodity or Decline Stage - the final stage of a product's life cycle. Either the
product becomes a commodity,essentiallyinterchangeablefrom one manufacturer to
another,or itgoes intodecline,due to replacementby newtechnology(e.g. 8 track tape
players were replaced by mini-cassettes). In either case, the number of product
manufacturerswilldeclineto a few big companies,and entryintothis marketwillbecome
very expensive and risky. Revenues per unit decrease rapidly, and manufacturing
techniques become the major factor in ensuring the long term survivalof the product.
The productdevelopmentemphasisison reducingmanufacturingcost whilemaintaining
high qualiw.

Evolutionaryvs. Revolutionary.The information that will be available to reviewers of the
product development process will depend upon whether the product is an improvement
of an existing product (evolutionary) or is in an entirely new category (revolutionary). In
determining whether an invention is Evolutionaryvs. Revolutionarythe following questions
may be asked:

Is the idea or process already existing?
Is there already a defined marketing need?

If the answers are yes, then the invention is an evolutionary one

Is the product completely new?
Is there no existing market for this product?

If the answers are yes, then the invention is a revolutionary one

The implication of making these distinctions is that for revolutionary products there are
few reference points to determine means and costs of production. Furthermore there is
probably only a general sense of appropriate pricing in the marketplace; and volume
projections are very uncertain. Taking ali these factors into consideration, it is difficult at
best to develop a manufacturing strategy and provide firm cost estimates. Our
experience in dealing with such circumstances is detailed in the following sections.



Table D-1

DATA REQUIRED FOR EVALUATINGINVENTIONS

Data Needed Revol. Evol. Start Growth Mature Commodity

Engineering model x x

Proposed suppliers x x

Detailed product specs x x x

Part specifications x x x

Working prototype x x x

Parts list x x x x

Detailed prints x x x

Assembly drawings x x x x x

Rough drawings/prints x x x

Part sketches x x x

Product general specs x x x

Product mockup x x x

From unpublished work of Sammy G. Shina, 1991



Design f.or Manufacturing Goals. Some of the goals of the design for manufacturing
process are listed below.

1) Build quality into the product
2) Reduce labor content of production
3) Reduce materials costs to the extent allowed by quality considerations
4) Produce the product at the lowest reasonable cost
5) Use processes which can meet market demand in a timely way
6) Minimize capital expenditures
7) Reduce the number of assembly operations and components

More specifically it is the goal of the designer and manufacturing engineer to:

Minimize:
Unit, tooling, and test equipment costs
Use of high-cost and/or critical processes
Design changes in production
Use of limited availability items
Down time while meeting delivery requirements/production rates

Maximize:
Design simplicity
Standardization of materials and components
Product inspectability
Product testability
Safety in production
Competitive procurement

The steps taken to meet these various goals are detailed in the process described below.

PROCESS

Input from Marketing. In order to conducta completeManufacturingassessment,the
Manufacturingteam asked for the followinginformationfrom the Marketingteam:

Market Potential Range - potentialuses, markets, applications,percentage of
market, etc

PricingRange - approximatesalespriceanticipated

Volume Range - Identifyquantityper time period

Target Market - Identifycustomer(U.S.v_.Thirdworld;consumervs. industrialvs.
government)
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How will the product be promoted and distributed?

Financial and profit requirements?

[Editor's Note: Many of these questions went beyond the scope of our assignment for
the marketing team; so we provided some approximate answers to such questions so
that manufacturing could proceed with their evaluation].

Major Manufacturing Issues. The manufacturing issues to be addressed fall into the
general categories listed below.

Feasibility
Barriers to Entry
Manufacturability
Material/Supply considerations
Quality considerations
Resource availability
Risk assessment

The questions raised in Table D-2 have been developed to address these broad issues.
The questions have been kept simple in an effort to trigger thoughtful consideration of the
issues raised in the questions.



Table D-2
MANUFACTURABILITY ISSUES

Questions Yes No Comments

FEASIBILITY

Does the invention duplicate an existing item?
Is there a need or desire for such an invention?
Are the design specs defined and are they compatible with

the intended use (i.e. not over- or under-specified) ?
What is the probable cost of the invention, as currently

designed, at some estimated rate of production?
Is the design configuration well documented?
Are the design specifications defined?
Are the design and performance specifications compatible?
Is there a prototype or prototyping plans that can be

evaluated?

BARRIERSTO ENTRY

What facilities are required to manufacture/distribute the
invented product?

What are the capital equipment requirements?
What are the production barriers to entry from competition?

Are there automation/robotics considerations?

MANUFACTURABILITY

Is the design producible at a reasonable cost?
Is the design within the manufacturing state-of-the-art?
Are the tolerances too restrictive?
Are the processes and materials compatible?
Is the product testable?
What is the estimated Unit Product Cost (UPC)?
What is the Life Cycle Cost (LCC)?
What are the process development needs/issues?
What type of tooling and test equipment is required?
Are there significant yield or rework considerations?
Have alternative processes been considered?
Are there any packaging considerations?



Table D-2, Page 2

Questions Yes NO Comments

MATERIAL/SUPPLY CONSIDERATIONS

Have alternative materials been considered which would
decrease the cost or increase the availabilityof material?

Are the tolerances on vendor items too restrictive?
Are the drawings in enough detail to obtain qualified parts?
Are capable vendors established and available?
Are there vendor tooling, test equipment, or facility issues?
Are the processes and materials compatible?
Have Make/Buy alternatives been considered?
What are the purchased parts lead times?
What is the availability of raw materials?

QUALITY CONSIDERATIONS

Is the product inspectable?
What is the anticipated reliability/MTBF?
Have inspection criteria been formulated?
Have critical measurements/performance been documented?
Is there an established way to document rework problems and
corrective actions taken?

Is there a way established to track yield and other rates?
Have reasonable quality standards been set?
Are vendor quality records available?
Have pre-award surveys of potential suppliers been conducted?
Is there a Government Qualified Products List (QPL)?
Will source inspection be required?
What are the in-process and end item inspection points
for purchased and produced products?

Are there any safety issues?

RESOURCE AVAILABILITY

Are there qualified vendors from which to purchase
the needed items?

Are there qualified people available to perform the
necessary processes at affordable rates ?

Are there extensive training requirements?
What are the staffing/skill requirements?
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Questions Yes NO (_omments

RISK ASSESSMENT

What are the technical risks?
What are the cost risks?
What are the schedule risks?





APPLICATION OF PROCESS AND RESULTS

The focus of the team effort was on the mechanical invention of RTfor reasons mentioned
earlier. The inventor and his associate made a presentation to the IPRS panel which
included a demonstration of a full scale working model, lt was apparent to ali that it was
a complex device and would be expensiveto produce. There were two electric motors and
separate chain drives and there were many custom-built components. The cabinet was
nicely fashioned - the inventor is a cabinet maker by trade. The inventor indicated his
interest in developing a newer design which would eliminate the motors and simplify the
drive mechanism; but cited lack of resources as a major reason for not moving forward on
that approach. Mr. Jeghelian raised a number of questions about the market niche and
consumer use. He agreed to develop some concept statements and test them with
consumers. The manufacturing team raised questions about the methods of manufacture
and estimated production costs. The inventor agreed to develop some numbers for the
team but did not respond quickly to our request. We subsequently developed some
Production Cost Estimating forms and an instruction set to relay to him to guide him
through the necessary steps. These appear in Appendix D along with the results of using
the questionnaire of Table D-2.

Cost EstimatingForms. The Cost Estimating Forms divide the process into two areas -
labor and material. Labor estimates are done according to the various sub-assemblies.
As a starting point the inventor was asked to estimate his time to build a second unit. The
material estimates are done on a part-by-part basis, lt was recommended that the inventor
assign part numbers where none exist so that they can be referenced in a uniform and
unambiguous way.

The inventor was also encouraged to preparea set of assembly instructions outlining which
parts should be installed first and what the complications might be if the assembly was in
a different order.

The inventor responded to our request for further information with a detailed parts list but
did not respond to the other requests.

Establishing Minimum Requirements in the Evaluation Process. Each invention will have
different factors from the above questionnaire of Table D-2 which will be critical to the
success of the product from a manufacturing perspective, lt will be important to establish
what factors are critical for the individual invention and which factors are less critical. In
this way, the evaluation can focus on the most important factors and the resultant action
plans can be targeted to those critical factors. Also, if a critical factor is determined to be
unachievable, this will strongly influence the outcome of the manufacturing assessment.

Evaluation of RT'_ Invention. In the case of the RT's invention, the critical questions are
most likely marketing questions, i.e. is a dishwasher sized and priced appliance a practical
and widely acceptable solution to recycling considerations, given the cheaper and smaller
and/or more flexible alternatives (suchas multiple bins for the various containers which can
be stacked in closets or stored in basements, porches, or utility closets)?



Given the above marketing consideration, the most critical manufacturing considerations
in the case of RT's invention are probably cost considerations. In this case, the inventor
plans to license the design to a manufacturer / distributor and will need to convince the
potential licensee that the compactor can be produced at a low enough cost, to make the
product marketable at a reasonable profit. The volume of sales, also a marketing
consideration, will strongly influence this costing exercise, since quantity discounts will
significantly influence the unit cost in production.

The manufacturing considerations which will be most important in driving the cost are types
of materials to be used in the production of the invention (machined vs castings; plastic vs
metal vs. wood; etc.) and the tolerances and performance specifications, lt will be critical
to establish the lowest cost approach which meets the overall standards (size, noise level,
aesthetics, etc.) early in the design stage (i.e. design for manufacture). In addition, the
process by which vendors are chosen will be essential. High quality vendors with
competitive prices will strongly influence overall product cost.

While cost of manufacture is very often an important factor, it is not always the most critical
factor. Availability of materials and/or qualified vendors and the technological state-of-the-
art are often significant factors. The marketing assessment will shed much light into what
the driving factors in manufacturing will be.

Marketing/Manufacturi.ng Interaction and Integration. The input of marketing was a
significant contribution to facilitating the manufacturing and design assessment. Given the
estimated cost of the unit, some "high-end" market niches were proposed.

MANUFACTURING TEAM MEMBER(S) SELECTION

SelectionCriteria. If another organization wishes to establish a manufacturing/design
assessment team in another area that is similar to the Boston-based IPRS team, the
following recommendations are made:

1. There should be at least two members to the manufacturing team representing
two major skill sets:

a) The engineering and manufacturing technology skills needed to advise on
manufacturing processes and materials; and

b) The operation skills needed to assist on the manufacturing quality and
regulatory standards, material procurement and manufacturing controls.

2. The manufacturing team members should have at least 5 years experience in the
actual participation and management of manufacturing operations and engineering
functions.

One person may have the primary role with most of the work assigned to him or
her; but, a second person with manufacturing experience is desirable to bounce

D- 10



ideas off and to do general brainstorming about the specific invention and/or the
more general manufacturing assessment process.

3. The manufacturing people should have direct manufacturing experience in
industry or should have had that experience at some time in their past.

The latter criterion is important because practical knowledge of the manufacturing issues
inherent in the invention are more obvious to a person with hands-on experience versus
someone who has strictly academic knowledge. A combination of academic and
consulting knowledge would be acceptable, as long as the consulting was hands-on.

Manufacturing people with an awareness of marketing issues would be highly preferable
to a strictly production orientation. This is important because the marketing issues in a
new invention are closely related to the manufacturing considerations to be made and the
overall decisions and recommendations to the inventor should carefully consider both
manufacturing and marketing factors.

Where to Find People. Peoplewith appropriate manufacturing experience may be found
through trade associations, professional organizations and inventor groups. One of the
professional organizations found to be especially helpful is the Society of Manufacturing
Engineers (SME). Industrial engineers/designers can be located through the Industrial
Design Society of American (IDSA)which has local chapters throughout the United States.

SUMMARY

There were a number of lessons learned in the process of evaluating inventions for
manufacturability. One lesson was that most inventors do not ever get to the stage of
evaluating manufacturability. They stop with working prototypes.

Second, inventors often do not know how to approach the manufacturing process. The
procedures we developed should be helpful to other inventors as weil.

Third, inventors need a lot of support in the rather detailed process of generating cost
estimates and related information needed to do an in-depth manufacturing and design
assessment. They are easily overwhelmed and unable or unwilling to respond to requests
for detailed information.

Re-designing for manufacturability can have a significant impact on the costs and ease of
production and can make the difference between being priced out of the market or priced
to sell in large volume.

In summary, the team approach worked well in providing a high level of service to the
inventor; but, it was not clear how effectively the inventor can utilize this much assistance.
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APPENDIX D

INVENTION COST ESTIMATING FORMS
ByCarol Rosaof ConsultingResults

The enclosed forms and instructions were prepared to aid the inventor in the process of
estimating labor and material costs of the proposed invention. These estimates are useful
to the inventor in determining the overall unit cost of the invention and also provides a
format for the inventor to document his or her invention design and build. This information
is useful to IPRS in making a manufacturing assessment of the production costs of higher
volume production. In addition, potential investors, buyers of the invention, could utilize
this information to make manufacturing and pricing decisions.

The enclosed forms are as follows:

COST ESTIMATINGFORM FOR LABOR

COST ESTIMATINGFORM FOR MATERIAL

INSTRUCTIONS FOR COST ESTIMATINGFORMS

DETAILED ASSEMBLY INSTRUCTIONS/DRAWINGSDESCRIPTION
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NEW INVENTION -- COST ESTIMATING FORM
Rev. 3/17/91, C. Rosa

LABOR

SUBASSEMBLY HOURS TO ESTIMATED TOTAL DESCRIPTION
NAME BUILD ONE HOURLY RATE LABOR COST OF EFFORT

10 INTEGRATION

11 TEST

D-14



NEW INVENTIONS- COST ESTIMATING FORM
Rev. 3/17/91, C. Rosa

MATERIAL

PART NAME/NUMBER SUBASSEMBLY # PER UNIT COST/UNIT EXTENDED
COST

10

11

12

13

14
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INSTRUCTIONS FOR COST ESTIMATING FORMS
LABORAND MATERIAL

LABOR

SUBASSEMBLYNAME: The name the inventorhas givento a particularsubassemblyin
the invention.

HOURS TO BUILD ONE: The number of hours it would take the inventor to build one
subassembly. This estimate should be based on the actual build, not including any design
effort, lt may be easier to think of it as the estimate to build the second subassembly after
the design has been solidified a bit. Please note if there is more than one subassembly
of this type in the overall invention.

ESTIMATED HOURLY RATE: Estimate the type of skill required to do this effort (i.e.
carpenter @ $20/hour; electrical technician @ $15/hour; etc.)

TOTAL LABOR COST: The number of hours to build one times the hourly rate.

DESCRIPTIONOF EFFORT: A brief description of the subassembly effort. For example:
"Build wiring harness assembly for starter mechanism".

INTEGRATIONS: The estimated time and cost to integrate the subassemblies into the
overall product.

TEST: The estimated time and cost to test the unit after it has been integrated. If there
are additional subassembly tests during the build cycle, list and describe these as weil.

MATERIAL

PARTNAME/NUMBER: If the part is commercially available, list the manufacturer's name,
part name, and part number. If the inventor designed the part, the inventor should name
the part and assign it a part number.

SUBASSEMBLY: Identify the subassembly (or subassemblies) in which the part is used.
List each subassembly separately.

# PER UNIT: Identify the number of this part that is used in each subassembly.

COST/UNIT: Identify the purchase cost of the part. If the part was designed by the
inventor, estimate the cost to reproduce this part.

EXTENDEDCOST: Multiply the number of units per subassembly by the cost per unit to
obtain the extended cost.
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DETAILED ASSEMBLY INSTRUCTIONS/DRAWINGS

Prepare a detailed description of assembly instructions for each subassembly, and also for
the integration and test of the unit. These step-by-step instructions should be written in
enough detail so that an experienced technician or engineer could replicate the process
just by reading the instructions. These instructions should also include any potential
problems which the technician or engineer may encounter and how to avoid these
problems. The inventor should include any lessons he or she may have learned during the
invention process. The instructions should include aflow chart of the build/integration/test
cycle which details in what order the unit is built and how the various subassemblies are
integrated into the whole unit.

Drawings which detail the dimensions and configuration of each of the units and the overall
unit are very helpful in assessing the design and should be prepared in as much detail as
possible. As an absolute minimum, the overall outlinedrawing should be provided showing
ali subassemblies positioned within the unit.
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EVALUATION OF RT's Invention

Questions Yes No

FEASIBILITY

1. Does the invention duplicate an existing item? x
2. Is there a need or desire for such an invention? x
3. Are the design specs defined and are they compatible with x

the intended use (i.e. not over- or under-specified)?
4. What is the probable cost of the invention, as currently

designed, at some estimated rate of production?
5. Is the design configuration well documented? x
6. Are the design specifications defined? x
7. Are the design and performance specifications compatible? x
8. Is there a prototype or prototyping plans that can be x

evaluated?

BARRIERSTO ENTRY

9. What facilities are required to manufacture/distribute the
invented product?

10. What are the capital equipment requirements?
11. What are the production barriers to entry from competition?
12. Are there automation/robotics considerations?

Comments

1.There are alternative solutions which should be closely evaluated to ensure real "need".
2. Increased recycling efforts.
3. Preliminary design is thorough.
4. Not yet determined.
5. Inventor/builder have knowledge not formally documented.
6. Some work required to set noise limits, weight considerations, type motor (current vs.

hydraulic).
7. Not pushing state-of-the-art.
8. Excellent working prototype which is very helpful in evaluation.
9. Assembly facilities - most modules can be purchased separately and assembled.

Distribute through appliance dealers. Inventor plans to sell or license design..
10. Mostly fixturing and final test if assemble only.
11. Minimal.
12. If enough volume, could consider automated assembly.
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EVALUATION OF RT's Invention - Page 2

Questions Yes No

MANUFACTURABILITY

13. Is the design producible at a reasonable cost? x
14. Is the design within the manufacturing state-of-the-art? x
15. Are the tolerances too restrictive? X
16. Are the processes and materials compatible? x
17. Is the product testable? x

18. What is the estimated Unit Product Cost (UPC)?
19. What is the Life Cycle Cost (LCC)?
20. What are the process development needs/issues?

21. What type of tooling and test equipment is required?
22. Are there significant yield or rework considerations? X
23. Have alternative processes been considered? X
24. Are there any packaging considerations? X

Comments

13. Detailed analysis not done, but seem to use standard components so should be
reasonable cost.
14.
15. Need tighter tolerance for noise.
16. Can use less wood.
17. Could easily develop tests on actual disposables.
18. To be determined.
19. To be determined.

20. Quieter motor, electricity requirements, safety issues, capacity requirements.
21. Minimal for assembly - use actual garbage to test.
22. Unknown at this time, but unlikely.
23. Minimal consideration to date.
24. Same as any major appliance.
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EVALUATION OF RT's Invention. Page 3

Questions Yes No

MATERIAL/SUPPLY CONSIDERATIONS

25. Have alternative materials been considered which would X
decrease the cost or increase the availability of material?

26. Are tolerances on vendor items too restrictive? X
27. Are the drawings in enough detail to obtain qualified parts? X
28. Are capable vendors established and available? x
29. Are there vendor tooling, test equipment, or facility issues? X
30. Are the processes and materials compatible? x
31. Have Make/Buy alternatives been considered? x
32. What are the purchased parts lead times?
33. What is the availability of raw materials?

Comments

25. Minimal work done on cost reductions.
26. Mostly standard components.
27. Informal/nonexistent drawings.
28. Standard components.
29. Standard components.
30.
31. Plans to purchase most components.
32. Unknown.
33. Readily available.
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EVALUATION OF RT's Invention - Page 4

Questions Yes NO

QUALITY CONSIDERATIONS

34. Is the product inspectable? x
35. What is the anticipated reliability/MTBF?
36. Have inspection criteria been formulated? X
37. Have critical measurements/performance been documented? X
38. Is there an established way to document rework problems? X

and corrective actions taken?
39. Is there a way established to track yield and other rates? X
40. Have reasonable quality standards been set? X
41. Are vendor quality records available? X
42. Have pre-award surveys of potential suppliers been done? X

43. Is there a Government Qualified Products List (QPL)? X
44. Will SOL'['ceinspection be required?
45. What ar_:_the in-process and end item inspection points

for purchased and produced products?
46. Are there any safety issues? x

...Comments

34. For conformance to specs and to safety requirements.
35. Should be highly reliable with long me,:',ntime between failures

(comparable to any appliance).
36.
37.
38.
39.
40. Preliminary work did not address.
41. Not requested at this time.
42.
43.
44. Unknown at this time.
45. Unknown at this time.
46. The safety issue has been addressed by not allowing

compacting unless door is closed.
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EVALUATION OF RT's Invention - Page 5

Questions Yes N(2

RESOURCEAVAILABILITY

47. Are there qualified vendors from which to purchase
the needed items?

48. Are there qualified people available to perform the
necessary processes at affordable rates?

49. Are there extensive training requirements?
50. What are the staffing/skill requirements?

RISKASSESSMENT

51. What are the technical risks?
52. What are the cost risks?
53. What are the schedule risks?

Comments

47.
48.
49.
50.

51.
52.
53.
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