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4.2.7 Future Directions

Johnson et al. (1981) offer

market penetration of solid-state

several

ballasts

(1) fund research that would produce a

recommendations for increasing the

which are still relevant today:

complete lighting system (including

fixture, solid-state ballast, and tubes) that is lighter weight and less expensive

than current options; (2) encourage utility officials to include solid-state

ballasts in their commercial and industrial conservation programs;

(3) conduct a direct mail campaign to energy managers; and (4) advertise the

technology in trade publications that reach architects, engineers and builders,

and the specifying community. Solid-state ballasts have been promoted by

several utility rebate programs, and industry representatives believe that the

rebates have promoted the product (Mullins, 1988).
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