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Hussman, Inc., is the dominant company with approximately half of the

market for supermarket refrigeration systems. Other companies offering the

innovation are:

0 Tyler Refrigeration Corporation, Michigan;
● Friedrich Air Conditioning and Refrigeration Systems, Texas;
● Hill Refrigeration Corporation, New Jersey;
D Warren/Sherer Company, Georgia;
● Kimmel-Molts Refrigeration, California; and
0 Engineered Refrigeration Systems, Inc., Georgia.

Several of the industry contacts interviewed alleged that Hussman has

resisted and fought the technology. It had the lion’s share of the market with

the old equipment. Less than half of the equipment currently manufactured

by Hussman uses the technology.

It is estimated that 2,130 supermarket refrigerated display cases were sold

in 1987, and that 1,160 or (54%) of these had unequal parallel designs. The

primary market for the new technology is the large supermarkets (i.e., stores

over 12,000 sq. ft.) and supermarket chains. Independently-owned stores have

also been receptive to the product, but these stores represent a smaller portion

of the market. The systems are also being sold for use in refrigerated

warehouses.

Retrofits are limited to major remodeling projects; otherwise new

construction dominates. There is no obvious geographic bias to the market,

but stores in areas with high electricity costs are more likely to incorporate

the energy-saving technology.

In addition, at least one U.S. company, Tyler, is manufacturing the new

technology in Europe for European markets. Hussman exports its software and

related parts to their subsidiary in the U.K.


